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SI. No.

HEADING

DETAILS

ResearchProject Title

Surveyto determinegheoutputandemploymenfrom

Tourism in Assam

Needof the Study

A survey to determine the output and employme
generated by tourism in Assam is imperative for foster
sustainablesociceconomicdevelopmenin the region.
By comprehensively assessing the economic impi
employment opportunities, and sustainability of tourig
practices, this study can provide valuable insights ¢
recommendations for policymakers, investors, a
stakeholders to harness the full potential oflsaa's
tourism sector whilgreservingits naturaland cultural

heritage.

Objectivesof the Study

a. Todetermingheoutput fromthetourism

sector inAssam.

b. Todetermingheemploymenfromthe

tourism sector in Assam.

ResearchMethodology

Researclibesign:ExploratorycumDescriptiveresearch.

SampleSize:2,675 units(Inbound 784,Domestie 922,
Employment 969)

Sampleunit: TouristsandEnterprises

Questionnaire

Questionnairesonsistof questiongo know basic
information,LocationParticulars;Traveldetails,
Particularof expenditureTypeof Businessand

Employment & Income.
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7 GeographicalArea

Confined within the state of Assam (covering
districts of Assam namely Cachar, Karmganj, Nalb
Nagaon, Morigaon, Dima Hasao, Kamrup(M),
Kamrup(R), Barpeta, Goalpara, Baksa, Sonit
Darrang, Dibrugarh, Jorhat, Golaghat, Sibsa
Tinsukia & Majuli.)

8 Period Thestudywasfor 11 monthdrom February2023to
Januar2024
9 Analysis Techniques SPSSCounts, Percentagddean

(& Statistical software)

10 Pictorial

Representationf Data

Bar Diagram,Tables

11 Finding / Conclusion/

Recommendations

-As below

Objective 1: To determine the output from the tourism sectorin Assam.

1 The inboundsurveyconsistedf atotal of 784 respondents frorthe sampleddistricts

who were randomly selected for the study. Among the 784 respon@@ntsere

foreign nationals and 725 were domestic tourists.

1 Thestudyrevealghat theaverageexpenditure incurrednthe purposeof Health &
Medicalwas foundo be 49954fromthe inbound tourists fromutsidethe states.

1 It wasfoundthat averagexpense$or theHolidaying, leisureandrecreatioractivity

werefound to be Rs35638 per tourist in the survey from other states.

XVi



In the studyit was found that Rs.11685.75is the averageexpenditureper inbound
tourist from other states for shopping.

The averagepertourist expenditurevas found to be Rs. 19769.8from the inbound

tourists outside the states for social purposes.

Averageexpenditureof inbound touristérom otherstatedor religious purposes found
to be Rs. 34084.60.

The study found Rs. 25619.70to be the averageexpenditure incurredby inbound
tourists from outside the states for education and training purposes.

Totalinboundtourismexpenditure frondomestic touristarriving fromotherstates by
leading purpose (i€r.) is Rs.21982.24.

The studyrevealsthat the averageexpenditure incurredn the purposeof Health &

Medical was found to be Rs. 24500 by tourists from another country to Assam.

It wasfoundthat averagexpenses$or the Holidaying, leisureandrecreatioractivity
were found to be R$H4371.96 per tourist in the survey by tourists from another

country to Assam.

The studyrevealsthat Rs.9113.33is the averageexpenditure incurredby foreign
tourists in Assam for Business.

Thestudyfoundthat theaveragegertourist expenditurevasfoundto beRs.22200 by
the foreign tourists in Assam for Social purposes.

Averageexpenditureof inbound tourist§rom anothercountryto Assamfor religious
purposes is found to be Rs. 34740.48.

In the studyit hasbeenfoundthat Rs22861.63s theaveragesxpenditure incurred by
inbound tourists from outside the country for education and training purposes.

Totalinbound tourisnexpenditure fronforeigntouristsby leading purposesf travel
(in Cr.) is Rs.108.76.
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The domestic household survey consists of 922 respondents from the sampled districts
who wererandomlyselectedor the survey.Out of the sampled respondents, 82% of

the respondents were from rural areas, and 18% were from urban areas.

Trip takenby the tourist byleadingpurposes ifast 1 year: 47% ofthe respondent
purpose of the trip was Health and Medical, 39% of the respondent purpose was

Holidaying, and 14% of the respondent purpose was shopping.

Trip undertaken in last monthithin Assam: 32% ofhe respondent's purposéthe
trip was stated as others, 30% of the respondent's purpose of the trip was Religious,
17% of the respondent'purposewasBusiness, 13%f the respondentjgurposewas

Social and 8% of the respondent purpose was Education.

Thestudyrevealshatthe averageexpenditure incurretly the domestictourist within
Assam for health and medieadlated purposes was found to be R&46.07.

The average expenditureincurred by the domestic tourist within Assam for

holidayingrelated purposes was found to be R7.14.

Theaverageexpenditure incurreddy thedomestic touriste’ho haveundertakemhe trip
within Assam and have shopping as a purpose was found to B&Is65.

Theaveragesxpenditurancurredby the domestictourist within Assamfor business
was Rs.7260.59.

Rs.5855.66wasthe averageexpenditure incurretly domestic touristsvithin Assam

for social purposes.

The averageexpenditure incurrely domestic touristsvithin Assamfor religionwas
Rs.5852.33.

Theaveragesxpenditure incurrelly domestic touristfor educatiorwithin Assam was
Rs.6361.66.

Total expenditureof domestictouristswithin Assamby leadingpurpose®f travel(in
Cr.) is Rs.16960.87.

The averageamount spent othe outboundpre-trip with healthand medicabsthe
primary purpose is R8989.59.
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The averageamount spent othe outboundpre-trip with Holidaying asthe primary
purpose is Rs. 13897.94.

The averageamount spent othe outboundpretrip with Shoppingas the primary
purpose is Rs. 16653.63.

The averageamount spent othe outboundpre-trip with Businessas the primary
purpose is Rs. 9090.63.

Theaverageamount spent otine outboundpre-trip with Socialasthe primary purpose
is Rs.9950.

The averageamount spent okthe outboundpretrip with Religiousas the primary
purpose is Rs. 6222.19.

The averageamount spent othe outboundpre-trip with Educationas the primary
purpose is Rs. 21576.53.

Totalexpenditure obutboundpre-trip touristsby leading purposesf travel(in Cr.) is
Rs.30.50.

Thetotal output fromTourismin Assamfor the year202324 including bothinbound

and Domestic Tourism has been estimated t834082.37.

Objective 2: To determine the employment from the tourism sectorin Assam

T

Total employment inthe tourismcharacteristicsndustrysector inAssamfor 202371
Direct is12,73,001.

Totalemployment irthetourismcharacteristicendustrysector inAssamfor 20231
Indirect is25,25,125

Thetotal employmentrom the tourismsector, includingothdirectemploymeniand
indirect employment for the year 2023 has been estimated3d,88,126.
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1.INTRODUCTION

1.1. BACKGROUND

Tourism is a socialcultural,andeconomicphenomenon that entailse movemenof
people to countries or places outside their usual environment for personal or
business/professional purposes (United Nations World Tourism Organization, 2008). Although
thetermis sometimes used to refer onityforeigntravel, it is widelyunderstoodo include a
trip within one's owrcountryor region. Tourisnas become a significant souafencome for
many countries and an essential part of global economies. The tourism industry employs
millions of people around the globe. Some work in tourism directly, such as tour guides and
hotel staff, while others work in related industries, such as the airline and cruise ship industries.
Studying the history of tourism is vital becauserovides an understanding of the industry

from prehistoric times to the current times; it also helps in understandifigute.

Although the country has made some headway in the tourism industry, Assam has yet to
develop it seriously. But the region has vast potential for it. Assam has all the physical and
human elements to cater to the fancy of the tourists. With Hills, mountailes, dales, lush
green forests, and numerous rivers, including the Brahmaputra, one of the largest rivers in the
world, the State has many spots of scenic beauty. The region also has rare and exotic birds and
animals, including on@orned rhinoceros. EhState also has very ancient places of pilgrimage

and archaeological and historical monuments and remains.

A total of 70, 67,335 tourists visitelssamfrom April 2023 up to March 2024. Of the
total, 70,41,206were inbound tourists, and 26,129 were foreign tourists. (Directorateof

Tourism,Assam).

1.2. TOURISM IN ASSAM

Tourism is one of the wepresendsGre fastestrgowirgtsectorn d u s
Accordingto theOxford Dictionary éTourism is the organizationof holidaysand servicesor

touristsO Touri sm r evol-seekisg, and medard technologg has ynade it
talismanic for the tourist to seeknaorld of experience that results in the expansion of the mind

and adventure of the soul; it promotes peace and amity in thiststmfevorld; it is an exercise

to conservethe resourcesan environmentapilgrimage;and canalso work for the



benefit of the poor. Tourism today offers a strange world of experiences that needs to be studied

thoroughly.

fié Tourism is a basic and most desirable human activity deserving the praise and
encouragement of all/l phes statémentpeadecat thee IXXI Ur@edv e r n me
Nations General Assembly in 1967, acknowledges the importance of the tourism industry.
Tourism's contribution to the world economy is significant and is setgmvein another few

years. It is therefore a small wonder that many countries in the world are concerdrathrey

tourism sector to boost their economies. It was after the Secomld W@r that tourism

emerged as an industry pushed along by rapid advancements made in the field of
communications and transport. Tourism acts as a catalyst foresommmmic development and
encourages mutuainderstanding byringing into its fold a largevariety of activities and

individuals.

1.3. STATE PROFILE

Located at the gateway of NorHast India, Assam is a beautiful and diverse state with an
incredible range ofultures and landscapes and has become a cerntarmrist attraction. The
geographical area of the State is 78,438 sq. km. of which@8cent of thearea is rural.
Assam shares about 2.4%t h e ¢ o u ngeagnaphisahrda @artd @rovides shelter to 2.6%
of the population of the Country as ke 2011 census.

Assam, the Nortliastern sentinel of the frontiers of India is richly endowed with places of
tourist attraction The area of Assam extends from latitude 240 10' N to 270 58'N and longitude
890 49'E to 970 26'E betwedime foothills ofeastern Himalayas and the Patikad Naga
ranges. The mighty river Brahmaputra flows through it serving as a lifeline for its people settled
on both of its banks. Assam is surrounded by Bhutan and Arunachal Prawleésk North,
Nagaland, and Arunachal Pradesh on the East, Magh, Mizoram, and Tripura on the South,

and Bangladesh, Meghalaya and West Bengal on the West.

Assam is regarded as a paradise for tourists. Its enchanting hills, dancing rivers, roaring
waterfalls, thick and dark forests, innumerable varieties of flora and fauna, countless species
of wild animals and plants, mysterious clouds, melodious folk dishaedlooms and
handicrafts and above all its green landscape used to attract peoptéiffevent partof the

world. Thus, the unique physiological beauty with innumerable varieties of flora and fauna,
historical monuments, religious places like Kamakhgnd other temples are shines situated in

Guwabhati and other parts of the state, etc. are rich tourism resources of the state.



1.4. GEOGRAPHICAL COVERAGE

Geographical coverage is a significant aspect of the study. When selecting the area to be
covered, every region of the state and every section of society are ensured equal representation.
Consequently, the survey covered 19 districts, which is more tRarobthe total districts of

Assam.

Figure 1: Districts covered for the Survey

Thelist of districtscoveredunderthe studyis givenin Tablel.

Table 1: Districts covered for the Survey

1 Morigaon Darrang

2 Nagaon 12 Golaghat
3 Kamrup(R) 13 Majuli

4 Kamrup(M) 14 Sivasagar
5 Cachar 15 Tinsukia

6 Karimganj 16 Dibrugarh
7 Barpeta 17 Sonitpur

8 Nalbari 18 DimaHasao
9 Jorhat 19 Baksa
10 Goalpara



15. POPULATION COVERAGE

Thefollowing ruleswereadheredo determingpopulationcoverage:

1. Undekrtrial prisoners in jails and indoor patients of hospitals, nuremmges, etc., were
excluded, but residential staff therein was listed while the listing was done in such
institutions. The persons in the first categargre considered as members of their parent
householdaindwerecountedfor the survey.Convictedprisonersundergoingsentencavere

outside the coverage of the survey.

2. Floating population, i.e., persongithout anynormal residence were not listed. But
householdgesiding inopen spacesroadsideshelters,under bridges, etc., more or less

regularly in the same place, were listed.

3. Neither the foreign nationals nor their domestic servants were listeddéfinyition the
latterbelongedo the foreignnational'shousehold. Ithowever,aforeignnational becaman

Indian citizen for alpractical purposes, he or she was covered.

4. Personsesiding inbarrackf military andparamilitaryforces(like police,BSF,etc.) were
kept outside the survey coverage due to difficulty in conducting of stireegin. However,
the civilian population residing in their neighbourhood, including the family quarters of

service personnel, was covered.

5. Orphanagesgescuenomesashramsandvagranthousesvereoutsidethe surveycoverage.
However, persons staying in old age homes, ashrams/hostels, and the residential staff (other
than monks/ nuns) of these ashrams were listed. For orphanages, although orphans were not

listed, the persons looking after them and staying there weedered for listing.

1.6. OBJECTIVES OF THE SURVEY

Keeping inview theimportanceof the study,the present surveflasbeenundertaken with

the objectives given below:

a. Todetermingheoutput fromthe tourismsectorin Assam.

b. Todetermingheemploymentfrom thetourismsectorin Assam.



1.7. REFERENCEPERIOD

1.7.1. Theestimatepresented ithis report arebasedon datacollected fromFebruary2023

to January 2024, a period of 11 months.

1.7.2. The reference period for capturing data @rernight trips was the last 365 days
concerning leadingurposes of holidaying, health & medical, and shopping. On the
other hand, the reference period for capturing data on overnightwaps30 days
concerning leading purposes business; social; religious, and pilgriacyéies;
education& training;andothers.Thereferenceperiodfor capturingdataon sameday
trips was the last 30 days for all trips.

1.8. TOURISM IN NATIONAL ACCOUNTS

National Accounts are a collection of economic statistics, balance sheets, and tables that
provideanaccounting frameworfor theentireeconomy.Thetourismsectoris unique inthat

it is defined bythe consumer demanding the products, nahleyproductshemselves. Many
aspects of the tourism sector are already incorporated into the national accounts system,
althoughtheymaynot be immediatelpbvious.Unlike other industrieshat followthe supply

side, tourism is a demasside activity that is measured in termsviditor consumption. The

value ofa sector's output is usualktplculated as thital production or supplgf that sector.
However, for the tourism industry, the value of the output is determinettheoyamount

demanded by the consumer or tourist.

The United Nations World Tourism Organization (UNWTQO) recommends using an accounting
framework to integratdourism statistics withthe Systemof National Accounts. This
framework is known as the TourisBatellite Account (TSA) and is documented in TSA:
Recommended Methodological Framework, 2008. By using this framework, we can better
understand the linkages betwdbe demand and suppdf goods and services the tourism
industry. The TSA is a tothat helps accuratelypeasure the role ¢durism intheeconomy.

In this study,we followedthe accountingrameworkof the TSA to determinethe output and

employment generated by tourism in Assam.



1.9. CONCEPTOF TOURISM SATELLITE ACCOUNT (TSA):

The Tourism Satellite Account (TSA) is a framework designed to measure the economic impact

of tourism. It uses internationally agreed standards, concepts, classifications, and definitions to

assess the size and contribution of tourism to the economy. IAaifalyses the relationship

between the demand and supply of goods and services related to tourism by integrating relevant

tourismstatistics withthe Systenof National Accounts. Consequently, it provides a powerful

tool for designing economic policieslated to tourism. (Tourism Satellite Account, 2a13.

The UNWTO's TSA framework is the most comprehensive way to measure tourism's economic

importance. It consists of a set of tables to arrive at output and employment datiidrom

tourism sector. There are telables in a standard format recommendedJDWNVTO at the

national level. The following are the téables.

TSATablel
TSATable2
TSATable3
TSATable4d

TSATable5

TSATable6
TSATable7
TSATable8

TSATable9
TSATable10

Table 2: Standard TSA Tables
Inbound Tourism Expenditure
Domestictourismexpenditurancurredby residentvisitors
Outboundpre-trip tourismexpenditure
Total internal tourism expenditure.lt is the sum of expenditurefor
inbound,domesticandoutboundpre-trip tourism.
Production accountsof tourism industries. This is the supplyside
informationin the SUT framework.
SupplyandinternalTourismConsumption
Employmentn tourismindustries

TourismGrossFixed CapitalFormation

TourismCollectiveConsumption

Non-monetaryTourismIindicators

Source: Tourism Satellite Account 2018

ThestandardlrourismSatellite Account consistsf a setof tablesandaccountghat arekeyto

obtaining output and employment data from the tourism sector.



1.10. CONCEPTOF REGIONAL TOURISM SATELLITE ACCOUNT (RTSA):

While the TSA: RMF 2008 framework is available for preparing a natileval TSA, no such
framework is available for preparing regional or subnatiteal TSAs. However, UNWTO

does recognize the importance of preparing the TSAs at the State or sudiniavers.
However, at the State level, it is not possible to compile all ten tables due to data limitations.
The NCAER has prepared the Regional Tourism Satellite Account (RTSA) for Assam for the
period 201516.

For the study, TSA Tables 1 tahvavebeen prepared through the quantitative survey to arrive
at the Output, and Table 7 has been prepared to estimate the Employment from the Tourism

sector in Assam.

1.11. CONCEPTOF DIFFERENT TYPES OF TOURISM

The UNWorld TourismOrganization (UNWTO) defines tourisas follows, fromwhich the
accepted official definition of Tourism is derived:

ATourism refers to the activity of Visitors
destination outside his/her usual environment for less than a year for any main purpose
(business, leisure, ather persongburpose) other thatw beemployed byaresident entityn

the country or place visiteddJnitéd Nation World Tourisn®rganizationn.d.)

Since tourism is a demayside activity, its output is defined in terms of the consumption of its
consumer, i.e., a tourist. Hence, the total expenditure incurred by tourists will be determined

by calculating the expenses incurred from the following tyfesurism.

1 Tourism Inbound Expenditure: Inbound Tourism Expenditure comprises expenditure
incurred by visitors fronother countries as wedls by those fromother statesf the same
country. It refers to the travel of a visitor from the time of arriving in the country to the time
of leaving that country. This expenditure is incurred within the state of reference on tourism

characteristics and tourisoonnected products andrgees.

1 Domestic Tourism Expenditure Domestic TourisnExpenditure is the expenditure af
resident visitor fronwithin the economy ofeference. It refers to tourists fromithin the
state, that is, tourists living in the state of reference traveling to another place within the
same state of reference. It is the tourists from the state of Assam traveling to atextber

within Assam.



1 Outbound Pre-trip Tourism Expenditure : Outbound Prérip Tourism Expenditure
comprises expenditure incurred by resident visitors outside the country of reference on
tourismcharacteristics and tourisoonnected products and services, respectivehgférs
to the trip undertaken by the resident of the state of reference outside the country and also
that undertaken in another state of the country. The expenditure, which is taken into account
in both cases, is the ptep expenditure, that is, the expditure undertaken within the state
of reference before the actual trip starts. This expenditure is mainly on shopping items
purchased in preparation for the outbound trip ondpart services usetb travel from

residence to the final port of exit to another country or state.

As a result, theutput fromthe tourism sector in Assam is the culminationhaf above three

expenditures incurred by tourists in the state.

1.12. TOURISM CHARACTERISTICSPRODUCTS

According to the international TSA standards, products that would no longer exist in significant
amounts or whose sales would be significantly reduced without tourism are called tourism
characteristic products. The TSA recommends implementing core listssef products based

on their significant link to worldwide tourism to facilitate international comparisons.
Additionally, the TSA recommends identifying counspecific tourisma characteristic
products. The TSA considers the following products and sesviunder the Tourism

Characteristics Products.

Table 3: Tourism Characteristics Products

Accommodatiorservices
Foodandbeverageservingservices

Railwaypassengeransporservice

Roadpassengeransportservices
Waterpassengeransporservices
Air passengeransporservices
Transporequipmententalservice
Travelagencies

© 00 N o o~ W NP

Culturalandreligiousservices

=
o

Sportsandrecreationakervices

11 Healthandmedicaitrelatedservices
Source: Tourism Satellite Account 2018



1.13. TOURISM CONNECTEDPRODUCTS

These are products that visitors consume but arecoosidered tourisrcharacteristic
products. All other products in the supply and use table not consumed by visitors are classified
as 'all other goods and services' in the TSA. The following are considered to be tourism

connected products.

Table 4: Tourism Connected Products

1 Readymadgarments

2 Processetbod

3 Alcohol andtobaccagproducts

4 Travelrelatedconsumegoods

5 Footwear

6 Soapscosmeticsandglycerine

7 Gemsandjewellery

8 Books,journals magazinesstationerygtc

Source: Tourism Satellite Account 2018

1.14. LIMITATIONS

Despite itsvast potentialthe Statehasnotbeenableto developgourismasa gainful

industry because of

Poortransportinks with the resof India.
Lodgingandboardingproblemsn touristspots.

Poortransporffacilities within the State.

o o T

Lack of publicity.

However, the state Tourism Department has undertaken various steps for
promotion/infrastructure development in the State both individually and jointly with the
private sector. For the growth of the tourism sector, special emphasis has been given to
Tourism Circuit Development, Destination Development, Wayside Amenitieghetcigh
PublicPrivate Partnership (PPRY tap the unexplored potentiabpportunities. Assam
Tourism Policy, 2008 has also been adopted by the State Government giving special
emphasis to encourage private investment in the Tourism sector by providingjdirend

logistic support.



1.15. RESEARCHTOOL

The methodology for the study was based on a combination of structured questionnaires to
collect quantitativadata.The following three majogroupsof respondentsvereincluded ina

survey for the study.

The quantitative survey was carried out using structuspdcialized respondeiitspecific
guestionnaires for the Domestic Tourism Expenditure (Household Survey), for Inbound
Touristsandto determineEmployment inTourism Sector.The questionnairesereprepared

in English and subsequently translated into the local Assamese language. A copy of the
guestionnaires is attached undemexure.

1.16. FIELDWORK AND DATA COLLECTION

Four enumerators were assigneddachdistrict covered under the stuflyr data collection.
Thereforethefield teamcomprise$8 enumeratorandl field supervisofor eachdistrict for

the survey. Althe enumerators could read, write, and speak Hindi and the local language.
They had prior experience in conducting surveys. Supervisors have been assigned
enumeratorso administerthe field progress.The supervisor scrutinizedll interviewsand

ensured data was collected per the highest quality norms.

1.16.1. DATA PROCESSINGAND QUALITY CONTROL

After the fieldwork was complete, the quantitative data were entered by experienced data entry
operators under the supervision of the Project Coordinator. All the data was coded, punched,
cleaned,and validated before being handedover to the project coordinatorwho did the

analysis. The raw data was stored in Excel format and converted to SPSS format.

1.17. ETHICAL CONSIDERATION

The followingethicalconsiderationsvere implementeduringthesurveyand briefed in detail

during the enumerators' training.

1 Informed consent Thestudywarrantedreeand fairexecutiorofr e s p o mighetm t s 6
know the purpose of the visit by the enumerator. The enumerator informed the

respondents of the nature and objective of the study.

10



1 Privacy and confidentiality Interviews were conducted in a safe setting, and
respondentsvere informed that thoughtheir nameswvould never be disclosed,the

information would be shared with others.

1 Respect and dignity of the respondenthieenumerators and supervisors were strictly
askedo respectherightsanddignity of all participants. Theespondents were treated
as being engaged in a process rather than being treated as mere information givers.
Gender roles and religious and cultural factors were kept in perspective in conducting

the fieldwork.

1.18. CONCLUSION

According to the Confederation bfdian Industries (CIl) by020, Indian tourisncan recruit

50 million people under iteperatonand t hi s can contribute al m
nationalincome. The WTO and WTTC have highlighted its econdreicefits,and tourismis

now considered as a global instrument to reduce poverty. The most significant feature of the
tourism industry is its capacity to provide larggale employment, poverty elimination, job

creation, generating revenue, promoting the growth of ancillansinds, and development of
industrially backward regions. Assam has abundant resources for the development of the
tourism industry, however its share in the field of tourism is too small. This share can be
increased through the initiatives taken both by government angasarnment agencies along

with the general public.
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2. APPROACHESAND METHODOLOGY

2.1. RESEARCHDESIGN

This studyaimedto estimatehe economic impactf thetourismsector inAssam. Taachieve

this, both primary and secondary data were used. The primary data was collected through field
surveys froma representativesamplesize. Meanwhile secondarydatawas collected from

official statistics, reports, journals, and reference books available online as wiflihas

2.2, RESEARCHMETHODOLOGY

Thestudyutilized aquantitativeapproacho extractpertinent informationlt involveda survey

with three distinct groups of respondents.

I.  Inboundtourists(Indianandforeign)
[I.  Domestictourists

[ll.  Employmentin tourismsectors

The RGVN researcheamdevelopeda structuredquestionnaireconsistingof bothopenand

closedended questions, featuring single and multiple responses.

2.3. SAMPLING METHODOLOGY-TOURISM OUTPUT

The research teagonducted a quantitative survey to determine the expenditures incurred by
varioustourists inthe stateof Assam. Thesurveycovered inbound tourists, domestic tourists,

and outbound prérip tourists. To select a representative sample from the populatioteéire

used different sampling methods based on the nature of the data and the purpose of the inquiry.
For inbound tourism, a nerandom sampling method, that is, purposive sampling was used.
For domestic and outbound pirg tourism, the simple random salmg method wasised.

The purposive sampling technique wased in inbound surveys to cover important tourist

dedginations in Assam that have the highest number of tourists from other stamsiatrees.

12



2.3.1. SAMPLING DESIGN- INBOUND TOURISM
To assesshe volumeof inboundtourism, thedUNWTO requiresaccounting fowisits byeight

categories of visitors:

Table 5: Categories of Visitors

a) Sameday Visitors a) Sameday Visitors
b) OvernightVisitors b) OvernightVisitors
i. Stayingataccommodatiominits i. Stayingataccommodatiominits
ii. Stayingwith friendsandrelatives ii. Stayingwith friendsandrelatives
iii. Stayingelsewherdattemporaryunits) iii. Stayingelsewherdattemporaryunits)

Source:MarketResearctDivision, Ministry of Tourism

It's not possible to determine the exact number of inbound tourists from a single location or
area. For instance, & survey is conducted at accommodation units, it won't be able to cover
sameday visitors or those visiting friends anelatives. Similarly, a survey of destinations
would only provide an estimate of leisure visitors. Although a survey at exit points of the
district may give an idea of the inbound tourists, it's difficult to count them accurately as locals
and people who ameeking employment getting up residence would also be present. Hence,

it has been decided to conduct inbound tourist surveys at three different sources, i.e., tourist

destinations, accommodation units, and exit points at districts.

2.3.1.1.  TARGET POPULATION: INBOUND TOURIST

It is the collection of objects which possess the information required by the researcher and
about whichaninference igo bemade.InboundTourismcomprisesexpendituresncurredby

visitors from other countries as well as by those from other states of the same country. It
involves foreign tourists and domestic tourists coming from other states of India to Assam.
Hence, the target population for inbound tourism is foreign towargisdomestic touristsom

states other than Assam. A properly desighatepgulation must be defined in terms of
elements, sampling units, extent, and time. For the inbound tourist survey, the relevant

population is

Elementinboundtourist

SamplingUnit: Tourist who visitsAssamfor varioustourismpurposes
Extent:The stateof Assam

Time: 202324

= =4 4 4
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2.3.1.2. SAMPLING UNIT: INBOUND TOURIST
A sampling unit is the element or elements available for selection at some stage of the sampling
process. The ultimate respondents are the inbtaumists traveling to Assam for any one or
more of the purposes (a) Holidaying, leisure and recreation, (b) Business, (c) Social, (d)
Religious & cultural, (e) Education & training (f) Health and medical and (g) Shopping. For
theeaseof the survey, thabovepurposesreclassified intahe followingtwo categories.

Table 6: Purpose of the Trip

LeisureVisitor (Sameday& Overnightvisitor) Non-LeisureVisitor (Sameday& Overnightvisitor)

Holidaying, leisure,andrecreation Business
Social Education& training
Religious& cultural Healthandmedical
Shopping Others:Non-Leisure
Others:Leisure

Source: Tourism Satellite Account 2018

2.3.1.3.  SAMPLING FRAME: INBOUND TOURIST
A sampling frame is a list of all theampling units available for selection at a stage of the
sampling process. Each stage of a sampling process requires its sampling frame. Thus, the

research team has prepared the following three sampling frames for the survey.

List of districtwisetouristdestinationsn Assam
List of entry/exitpointsof the district

List of accommodatiominits

2.3.1.4.  SAMPLE SIZE: INBOUND TOURIST
Sample size refers to the number of elements to be included in a study. An optimum sample
fulfils the requirements dfficiency, representativeness, reliability, and flexibility. The sample

size for inbound tourism was arrived at using the following statistical formula.
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z2=ps(1-p)
z7pr(1-p)

- 2Z+p+(1-p)
Wy )

Where,
n=samplesize

z= The value of the standard variates at a goa@nfidence level. It is assumed at 1.96 for a

95% confidence level.

p=Sampleproportion. The value of p=0.5 is estimated,in which case 6 nwill be the

maximum and most conservative sample size.

e=Acceptableerror. It is estimatedat 0.035,which is a samplesize with a 3.5% margin of

error.

N=PopulationSize that is, 1704163(Total numberof domestic& foreign tourists visited
during 202122)

Usingtheabovestatisticalformula,the samplesizearrived forinboundtourismis 784.

2.3.1.5. OUTLINE OF SAMPLE DESIGN- INBOUND TOURISM

Inbound Tourism comprises expenditures incurredibjors fromother countries as well as

by those from other states of the same country. Therefore, it involves foreign tourists and
domestic tourists coming from other states of India to Assam. A-gtage purposive sampling
design has been adopted for the inboundisb survey so that the study covers the popular
tourist destination of Assam, which has maximum tourist inflows. The first stage units (FSU)
arethe large primargampling unit, that is, thdistricts. The ultimate stage units (USU) are the

inbound tourists.
First StageUnit (FSU) Sampling- Selection ofDistricts:

The first stage of the sampling is 8electdistricts. A sample of 11 districts based on has been
selected using a purposive sampling method. The purposewakect the districts that have
the most popular tourist destinations and that attract a maximum number of domestic and

foreign tourists. The list of selected districts is given in Table
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Table 7: List of selected districts forlnbound Tourism

1 Baksa 7 Golaghat

2 Cachar 8 KamrupMetro
3 Darrang 9 Majuli

4 Dibrugarh 10 Sivasagar
5 DimaHasao 11 Sonitpur

6 Goalpara

SecondStageUnits Sampling: Selectionof Tourist spots,accommodationunits& exit

points:

The inbound tourism survey involves selecting three sources to assess inbound tourist
expenditures: tourist spots, accommodation units, district exit points. Due to the
unavailability of any measure to distribute the sample size, the research team has decided to
allocate the sample size in the ratio of 50% for tourist spots, 40% for accommodation units,

and 10% for exit points and others.
Ultimate StageUnit (USU)- Selectionof Inbound tourist:

The ultimate sampling units are the inbound toutrsteelling to Assam for angne or more

of the purposes (a) Holidaying, leisure and recreation, (b) Business, (c) Social, (d) Religious &
cultural, (e) Education & training, (f) Health and mediaad (g) Shopping. The finainit
selection was a combination of probability and 4poabability sampling methods. Domestic
tourists were selected using the SRSWOR method, while purposive sampling was used to select
foreign tourists due to their representatiooly 0.07% of the total tourist inflow to the state

in the year 202-2022.
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2.3.2. SAMPLING DESIGN- DOMESTIC AND OUTBOUND PRE-TRIP TOURISM

Domestic tourism expenditure is tlepense incurred by tourists from the state of Assam
traveling to another place within Assam. On the other hand, outbousidpexpenses refer

to the trip undertaken by the resident of Assam outside India and also that undertaken in another
State of Inéh. It includes prérip shopping expenses, medical insurance, visa fees, etc., before
the actuatrip starts. A household surveyas conducted to estimate expenses for domestic and

outbound prerip tourism.

2.3.2.1. SAMPLING UNIT: SELECTION OF HOUSEHOLD DOMESTIC & OUTBOUND PRE
TRIP TOURIST

Thehouseholdselectedor the surveyarethosewho meet at least orwd thefollowing
criteria:

Table 8: Purpose of the Trip for Domestic Tourism

Haveatleastonemembemwho performedovernight | Haveatleastonemembemwho performedovernight

trips or same day during the last 365 days for t trips or samelay trips during

following leadingpurposes: last30daysfor thefollowing leadingpurposes:

Health& Medical Business

Holidaying,leisure& recreation Social

Shopping Religious& Pilgrimage
Education& Training
Others

Source: Tourism Satellite Account 2018

2.3.2.2. SAMPLING SIZE: DOMESTIC & OUTBOUND PRETRIP TOURIST

Usingthefollowing formula,the samplesizefor domestidourismhasbeenarrived.

z2p+(1-p)
z7+p+(1-p)

n= B
22+p*(1-p
1+( eZ =N ))

Where,
n=Samplesize

z=The value of the standaxdriates at a given confidengevel. It is assumed at.96 for a
95% confidence level.

p=Sampleproportion. The value of p=0.5 is estimated,in which case6 nvdll be the

maximum and most conservative sample size.
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e=Acceptablerror.It is estimatedat 0.03, whichis a samplesizewith a 3% marginof error.
N=Population Size = 6406471 (Total number of households in Assam as per 2@hEus

Using the above statistical formula, the sample size arrived for domestic and outbeund pre

trip tourism is1067.

2.3.2.3. OUTLINE OF SAMPLE DESIGN- DOMESTIC & OUTBOUND PRETRIP TOURISM

A stratified multistage sampling desigas beeradopted fothe domestic and outbound pre
trip tourism survey. The state A6sam has been divided into 5 administrative divisions. For
the survey, each administrative division has been categorized as an individual stiablsn.

9 providesthe listof districtsundereachadministrativedivision. The fivedivisionsconsist of

31 districts of Assam.

Table 9: List of selected districts for Domestic Tourism

101 BarakValley Division CacharKarimganj& Hailakandi

201 CentralAssamDivision DimaHasaoEastKarbiAnglong,WestKarbiAnglong,Morigaon,
and Nagaon

301 Lower AssamDivision Baksa,BarpetaBongaigaonChirang,Dhubri,

GoalparaNalbari,KamrupMetro, KamrupRural, Kokrajhar
and South Salmasslankachar

401 North AssamDivision Darrang,Sonitpur,andUdalguri

501 UpperAssambDivision CharaideoPhemaji,Dibrugarh,GolaghatJorhatMajuli,
Lakhimpur, Sivasagar, and Tinsukia

First StageUnit (FSU) Sampling- Selection ofDistricts:

A sample of 50% of districts has been selected from each stratum using a simple random
sampling method. The selection of districts from each division will ensure the representation
of districts fromthe entire statef Assam. The list of selected districts is given in TdlfleA

total of 17 districts have been selected as-fitage units.
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Table 10: Selection of the districts for FirstStage Units

Stratum Division Name List of Selecteistricts
Code
101 BarakValley Division Cachar& Karimganj
201 CentralAssamDivision DimaHasaoMorigaon& Nagaon
301 Lower AssamDivision BarpetaNalbari,GoalparaKamrupMetropolitan,& Kamrup
Rural
401 North AssamDivision SonitpurandDarrang
501 UpperAssamDivision Dibrugarh,Golaghat Tinsukia,SivasagaandMajuli

2.3.2.4.  DISTRICT-WISE ALLOCATION OF SAMPLE SIZE

Using the method of proportional allocation, the sample size of each stratum was further
distributedamongthe selecteddistricts basedon the proportionof thed i s t poputatiod s
data.

SecondStageUnit: Selectionof Villagesand Towns:

Within eachdistrict, two basicstratahavebeenformedusingCensu011data:

(i) Ruralstratumcomprisingall ruralareas ofhedistrict and

(if) Urbanstratumcomprisingall thetownsof the district.

District-level sample size has been allocated between rural and urban sectors in proportion to
population as per Census 2011. The required number of sample villages and towns was selected
using simple random sampling techniques.

Ultimate StageUnit (USU) - Selectionof Households:

The Ultimate Stage Unit (USU) is a household that meets at least one of the criteria mentioned

above for selection. Theouseholds were selected using the SRSWOR method.
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2.4. SAMPLING METHODOLOGY-TOURISM EMPLOYMENT

Gathering informatiombout employment itourismrelated industries is not aasytask due

to variousreasons, sucéts fluctuatingdemand baseon seasons, varyingorking conditions,
flexible jobroles, and the informadatureof employment in small businesses. Therefore, it is
suggested that employment in tourispecific industries should only be limited to direct

tourism employment.

2.4.1. SAMPLING UNIT: SELECTION OF ENTERPRISE TOURISM EMPLOYMENT

Measuring direct tourism employment by associating it with a specific product or establishment
is a complex matter. It is not possible to directly assess tourism employment, which refers to
employment related to goods and services acquired by visitorgraddced by tourisrand

other industries. Hence, it is recommended to restrict employment in tourism characteristic
industries as direct tourism employment. Therefore, the study takes into consideration the

enterprises engaged particularly in the beloertioned tourism characteristics products.

Table 11:; List of Tourism Characteristic Products

1 Accommodatiorservices

2 Foodandbeverageservingservices
3 Railwaypassengdransporiservice
4 Roadpassengetransporiservices
5 Waterpassengeransporservices
6 Air passengeiransporservices
7 Transporequipmententalservice
8 Travelagencies

9 Culturalandreligiousservices
10 Sportsandrecreationaservices
11 Healthandmedicalrelatedservices

Source: Tourism Satellite Account 2018
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2.4.1.1.  SAMPLING SIZE: ENTERPRISE SURVEY- TOURISM EMPLOYMENT
The samplesize for the enterprisesurveyhasbeen calculatedsingthe infinite population

formula since the enterprise population related to the tourism sector is not known.

Where,
n=Samplesize

z=The value of the standaxariates at a giveoonfidencelevel. It is assumed at.96 for a

95% confidence level.

p=Sampleproportion. The value of p=0.5 is estimated,in which case6 nwill be the

maximum and most conservative sample size.

e=Acceptableerror.lIt is estimatedat 0.03, whichis a samplesizewith a 3% marginof error.

The sample size for the enterprise survel087.

2.4.1.2.  OUTLINE OF SAMPLE DESIGN- TOURISM EMPLOYMENT

As tourismrelated enterprises are mostly concentrated in major tourist destinations, the

employment survey haseen designed using the same approach as the inbound survey. This
means that purposive sampling was used to select the districts for the survey.

First StageUnit (FSU) Sampling- Selection ofDistricts:
Sameastheinboundtouristsurvey

Second andinal Stage Unit: Selectionof Enterprise:

The research team, in collaboration with a domain expert from the tourism department and
relevant industries, has used a +pobability judgmentalsampling method to select the

ultimate stage units for enterprises engaged in tounidated products and services.
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25. TOTAL SAMPLE SIZE

Theoverallsamplesizefor theentiresurveyis givenin Table 12.

Table 12: Total sample size

‘ Samplesaeproposed Sam pIeS|zeach|eved

InboundTourism
Domestic& Outboundpretrip 1067 922
Employment 1067 969
Total 2918 2675
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Inbound tourism refers to the activities of visitors from other countries as well aofhem

states of the same country coming into a given country for various purposes that are not related
to an occupation remunerated from within the country visited. These visitors can be categorized
broadly into tourists (overnight visitors) and saday \sitors. Assam, with its unique natural
landscapes, wildlife, and rich cultural heritage, offers a diverse range of attractions for both
domestic and international visitors. By considering both visitors from other countries and other
states within the sameountry as part of inbound tourism, this expanded definition
acknowledges the complex, multifaceted nature of tourism and its vaidging impacts on
destinations. It highlights the importance of adopting inclusive, sustainable approaches to
tourism devepment, management, and pohlmaking. Inbound tourism plays a pivotal role

in driving economic growth, promoting cultural exchange, enhancing infrastructure
development, and fostering glolr@cognition for the statet®urism sector. By prioritizing
inbound tourism, states can capitalize on their unique attractions and create sustainable tourism

models that benefit both visitors and local communities.

The objective othis chapter is to determine the output frtira inbound tourismrlhe output

from tourism refers to the economic value generatethbyourism industryvithin a specific

region or country. It encompasses various goods and services produced as a result of tourist
activities. This includes goods and services dirgatischased byourists during their visit to

a destination. It encompasses spending on accommodation, transportation, food and beverages,
attractions, entertainment, shopping, and other tourgdated activities. Expenditure incurred

by inbound tourists refers to theomey sgnt by travelers originating from within the same
country but visiting a different state destination within that country. Inbound tourism plays a
significant role in many countries' economies, contributing to local businesses, employment,

and infrastructur development.

As mentioned in the previous Chapter, floe survey othe inbound tourist districts with the
popular tourist destination of Assam such as Kaziranga National Park, Manas National Park,
KamakhyaTemple, AssamStateZoo, OrangNationalPark,Rang GharKarengGhar,Dihing

Patkai National Park etc. has been taken into consideration.

Thedetailedanalysisandfindingsareprovidedin the nextpage.
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3.1. IDENTIFICATION

The inboundsurveyconsistef atotalof 784respondents frotihesampledlistrictswho were
randomlyselectedor the study. Theespondentsame fromvariouspartsof India as wellas

from foreigncountries. Amonghe 784 respondents, S@&ereforeignnationalsand 725 were

domestidourists. The domestic tourists were from 31 different states of India.

3.1.1. OCCUPATION

Occupation can influence the reasons why individuals travel. Occupation serves as an

important demographicariable for segmenting the inbound tourisrarket. Bycategorizing
respondentbasedntheir occupationresearchersanidentify distinct market segmentgth

unique characteristics, behaviours, and preference®rporating questions about the

respondent's occupation in an inbound tourism survey hetf@nimg a deeper understanding

of the diverse needs, behaviours, and preferences of inbound travelers, facilitating more

targeted and efficient tourism management.

In this regard, a detailed assessment is provided iRithee 2. It is observed that out of the

total sample, the highest 33.10 percent of sample inbound respondents have their own business,

followed by 26.10 percent of sample respondentsengagingin private services,16.70

percent of sample tourists employed in government services, 12.48 percent of sampled

respondents are student/researchers, 4.30 percent sampled respondent were retired people,

I

percent of the respondent were professionals and onlypgd@nt of the respondents were

housewife.
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Figure 2 Pictori al representation

24

of

respon



3.1.2. RELIGION

The tourists were queried about thestigion as understanding the religious affiliations of
tourists can help destination marketers and tourism planners identify opportunities for cultural
and religious tourism. Religious considerations may influence tourists' preferences for

accommodation and other options.

005 0.1
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‘ ® Hinduism
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Sikhism
= Others
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Figure 3: Graphical representation of the religion of the respondents

FromFigure3, it canbeobservedhatHinduismis the highestfollowed religion comprising
74.90 Percentf the total sample. Islams the second highedbllowed religionwith 10.40
percent of the sampled respondents. The other categligjon with 0.50 percent is the

lowest.

3.1.3. CATEGORY OF THE TOURISTS

In the study, the three categories of inbound tourists have been takeansideration. They

arei Domestic tourists, foreign tourists, and Domestic day tourists.

fiDomestic inbound tourisbsrefers to individuals who travel within their own counttyut

visit a different region or destination within that same countryothrer wordsthese are
travelers who originate from one part of a country and travel to another part of the same
country for leisure, business, or other purposes.

A foreign tourist, also known as an international tourist, refers to an individual who travels
from their home country to another country for various purposes such as leisure, business,
education, or visiting friends and relatives. In other words, theytrawelers who cross

international borders to visit a destination outside of their own country.
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fDomestic inbound day tourdgstefers to an individual who travels from one region or location
within their own country to visit another region or destination within the same country for a
shortduration trip, typically returning home on the same day without requiring overnight
accommaation. In other words, they are domestic travelers who -ceggsnal or local

borders within their own country for a day trip.

In the study, out o4ll the inbound tourists in the study it was found 88.9%heftourist to be
inbound domestic tourists traveling from a different state to Assam, 8.2% of the tourists were
foreign tourists travelingrom a differentcountry toAssam and 2.9% of the sampled tourists
were domestic day tourist traveling from a different state to Assam but typically returning

home on the same day without requiring overngg@ommodation.

3.2. TRAVEL DETAILS

For the study, the studyeeds to know about the details of the tourist traveling details such as
with which they ardraveling, the purpose of their visit, the number of nights ist#ssam,
travelling arrangements, arte place of stayof the tourist. The detail of the following is

provided in the belovgiven segment.

3.2.1. TRAVELLING WITH

A research question wasiministered in the survey, to understand the touristswiiibm they

are traveling. It is found that 30.80% of the respondent tourists are found to be traveling alone,
35% of them travel with family, 28.80% of them are found traveling with friends, and the rest
5.40% of the respondents are found to be travelitig both friends and family. The pictorial

representation is given in the figure 4.
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Alone = With family With friend = With family & friends

30.80%
28.80%

Figure 4. Graphical representation of respondents with whom they are traveling

3.2.2. PURPOSEOF THE VISIT

Shopping B 13
Social [l 23
Health & Medical [l 28
Education and training [ 98
others [N 112
Religious and Pilgrimage [N 126
Business [N 136
Holidaying, leisure and recreation [ 457

0 5 100 15 20 25 30 35 40 45 50

Figure 5: Graphical representation of respond

Based on individual needs apdeferences the purpose of the visit is segregated into eight
different categories viz; health & medical, holidaying, leisure and recreation, shopping,
business, social, religious; pilgrimage, education &training, and others. Amongsieall
categories the primagurpose for visiting the state was holidaying and leisure compromising
of 45.70%, followed by 13.60% of respondents visiting for business purposes, 12.60% of the
tourists visited for religious and pilgrimage purposes, 11.20% of respondentsfoisitéters
purpose for health and medical purpose, 9.8% of respondent visiting for education and
training, and respondent visiting for social, health &medical, shopping comprised of 2.90%,
2.80%, and 1.30% respectively.
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3.2.3. TRAVEL ARRANGEMENT

The tourists were queried about the nature of travel arrangements. Figure 6 reveals that 76.6%

of the tourists made their travel arrangements by themselves. Only 5.2 % of the tourists

arranged their trip as official/employers and 12.5% otdleists made their travabent/tour

operator. On the other hand, 5.7% of the tourist marked others for their travel arrangement.

u Self
Office/Employer
u Travel Agent/ Tour

operator

Others

Figure 6: Pictorial representation of different ways of respondents' travel arrangements

3.2.4. AVERAGE NUMBER OF NIGHT STAYS IN ASSAM BY TOURISTS

Understanding the number of nights inbound tourists stay in Assam is crudatdéomining

the output generated by their visit to the state. The length of stay directly correlates with the

amount of money spent by tourists. Generally, tourists who stay longer tend to spend more on

accommodation, dining, transportation, shopping, aotther tourisrarelated activities.

Generally, tourists who stay longer tend to spend moreaccommodation, dining,

transportation, shopping, anthertourismrelatedactivities. It was observed that the average

night stay by tourists in Assam was 3 toaysl per person who visited Assam for different

purposes.

3.2.5. PLACE OF STAY

The place of stayfor touristswas classified into different categoriasi z .

hot el

House, with friends, dharmsalas, rented property, and others. @wtsef hotelstaying with

relativesis the prominentand most preferredchoice.lt wasobservedhat 63.90%
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of the tourists stayed at the hotels whereas 9.60% stayed in guest houses. On the other hand,
the rest stayed in different places litdatives, friends, home stay, and others comprised of
8.30%, 4.40%, 3.40%, and 7.30% respectively.

The preferencdor the stayis shownin Figure7givenbelow.
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Figure 7: Graphical representation of responc

3.3. DETAILS OF INBOUND TOURISM EXPENDITURE INCURREDBY TOURISTS
ARRIVING FROM OTHER STATES:

Inbound tourism in Assam includes tourism activities of visitors from other states of India. This
section gives information on the expenditure incurredth®y tourist onthe products and
services. These expenditures were estimated by the leading purposes of the trip. Table 13 states

the purpose of the trip for the study.
Table 13: List of Purposes of the trip

Purposeof the trip

1 Health& Medical

2 Holidaying,leisure,andrecreation
3 Shopping

4 Business

5 Social

6 Religious &Pilgrimage

7 Education& Training

8 Others.

Source: Tourism Satellite Account 2018
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3.3.1. HEALTH & MEDICAL

In termsof medicalexpenses analysis, a significant purpmseonsider ighat ofmedicaland
healthrelated expenditures. This encompasses a range of costs directly associated with
healthcare services. Specifically, these costhide but are not limited to, expenses incurred

for hospitalization, the procurement of necessary medications, and other miscellaneous

expenses directly related to healthcare.

Medical & Health Expenses 21947
Transport Expenses 7686
Shopping Expenses 7179
Food & BeverageExpenses 7167
Accommodation Expenses 5432
Religious& RecreationExpenses 543
Other Expenses 0

0 5000 1000C 15000 20000 25000

Figure 8: Average pertourist expenditure incurred by tourists from other states to Assam for
Health & Medical

The study reveals th#he average expenditure incurred on the purpose of Health & Medical

was found to be 49954 which included acc
Transport expenses, Religious, recreation, cultural& sporting expenses, Medical & Health
expenses, Shoppirexpenses and other expenses. Figure 8 presents the average expenditure
incurred by the tourist from other states in Assam for Health Medical.

3.3.1. HOLIDAYING LEISURE AND RECREATION

Holidaying, leisure, and recreation are also other purposes to estimate the expenditures incurred
by the inbound tourists from other states in Assam. Recreation, leisure, and recreation in
tourism is an essential part of every individual. Tourist who spendeisure activities serves

as an important economic sourteisure and entertainment expenditure incurred by inbound
tourists refers to the money spent on the purpose of recreational actsitiegainmentand

leisure pursuitsduring their travelswithin their own country.
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Theseexpenses contribute to enhancing the overall travel experience and often include various

recreational and entertainment options.

It wasfoundthat averagexpensesor the holiday, leisureandrecreatioractivity were found
to beRs.3563%ertourist inthe survey. Figure9 representshe averagesxpenditure incurred

by the inbound tourists from other states in Assam.

Transport Expenses 10702
Accommodation Expenses 7121
Food & BeverageExpenses 5288
Other Expenses 4938
Shopping Expenses 4844
Religious& RecreationExpenses 1908
Medical & Health Expenses 839
0 2000 4000 6000 8000 10000 12000

Figure 9: Average pertourist expenditure incurred by tourists from other states to Assam for
holidays, leisure & recreation

3.3.2. SHOPPING

Shopping tourism has emerged as a significant component of the travel experience, often
serving as a primary motivation or a major activibdertaken by tourists at thalestinations.

It plays a crucial role in driving economic development, with few sectors boasting the power
to inspire growth and create jobs as tourism and shopping can. This part aims to provide a

comprehensive overview of expenditures incurred by taufistn other states in Assam.

In the study, it was found that Rs. 11685.75 is the average expenditure per inbound tourist from
other states for shopping. Figure 10 represents the average expenditure of inbound tourists from
other states to Assam for shopping.

31



ShoppingExpenses I e102
Accommodation Expense: I 2686
Food & BeverageExpenses I 1368
Transport Expenses I 1200
Medical & Health Expenses [ 210
Religious& RecreationExpenses I 120

Other Expenses 0

0 1000 2000 3000 4000 5000 6000 7000
Figure 10: Average expenditure of inbound tourists from outside the state for shopping purposes

3.3.3. BUSINESS

Business tourism not only serves the purpose of achiespegific business goals but also
contributessignificantlyto localeconomiesandthe globaltourism industry Businesgourism

is an integral part of the economy which provides significant economic contributions to the
economy. Business is also oneoof purposesf the visit for the inbound tourists froather
statedo Assam. Figure 11 presente average expenditure incurred for business purposes in

Assam by inbound tourists from other states.

Transport Expenses [ - esss
ShoppingExpenses I - 5217
Accommodation Expenses I 5148
Food & BeverageExpenses Iy 3920
Religious& RecreationExpenses - 493
Medical & Health Expenses ] 346

Other Expenses 0

0 1000 2000 3000 4000 5000 6000 7000

Figure 11. Average per-tourist expenditure incurred by tourists from other states to Assam
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3.3.4. SOCIAL

Tourism isndt just about visiting places; i
social, cultural, and historical contexts of thptaces. The average peurist expenditure was

found to be Rs. 19769.8 from the inbound tourists from outside the states. This depicts the
expenditure incurred for the social purpose of the visit which includes accommodation
expenses, food & beverage erpes, transportation expenses, religious expenses, medical
expenses, shopping expenses, and other expenses. Figure 12 represents the average expenditure

incurred by the tourist from other states in Assam.

Transport Expenses 5589

Accommodation Expenses 4377

Food & BeverageExpenses 3506

Other Expenses 3000

Shopping Expenses 2396

Religious& RecreationExpenses 753

Medical & Health Expenses 150

0 1000 2000 3000 4000 5000 6000

Figure 12: Average expenditure incurred by inbound tourists from other states leading by the
purpose of social

3.3.5. RELIGIOUS & PILGRIMAGE

Religious tourism serves as a significant purpose for visiting Assam, a state rich in spiritual
and cultural heritage. Religious tourism can
beliefs and interests. Religious tourism includes people trayvfr religiouspurposes suchis

visiting pilgrimages and visiting sites odligious spots.Therefore, whilereligion can be a

major purpose for tourism, it is one of many factors that motivate people to travel. The average
expenditure of inbound toutssfrom other states for religious purposes was found to be Rs.
34084.6 Figure 13 represents the average expenditure incurred on different items for religious

purposes by inbound tourists from other states to Assam.
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Transport Expenses [ - 10064
ShoppingExpenses [y 4
Accommodation Expenses [ 5552
Food & BeverageExpenses [ 5214
Other Expenses [ 2667

Religious& RecreationExpenses [ 1619

Medical & Health Expenses [| 255

0 2000 4000 6000 8000 10000 12000

Figure 13: Average expenditure incurred by inbound tourists from other states for religious
purposes

3.3.6. EDUCATION & TRAINING

Education isalso oneof the purpose®f tourismin Assam. Educationand training tourism in
Assam offers a unique blend of learning experiences, making it a preferred destination for
tourists seeking knowledge and cultural immersibime study found Rs. 25619.7 to be the
average expenditure incurred by inbound tourists from outside the states for education and
training purposeskigure 14 represents the expenditures incurred on different products and
services in Assarhy inbound tourists fronother stateby leadingeducatiorandtraining as a

purpose of visit.

ShoppingExpenses I e299
Other Expenses [y 551
Accommodation Expenses _ 5229
Transport Expenses [ 3544
Food & BeverageExpenses [ 3106
Religious& RecreationExpenses [N 1124

Medical & Health Expenses - 747

0 1000 2000 3000 4000 5000 6000 7000

Figure 14: Average expenditure incurred by inbound tourists from other states for education
purposes

34



3.3.7. OTHERS

Others are another category for the trip. Others include purposes that aredioated

elsewhere. For example, making a trip to render some social service, such as attdrolaty

donation camp to donate bloodi{c. comes under this category. The study reveals that

expenditure on food & beverages is highegh per touristaverage as Rs. 6699.67 and on the

other hand Rs. 598.8 is the lowest expense on relgim@treation by leading other purposes

incurred by the inbound tourists from other states to Assam.

Other Expenses

Food & BeverageExpenses

Transport Expenses

Accommodation Expenses

Shopping Expenses

Medical & Health Expenses

Religious& RecreationExpenses
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Figure 15: Average expenditure incurred bythe inbound tourists from other states for other

purposes

3.4. DETAILS OFINBOUND TOURISM EXPENDITURE INCURREDBY FOREIGN

TOURISTS:

Inbound tourism expenditures comprise expenditures incurred by visitors frontothdries

as well as by those from other states of the same country. This section will give us an idea about

the expenditure incurred by a tourist during the visit to Assam coming from a country other

than India. To arrive at the actual expenditure, thretquearist expenditure was considered for

thefurtherprocessExpenditure incurredasfound bythe leadingpurpose®f visit as, Health

&Medical, Holidaying, leisure and ceeation, shopping, business, social, Religidus

pilgrimage, Education&training, and othersHowever,in the study, itwas found that, for

shopping purposes, there was no expenditure incurred by foreign inbound tourists.
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3.4.1. HEALTH & MEDICAL

In termsof medicalexpensesanalysis, a significant purpose consider igshat ofmedicaland
healthrelated expenditures. This encompasses a range of costs directly associated with
healthcare services. Specifically, these coathide but are not limited to, expenses incurred

for hospitalization, the procurement of necessary medications, and other miscellaneous

expenses directly related to healthcare.

The study reveals théthe average expenditure incurred on the purpose of Health & Medical
was found to be Rs. 24500 which included accommodation, Food & Beverage expenses,
Transport expenses, Religious, recreation, cult@raporting expenses, Medical & Health
expensessShoppingexpensesandotherexpensestigure 16 presentshe averageexpenditure

incurred by the tourist from another country in Assam for Heale&lical.

Transport Expenses 15000

Shopping Expenses 5500

Medical & Health Expenses 3000

Religious& RecreationExpenses 1000

Other Expenses 0

Food & Beverage Expenses 0

AccomodsationExpenses 0

0 2000 4000 6000 8000 10000 12000 14000 16000

Figure 16: Average pertourist expenditure incurred by tourists from another country to
Assam for Health & Medical

3.4.2. HOLIDAYING, LEISURE AND RECREATION

This purpose includes sightseeing, attending sporting and cultural everqstofessional
active sports, adventure sports, holidays at hill stations, summer camps, dining out, visiting
spas, and other establishments specializing in-wetig and fithnesexcept in the context of
medical treatmenfThese expenses contribute to enhancing the overall travel experience and

often include various recreational and entertainment options.
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It wasfoundthat averagexpenses$or Holidaying, leisureandrecreatioractivity were found
to be Rs. 54371.96 per tourist in the survey. Figure 17 represents the average expenditure

incurred by the inbound tourists from another country in Assam.

Transport Expenses 15652

Accommodation Expenses 15091

Shopping Expenses 12505

Food & BeverageExpenses 9358

Medical & Health Expenses 1124

Religious& RecreationExpenses 642

Other Expenses 0

0 2000 4000 6000 8000 10000 12000 14000 16000 18000

Figure 17: Average pertourist expenditure incurred by tourists from another country to Assam
for holidays, leisure, and recreation

3.4.3. BUSINESS

Business tourism is an integral part of the economy which provides significant economic
contributions to theconomy. Business is also one of our purposes of theferdite inbound

tourists from other states to Assam. Figure 18 presents the average expenditure incurred for
business purposes in Assdyinbound tourists fromanother country. The study reve#iat

Rs. 9113.33is the averageexpenditure incurredby foreign tourists inAssam. The highest

expenditure was found to be on the transport expenses as Rs. 3833.33
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Transport Expenses iy 3833
Accommodation Expenses I 2167
ShoppingExpenses [ 1400
Food & BeverageExpenses I 1380
Religious& RecreationExpenses [ 333
Other Expenses 0

Medical & Health Expenses 0

0 500 1000 1500 2000 2500 3000 3500 4000 4500

Figure 18: Average per-tourist expenditure incurred by tourists from another country to
Assam for business

3.44. SOCIAL

Social is also another purpose of the visit for tourists in Assam from another country. The study
found that the average peurist expenditure was found be Rs. 22200 from the inbound
tourists from outside the states. This depicts the expenditure incurred for the social purpose of
the visit which includes accommodation expenses, food & beverage expenses, transportation
expenses, religious expenses, medgakenses, shopping expenses, and other expenses. Figure
19 represents the average expenditure incurred by tourists from another country in Assam.

Transport Expenses [ 11000
Accommodation Expenses _ 7000
Food & BeverageExpenses _ 2000
Religious& RecreationExpenses - 1200
ShoppingExpenses [ 1000
Other Expenses 0

Medical & Health Expenses 0

0 2000 4000 6000 8000 10000 12000

Figure 19: Average pertourist expenditure incurred by tourists from another country to Assam for
social
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3.4.5. RELIGIOUS & PILGRIMAGE

Religious tourism is one of the earliest forms of tourism and is egfasting market The
average expenditure of inbound tourists frother states for religious purposes was found to

be Rs. 34740.48 Figure 20 represents the average expenditure incurred on different items for
religious purposes by inbound tourists from another country to AS3@rhighest expenditure

was found to be othe transport expenses as Rs. 1087bd3he other hand, the lowest
expenditure was found to be tire medical &ealthexpenses as Rs. 200 and there is no other

expense for religious & pilgrimage.

Transport Expenses 10871
Food & BeverageExpenses 10143
Accommodation Expenses 6883
Shopping Expenses 4686
Religious& RecreationExpenses 1957

Medical & Health Expenses 200

Other Expenses 0

0 2000 4000 6000 8000 10000 12000

Figure 20: Average pertourist expenditure incurred by tourists from another country to Assam
for religious & pilgrimage

3.4.6. EDUCATION & TRAINING

Education is a conscious and objective effort to develop human resourceshtettes person.
Tourism education has been developed to balance the tourism development demand for
fulfilling the broader perspective afanaging tourism. Frofhe study, it has been found that

Rs. 22861.63 is the average expenditure incurred by inbound tourists from outside the country
for education and training purposes. Tourists' highest spending is found to be on shopping items
with an average of RS. 6438.9igure 21 represents the expenditures incurreditbarent
products and services in Ass@yinbound tourists fronather states by leading education and

training as a purpose of visit.
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Transport Expenses [ 6439
Other Expenses I 5310
Accommodation Expenses [y 3571
Food & BeverageExpenses I 3489
ShoppingExpenses Iy 3213
Religious& RecreationExpenses [ 611

Medical & Health Expenses [l 229

0 1000 2000 3000 4000 5000 6000 7000

Figure 21. Average pertourist expenditure incurred by tourists from another country to
Assam for Education & training

3.4.7. OTHERS

Others are the last purpose of the visit in the study. Expenditures incurred on others include
different expenditures for thproducts and services as transport expenses, accommodation
expenses, food & beverage expenses, shopping expenses, religious & recreational expenses,
medicalexpenses, another expenses. R8850arethe average peourist expenditure spent

by the tourist in terms of another purpoB&ure 22 represents the expenditures incurred on
different productsind services ilssamby inbound tourists fronanother countrypy leading

others as a purpose of visit.

Transport Expenses [ 12050
Shopping Expenses I 4128
Accommodation Expenses [T 3640

Food & BeverageExpenses [ 1697
Medical & Health Expenses [l 1675
Religious& RecreationExpenses [l 620

Other Expenses 0

0 2000 4000 6000 8000 10000 12000 14000

Figure 22: Average pertourist expenditure incurred by tourists from another country to
Assam for others
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Domestic tourisnexpenditure refer® the money spent bgsidentsof a countrywithin their

own country for tourisnrelated activities. This includes expenditures on accommodations,
transportation, food, entertainment, and other goods and services associated with travel and
leisure activities. It's a significant economic indicat@flecting the strength of a country's
tourism industry and its contribution to the overall economy. Governments often track domestic
tourism expenditure to assess the impact of tourism on employment, GDP, and various sectors

such as hospitality,ansportation, and retail.

The objective of this chapter is to determine the output from the domestic tourism expenditure.
The output frondomestic outbound state tourigefers to the economic impact generated by
residents of a particular stataveling to destinations outside of that state for tourism purposes.
The domestic tourism expenditure incurred by tourists originating from a state and visiting
another place in the same state is taken under consideration as well asttipeeppenditue
incurred byoutbound tourists. Detailed information was collectedh@nexpenditure incurred

by tourists on a detailed set of tourismecific products and services.

The domestic tourism survey is done through the random sample household survey in selected
districts of AssamA comprehensive list of districts within the target region serasdthe
sampling frame. This list provided the basis for randomly selecting districts to ensure
geographical diversity and representatidhe Schedule for Domestic Tourism consists of
separate sections on the identification of the respondent, particulars of the household members,
travel history, particulars of overnight completed byusehold members, particulars of
expenditure, and total expenditurédowever, the expenditure from the domestic tourism

expenditure includes:

Expenditure from domestic tourism within Assam: At the state level domestic tourism
expenditure incurred by tourists originating from a state and visiting another placesaftlee

state is taken under considerati@xpenditure from domestic tourists in Assam whoe
traveling within the state refers to the money spent by individuals or groups from other parts
of Assam while they are on a trip within the state's boundaries. This expenditure includes

various costs incurred during their travel, stay, anvities within Assam.
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Expenditure from Outbound pre-trip . At the state level, an outbound trip refers to a trip
undertaken by the resident of the state of reference outside the country and also that undertaken
in another state of the country. The expenditure, which is considered, is-ttrgppependiture

that is the expenditure undertaken within the state of reference before the actual trip starts.
Thedetailedanalysisand findingsareprovidedbelow:

I. Identification
The domestic household survey consists of 922 respondents from the sdmplets
who wererandomlyselected fothe surveyRandomsampling wagmployed to select
households from a list of districts within tkerget region. This approach ensures that
each household within the sampled districts has an equal chabeagfincluded in
the survey, thus providing a representative sample of the population.

il. Type of residence
In the survey, the householdslected from the sampled district were both from the
rural and urban areas. Out of the sampled respondents, 82% of the respondents were

from rural areas, and 18% were from urban areas.

18%

O Rural
O Urban

82%

Figure 23 Type of Residence
iii. Occupation
Different occupations may have varying preferences and interests when it comes to
travel. A research question was administered to know about the occupation of the

domestic tourist. The occupation of domestic tourists pranide insights into their

income levels and spending behaviour.
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It is observed that out of the total sample, the highest 33 percent of satmuled

respondents have their enterprise or business, followed by 20 percent of sample

respondents who are employed in the private sector, 15 percent of sample tourists are

homemakers, 11 percent samptedpondentareemployed irnthe government sector,

8 percent sampled respondent were students, 9 perctm dspondent tourist were

engaged in other activities. A detailed analysis is provided below:
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Figure 24: Primary occupation of the household
iv. Religion

It is necessaryo know about the religion dhe respondent ascan provide valuable

insights into the cultural, social, and demographic dimensions of the surveyed

population and enhance the overall quality and relevance of research findings.

1%

= Hinduism
m Islam

m Christian

Figure 25: Graphical representation of the Religion of the respondents
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4.1. FINDINGS FROM DOMESTIC TOURIST EXPENDITURE WITHIN ASSAM

Thedetailedanalysisandfindingsof the scheduleareprovidedbelow:

4.1.1. TRAVEL DETAILS

For the study, the studyeeds to know abotite details othe tourist traveling details such as
with whomthey are traveling, the purpose of their visit, the number of nights stayed within
Assam, travelling arrangements, dhd place o$tayof the tourist.The detail of the following

Is provided in the belowiven segment.

4.1.1.1. PURPOSEOF THE TRIP

The households selected for the survey were those who met at least one of the following
criteria:

Table 14: Different purpose of the trip

Have at least one member who performed

overnight trips for 365daysfor the following Have at leastonememberwho performed overnight
purposes trips for 30 days for the following purposes
Health& Medical Business
Holidayingleisureandrecreation Social
Shopping Religious& Pilgrimage

Education& Training

Others

Source: Tourism Satellite Account 2018

The informationonthetrips is collectedlifferently for different leading purpose$trips that

is reference period for some trips is 365 days and for others is 30 days. Hence, the survey
captures althe trip characteristics for two setstapsi one with a 365lay reference period

and the other with 30 3@ay reference period. The data was collected for the travel by the
respondents themselves as well as for their family members who travel within Assam or outside

the state for any of theasons discussed in the study.

The graph given below gives a detailed assessmehedfip taken by the tourist for leading

purposesn the last 1 year. It showsthat 47% of the respondentgurposeof the trip was
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Health andMedical, 39% of the respondent's purpose was Holidaying, and 14% of the

respondent purpose was shopping.

14%

Health
= Holidaying
Shopping

Figure 26: Purpose of the Trip in the last 365 days

Moreover, the respondents were asked about the purpose of the trip undertaken in the last
month within Assam. The graph given below shows that 32% of the respondents’ purpose of
the trip was stated as Others, 30% of the responuepbse of the trip was Religious, 1786

the respondent purpose was Business, 13% of the respondent purpose was Sociabnd 8%

the respondent purpose was Education.

Business
® Social

Religious
= Education
= Others

Figure 27: Purpose of the trip in the last 30 days
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4.1.1.2. MAIN DESTINATION TRAVELLED

The main destination of a trip is defined as the place, visiting of which was central to the
decisionto undertakehetrip. It serves as a centrahchor around whictihetravel experience
revolves. In the study, tlrespondents were asked whether their trip was within Assam, within

the district, outside the district, outside the statantarnational.

Fromthe figuregivenbelow,amongthe respondenthattraveledwithin Assam, 76% of the
respondents havieaveled outside their district and 24% of the responddwatee traveled

within the district.

24%

O within District
@ Outside District

76%

Figure 28: Destination travelled

4.1.1.3. MODE OF TRAVEL

Mode of travel refers to thmeans of transport used by the visitor(s) to travel omi@
Different modes of travel incur varying costs, such as transportation fares, fuel expenses,
vehicle rental fees, or public transit fares. By understanding the mode of d¢hegaln by
domestic tourists, one cassess how expenditure is allocated across different categories, such

as transportation, accommodation, dining, entertainment, and shopping.

The mode of travel included travel by bus, on foot, train, ship or boat, air travel, owned vehicle,
hired vehicle, and others. The travel is relevant here theadraveling done to cover the
distances to the destinations and not joyrides or movement for adventure, as in skiing or
boating for pleasure, or walking inside a museum, fort, or mabe. following diagram

depictsthe intensity of eachmode of travel. In the
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survey it was found that the most preferred mode of travel was the bus as 47% of respondents
used the bus as a mode of travel, followed by their vehicle whicl2 ¥&s Whereas 19% of

the respondents use rented cars as a mode of transport.

2%

Bus
19%
Train

H Air
47%
Own
Car
Rented
Car
Others

21%

10%
1%

Figure 29: Mode of travel

4.1.1.4. TYPE OF STAY

The type of stay refers to tlrEcommodation used for stay by the visitor(s) on an overnight
trip. A domestic overnight trip is one with a main destination within the state of residence of
the visitor. It refers to a journey within the state of reference where the traveler spensis at lea
one night away from their usual residence. The movement is for any of the following purposes
i.e. Business, Holidaying & Leisure, Social, Religious & Pilgrimage, Education Training,

Health, and Medical, Shopping, and Others.

In the study, it waobserved fromthe data collected fronthe survey that most of the
respondents preferred staying in Hotels during their visits. Around 51 % of respondents stayed
in hotels which was the highest among the respondents. The second preferred type of stay by
the respondents was at their relativedsne. The study shows that 20% of the respondents
stayed with their relatives during their tour. 10 % of the respondents stayed in guest houses,

9% of the respondents stayed as others, 7% of the respondents atetheidfs 6 h o me s an«

of the respondentstayed at home stay.
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Figure 30: Type of Stay

4.1.1.5. NO. OF MEMBERS IN THE TRIP

Therespondent was queried about the no. of members engaged in the trip undertidleen by
respondent. It was observed thateaerage noof 2 people was engagedtimetrip.

4.1.1.6. NO. OF NIGHT SPENT

The number of nights spent by the visitor outside higieeal place of residendeom starting
of the trip to the completion of the trip, including the night spent in transit. The average no. of

nights spent byhe respondent within Assawas found to be 3 nights.

41.2. PARTICULARS OF EXPENDITURE - WITHIN ASSAM

This section of the chapter provides information on the particulars of the expenditure incurred
by Domestic tourists within Assaion the products and servicest the state level domestic
tourism expenditure incurred by tourists originating from a state and visiting another place of
the same state is tak@rto considerationAs mentioned in the previous chapter on inbound
tourism, these expenditures were also estimated by the leading purptbeesipfundertaken

by the respondent. The purposdld# trip undertaken by the domestic tourist wasealth &
Medical, Holidaying, leisure & recreation, Shopping, Business, Social, Religious &

Pilgrimage, Education & Training, and Others.
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41.2.1.  HEALTH & HOLIDAYING

The expenditurencurred by a tourist on a healtélated trip within Assam can vary depending
onseverafactors, includinghe naturefthe medicatreatmenbr services sought, the duration

of the stay, the type of accommodation chosen, and additional expenses such as transportation

and food.

The studyrevealsthat theaverageexpenditure incurretdy domestic tourist$or health and
medicatrelated purposes was found toRe 14846.07. It includes the expenses incurred by
the respondent in accommodation, food & beverages, transportation, medical & health,
religious, recreation, cultural & sports, shopping, and other expenses. The figure given below
gives the pictorial represeaxiton of the average expenditure incurred by domestic tourists

within Assam for Health & Medical.

Medical & Health Expenses 10051
Accommodation Expenses 1301
Transport Expenses 1114

Food & BeverageExpenses 876

Other Expenses 821

ShoppingExpenses 664
Religious& RecreationExpenses 15
0.00 2000.00 4000.00 6000.00 8000.00 10000.00 12000.0C

Figure 31: Average expenditure incurred by the domestic tourist within Assam for the primary
purpose of Health & Medical

4.1.2.2.  HOLIDAYING

People choose to embark on trips for holidaying, leisure, and recreation for a variety of
reasons, each driven by personal desires, needs, and preferences. When planning a trip for
holidaying, leisure, and recreation, there are several types of expesditat@a person may

incur. These expenses can vary depending on factors such as destination, duration of the trip,

travel style, and personpteferences.

The average expenditure incurred by domestic tourists for heledatedpurposesvasfound
to be Rs.7107.14.1t includesall the spendingby the tourists
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within Assam on the products and services. The graph given below reveals the detailed average

expenditure spent by tourists on the products and services.

Transport Expenses I - 2174
ShoppingExpenses I - 1609
Other Expenses Iy 1161
Food & BeverageExpenses I 914
Accommodation Expenses I 634
Religious& RecreationExpenses [N 371

Medical & Health Expenses [ 241

0 500 1000 1500 2000 2500

Figure 32: Average expenditure incurred by thedomestic tourist within Assam for the primary
purpose of Holidaying, leisure, and recreation

4.1.2.3.  SHOPPING

People choose trips for shopping to satisfy their curiosity, fulfil their desires, and enrich their
lives through the discovery of unique products, cultural experiences, and shared moments of
joy and connection.

The average expenditure incurred by the domestic tourists who have undertaken the trip within
Assam and have shopping as a purpose was foundRs.b&16.65. The graph given below

gives a detailed average expenditure spent by tourists on the products and services.

Shopping Expenses I 89
Transport Expenses [y 882
Food & BeverageExpenses [y 814
Accommodation Expenses [ 500
Religious& RecreationExpenses [ 351
Other Expenses [ 200
Medical & Health Expenses [ 188

0.00 500.00 1000.00 1500.00 2000.00 2500.00 3000.00 3500.00 4000.00

Figure 33: Average expenditure incurred by the domestic tourist withinAssam for the
primary purpose of Shopping
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4.1.2.4. BUSINESS

Despite the advancements in technolagyabling virtualcommunication, facéo- face
interactions still hold significant value in business dealings, especially for building trust,
fostering relationships, and sealing deals. The average expenditure incurred by the domestic
tourist for business wdgs.7260.59. When embarkingna business trip, individuals typically

incur various expenditures associated with travel, accommodation, transportation, meals, and
other incidental expenses. The figure below givesgictorialrepresentatiownf the average

expenditure incurred by tourists in the various products and services within Assam.

Shopping Expenses 3704
Transport Expenses 1256
Accommaodation Expenses 915
Food & BeverageExpenses 642
Medical & Health Expenses 259
Religious& RecreationExpenses 259
Other Expenses 222
0.00 500.00 1000.00 1500.00 2000.00 2500.00 3000.00 3500.00 4000.00

Figure 34: Average expenditure incurred by the domestic tourist within Assam for the
primary purpose of Business

4.1.2.5. SOCIAL

Social trips are about connecting with others, exploring the world, and creating meaningful
experiences thanrich one's life. They offer opportunities for relaxation, adventure, cultural
exchange, angersonalgrowth Rs. 5855.66vasthe average expenditure incurred by the
domestic tourist within Assam. The graph below gives the detailed average expenditure of the

expenses.
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Transport Expenses I 2390
ShoppingExpenses I 1627
Accommodation Expenses [ 487
Food & BeverageExpenses [ 481
Medical & Health Expenses [ 400
Religious& RecreationExpenses [ 279

Other Expenses [0 187
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Figure 35: Average expenditure incurred by the domestic tourist within Assam for the
primary purpose of Social

4.1.2.6. RELIGIOUS

Religious trips often involve exploring theultural and historical aspects of a particular
religion. Travelers may visit ancient religious sites, study religious art and architecture, or
learn about the history and rituals of different faith traditiohke average expenditure
incurred by the domestic tourist for religion wgs. 585233. Thegraph below gives the
detailed average expenditure spent by domestic tourists within Assam.

Transport Expense [ 1ess
Shopping Expense I - 1667
Medical & Health . 703
Food & Beverage [y 91
Accommodation [ a8
Other Expense: [ 345
Religious& Recreation [ ae2s

0 200 400 600 800 1000 1200 1400 1600

Figure 36: Average expenditure incurred by domestic tourists within Assam for the
primary purpose of Religious
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41.2.7. EDUCATION

Assam offers a unique educational experience with its rich cultural heritage, diverse

ecosystems, traditional crafts, and academic institutions, attrastignts and researchers

from various fields of study.

The averageexpenditure incurredy domestic tourists foeducationwithin Assam wasRs.
6361.66. The graph below shows the detailed assessmentexperaditure.

Shopping Expenses

Transport Expenses

Accommodation Expenses

Medical & Health Expenses

Food & BeverageExpenses

Other Expenses

Religious& RecreationExpenses

0.00

200

473

464

500.00

2093

1497

866

766

1000.00 1500.00 2000.00 2500.00

Figure 37. Average expenditure incurred by the domestic tourist within Assam for the
primary purpose of Education

4.1.2.8. OTHERS

People may choose to travel for other miscellaneous purposes due to a variety of factors and

interests specific to the region, such as textile, handicraft tours, wellness retreats, adventure,

etc. The average expenditure incurred bydbenestic tourist for others ws.7931.39. The

graph below shows the detailed assessment of the expenditure.
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Medical & Health Expenses I 2086
Shopping Expenses [ 1683
Transport Expenses [ 1436
Accommodation Expenses [ 988
Food & BeverageExpenses [ 775
Other Expenses [y 768

Religious& RecreationExpenses [l 191
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Figure 38: Average expenditure incurred by the domestic tourist within Assam for the
primary purpose of others

4.2. FINDINGS FROM OUTBOUND PRETRIP EXPENDITURE

4.2.1. TRAVEL DETAILS

Traveldetailsfor theoutboundpre-trip touristareprovidedin the belowgivensegment:

4.2.2. PURPOSEOF THE TRIP

The household selected for the survey follows the same criteria as domestic taitiists
Assam that is:

Table 15: Different purpose of the trip

Have at least one member who

performed overnight trips for 365days Have at leastone memberwho performed
for the following overnight trips for 30 days for the
purposes following purposes
Health& Medical Business
Holidayingleisureandrecreation Social
Shopping Religious& Pilgrimage
Education& Training
Others

Source: Tourism Satellite Account 2018

The graph givemelow gives a detailed assessment of the outbound trips taken by the tourist
by leadingpurposes itast lyear. It showshat59% ofrespondentsf thetrip washealthand
medical, 30% othe respondent purpose was Holidaying, and 11%exfespondent purpose

was shopping.
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= Holidaying
Shopping

Figure 39: Purpose of the trip in the last 365 days

Moreover, the respondent was asked abimeipurpos®f the outboundrip undertaken in the

last month. The graph given below shows that 75% of the respondents which is the highest
have taken a trip for a religious purpose, 14% of the respondent's purpose of the trip was
Religious, 6% of the respondent purpose was Business,f4be sespondent purpose was
Education and 1% of the respondent purpose was Social.

Business
m Social
= Religious
= Education
i Others

Figure 40: Purpose of the trip in the last 30 days
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4.2.3. MAIN DESTINATION TRAVELLED

Amongtherespondentthat hadoutbound trips, 95%f therespondents haveaveled outside
the stateof Assamwithin the countryand 5%of the respondentsavetraveled outside the

country that isnternationally.

m Qutsidestate

International

Figure 41: Main destination travelled

4.2.4. MODE OF TRAVEL

Mode of travel refers to the means of transport used by the visitor(s) to travétipnia the

survey, it was found thaffor the respondents who have an outbound trip the most preferred
mode of travel was a rented car as 39% of respondents used the rented car as a mode of travel,
and others which is 39%. Followed by 8% of the respondents traveled by train, tG& of
respondents traveled by Air, and another 6% traveled by bus. Whereas 2% of the respondents

use their car as a mode of transport.

Bus
= QOthers
Train

= Air

Figure 42: Mode of Travel
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4.2.5. TYPE OF STAY

In the study, it was observed from the data collected from the survey that most of the
respondents preferred staying in Hotels during their visits. Around 89&spbndents stayed

in Hotels which was the highest among the respondents. The second preferred type of stay by
the respondents was at their relativeds hon
stayed in their relative house during théaur. 3% of the respondents stayed in guest houses,

2% of the respondent s ad Royoktle raspondénts stayed infar i e n

home stay.

2% 4% 1%1%
3%

= Hotel

= GuestHouse

B Friends
Relatives

® Home Stay

m Others

Figure 43: Type of stay

4.2.6. PARTICULARS OF EXPENDITURE i OUTBOUND PRETRIP

Outbound trip refers to the trip undertaken by the resident of the state of reference outside the
country and also that undertaken in another state of the colihisysection of the chapter
provides information on thparticulars of the expenditure incurred by the tourist before the
actual trip starts. These expenditures were also estimated by the leading purposes of the
outbound trip undertaken by the respondent. The purposes of the trip undertakereeth

& Medical, Holidaying, leisure & recreation, Shopping, Business, Social, Religious &

Pilgrimage, Education & Training, and Others.

4.2.6.1. HEALTH & MEDICAL
Peopletraveling out of statefor healthand medical purposeallows patientsto access

specializedreatmentsgexpertise,and facilities that may not be available
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locally, providing thenmwith greateroptionsand opportunities fooptimal medical care and

treatment outcomes.

The study reveals that the average expenditure incurred by domestic tourists for health and
medicatrelated purposes was found toRe. 8989.59. It includes the expenses incurred by

the respondent in accommodation, food & beverages, transportation, m&duadlth,
religious,recreationgultural& sports,shopping, and other expenses before going on the trip
outside Assam. The figure givehelow gives the pictoriatepresentatiorof the average

expenditure incurred e outbound tourist aspae-trip expenditure for Health & Medical.

Transport Expenses 3345

Accommodation Expenses 1603

Shopping Expenses 1257

Medical & Health Expenses 1238

Other Expenses 816

Food & Beverage Expenses 661

Religious & Recreation Expenses|| 66

0 500 1000 1500 2000 2500 3000 3500 4000

Figure 44:. Average amount spent on the outbound prérip with health and medical as the
primary purpose

4.2.6.2. HOLIDAYING

Traveling to different states or countrig®vides opportunities to immerse oneself in diverse
cultures, traditions, and lifestyles. Traveling out of state for holidaying, leisure, and recreation
offers a wealth of opportunities for relaxation, exploration, addenture, allowing people to

escape their routine and create cherished memoriesvinand exciting destinations.

According to the findings, it was discovered that domestic tousistsiton average,Rs.
13897.94 on vacatierelated expenses before the actual trip started. The graph below provides
specific information about the average amount of money spent by tourists on goods and

services.
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Transport Expenses [T - 3634
Medical & Health Expenses I 3369
ShoppingExpenses [ - 2984
Accommodation Expenses [y 172
Food & BeverageExpenses [ 1493
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Figure 45: Average amount spent on the outboungbre-trip with Holidaying as the primary purpose

4.2.6.3. SHOPPING

One of the primary reasonsindividuals chooseshoppingtrips is to seekout unique and
authentic products that cannot be easily found in their hometowns.

Before starting on their journeyJomestic tourists spent an average of Rs. 16653.63 on
shoppingrelated expensesThe graphthat follows providesspecific information about the

average amount of money spent by tourists on goods and services.

Shopping Expenses NN 6848
Food & Beverage Expenses I 4666
Accommodation Expenses [ 2902

Transport Expenses [N 1913

Religious & Recreation Expenses [l 320
Medical & Health Expenses | 2

Others Expenses | 0

0 1000 2000 3000 4000 5000 6000 7000 8000

Figure 46: Average amount spent on the outbound prérip with Shopping as the primary purpose
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4.2.6.4. BUSINESS

In-person interactionare still veryimportant inbusines®perations, evewith the advances

in technology that allow virtuatommunication. This is especially true when it comes to
creating connections, finalizing deals, and fostering trust. Rs.9090.63 was the average cost
incurredby thetouristtraveling beyondhe statefor businessPeoplewho travelfor business

usually have to pay for numerous costs related to travel, lodging, transportation, food, and other
incidentals. The average amount of mometourist spends on different goods and services

before leaving Assam is depicted graphically in the image below.

Transport Expenses 3286.50

ShoppingExpenses 2787.00

Accommodation Expenses 1569.44

Food & BeverageExpenses 992.27

Religious& RecreationExpenses 416.67

Medical & Health Expenses|| 38.75

Other Expenses  0.00

0.00 500.00 1000.00 1500.00 2000.00 2500.00 3000.00 3500.00

Figure 47. Average amount spent on the outbound prérip with Business as the primary
purpose

4.2.6.5. SOCIAL

Socialtourismis all about makingnew friends, meetingelatives, and lovednes, andhaving
life-enriching experiences. They provide chances for leisure, exploration-coiossl
interaction,andpersonablevelopmentThe averageamountthattherespondent spethathad
traveled outside the state for sogakposes on priip expenses was Rs. 9950. The detailed

average expenditure of the expenses is displayed in the graph below.
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Transport Expenses [ 7550

Shopping Expenses 2225
Food & BeverageExpenses | 100
Medical & Health Expensesf] 75
Other Expenses  0.00
Religious& RecreationExpenses  0.00

Accommodation Expenses  0.00

0.00 1000.00 2000.00 3000.00 4000.00 5000.00 6000.00 7000.00 8000.00

Figure 48: Average amount spent on the outbound prérip with Social as the primary purpose

4.2.6.6. RELIGIOUS

Understanding the historicahd culturalaspects of a specific religion is a common activity
for culturaltravels. Visitorscanexplorehistoricreligiousplaces, examineorksof religious

art and architecture, or discover the background and customs of many religious groups.
Before embarking on the religious trip, ttwaurist's average spending for expenses was Rs.

6222.19Thedetailedaverageexpenditurespent bytouristsis displayed irthegraphbelow.

ShoppingExpenses [ - 2034
Transport Expenses [y 1723
Other Expenses [ 1225
AccommodationExpenses [N 735

Food& BeverageExpenses [ 295

Religious& Recreation
142
Expenses -

Medical & Health Expenses 65

0.00 500.00 1000.00 1500.00 2000.00 2500.00

Figure 49: Average amount spent on the outbound prérip with Religious as the primary purpose
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4.2.6.7. EDUCATION

With its rich cultural legacy, varied ecosystems, traditional crafts, and academic institutions,
Assam provides a singular educational experience that draws scholars and students from a wide
range of academicdisciplines. The tourist's averagepre-trip expenditure foreducational
purposes was Rs. 21576.53. The full evaluation of the expense is displayed in tHeetaph

Accommodation Expenses 6460

Food & BeverageExpenses 6340

Transport Expenses 5139

Shopping Expenses 3049

Religious& RecreationExpenses 312

Medical & Health Expenses 275

Other Expenses  0.00

0.00 1000.00 2000.00 3000.00 4000.00 5000.00 6000.00 7000.00

Figure 50: Average amount spent on the outbound prérip with Education as the primary purpose

4.2.6.8. OTHERS

Traveling forothernon-essentiateasonsnight bemotivatedby a rangeof local interestsand
circumstancesjncluding adventure, wellness retreats, handcraft tours, and textiles. The
averagepre-trip expenditure incurretly the tourist forothermiscellaneous purposessRs.
2839.10. The full evaluation of the expense is displayed in the graible oext page.
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Figure 51. Average amount spent on the outbound prérip with others as the primary purpose
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The schedule to determiremployment in tourism typically consists of several sections
designedo gathercomprehensive informatioaboutthe tourismsectorin a particulararea.

Here's an expanded breakdown of each section:

1. Enterprises Associated with TourismSpecific Products/ServicesThis section aims
to identify the various types of businesses or establishments that are directly involved
in providing productsor servicescatering to tourists. This can include hotels,
restaurants, tour agencies, souvenir shdpansportation services, recreational
facilities, cultural attractions, health and medicalhted services, railway services,
road services, and water services.d®zumenting these enterprises, the survey team

can understand the diversity of offerings available to tourists in the area.

2. Type of Establishments In this section, the survey collects data on the nature and
classification of the establishments identified in the first section. It may categorize them
basedon factors such as size (small, medium, large), ownershiprivate, public,
cooperative), specialization (accommodation, food and beverage, entertainment,
transportation)andanyotherrelevantcriteria. This helpsin analyzingthedistribution

and composition of tourisirelated businesses within the region.

3. Persons Engaged in the SectoHere, the survey gathers information about the
individualsemployedwithin thetourismsector.This includesdataonthe number of
employees, their job roles and responsibilities, employment dfatistime, part
time, seasonal), qualifications, and demographics (age, gender, ethnicity). By
examiningtheworkforcecompositionthe surveycanassesshe labordynamicsand

identify any potential gaps or challenges in employment opportunities.

4. Average Earnings The final section focuses on the financial aspect of employment
in tourism. It seeks to determine the average earnings or income levels of individuals
working within the sector. This may involve collecting data on wages, salaries, tips,
commissions, bonuses, or any other forms of compensation received by employees.
Analyzing theearningpatternshelpsin evaluating theeconomic impacdf tourismon
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thelivelihoodsof localresidentsandassessinghe overallincomedistributionwithin

the industry.

By compiling data from these sections, the survey team generated valuable insights into the
employment landscape of the tourisector in Assam. This information not only facilitates
informeddecisionmakingfor policymakersandindustrystakeholdersut alsocontributego

the development of strategies aimed at enhancing job opportunities, promoting sustainable

growth, and maximizing the soeeonomic benefits of tourism in the region.

5.1. ENTERPRISESASSOCIATED WITH TOURISM SPECIFICPRODUCTS/SERVICES:
The sectionon EnterpriseAssociatedvith TourismSpecificProductsand Servicegrovides
a detailed breakdown of the types of businesses or establishments engaged in catering to

tourists. Here's an expanded explanation:
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Figure 52: Tourism specific enterprises

1 Accommodation Services This category includes Hotels, Motels, Guest Houses,
Lodges, Rented Properties, Home stays, etc., andthey establishments providing
lodging facilities for tourists. Accommodation services are crucial for ensuring that
visitors havea comfortableandconvenient placéo stayduringtheir travels. Fronthe
survey, it was found that accommodatmmntributes 23.5%owards tourisnspecific

enterprises.

1 Restaurant/Foodand BeverageServices This categoryencompassesateriescafes,

restaurants, food stalls, food trucks, and any other establishments offering food and
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beverageservicesto tourists. Diningexperiencesre an essentiabspectof tourism,

andtheseservicelay asignificantrole in enhancinghe overalltravel experience.

From the survey, it wasfound that Restaurant//& B servicescontribute 45.9%

towards tourisrrspecific enterprises.

Tour and Travel Agencies Tour andtravelagencies facilitatéhe organization and
booking of travelrelated services such as transportation, accommodation, tours,
excursions, and activities. Thegrve as intermediaries betweenrists and service
providers, helping traveleganandarrangetheir trips effectively. Fronthe survey,

it wasfoundthat TourandTravelagenciesontribute4.6%towardstourismspecific

enterprises.

Transport Rental Services This category includes car rental companies, Ibégals,
boatrentals, anényother businessaxfering transportatiomentalservicego tourists.
Providing convenient and reliable transportation options is essential for enabling
tourists to explore and navigate the destination comfortably. From the survey, it was
found that TransportRental Servicescontributes4.3% towards tourism specific

enterprises.

Cultural & Religious Services This category covers cultural attractions, historical
sites, religious institutions, pilgrimage sites, museums, art galleries, andttzary
venues or activities that showcase the cultural heritage and traditions of the region.
Cultural and religious experiences are often a significant draw for tourists seeking to
immersethemselvesn the localculture. Fronthesurvey, it wagoundthat Cultural&
Religious Services contributes 12.1% towards towspecific enterprises.

Sports and Other Recreational Services This category includes recreational
activities such as adventure sports, trekking, hiking, wildlife safaris, amusement parks,
water sports, and any other leisure pursuits available to tourists. Offering a diverse
range of recreational opportunities entesthe attractiveness of the destination and
appeals to different types of travelers. Fribra survey, it was found th&portsand

OtherRecreationabervicesontribute4.6%towardstourismspecificenterprises.
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1 Health and Medical Related ServicesFacilities providing healthcare services to
tourists,includinghospitalsclinics, pharmaciesandmedicalcentresAdditionally,
wellness spas, yoga retreats, and alternative therapy centres may cater to tourists
seeking relaxatioand rejuvenation. Fromme survey, it was found that Healihd
Medical Related Services contributes 3.4% towards tousgsatific enterprises.

1 Railway Services Train transportation services that connect different destinations
within theregionor country. Thiscanincludescenictrainroutes, higkspeedrains,
and heritage railways, offering tourists a unique way to travel and experience the
landscape. From the survey, it was found that Railway services contribute 0.9%
towards tourisispecific enterprises.

1 Road Services Transportation services provided by road, such as bus companies,
shuttle services, and private car rentals. The=wices facilitate tourist mobility
within the destinatiorandbetweemearbyattractions. Fronthe survey, it wagound
that Road services contribute 0.3% towards touspecific enterprises.

1 Water Services Transportatiorserviceautilizing waterwayssuchasferry operators,
boat tours, cruises, and water taxis. These services offer tourists opportunities to
explore coastal areas, islands, rivers, and lakes, providing scenic and aquatic
experiencesFrom the survey, it was found that Water services contribute 0.4%

towards tourisispecific enterprises.

Fromthesurvey, it isobservedhatthehighest number of Enterprises Associatgith Tourism
Specific Products/Servicesurveyed belong to Restaurant/Foodand Beverage Services

followed by Accommodation and Cultural & Religious Services.
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5.2. TYPE OF ESTABLISHMENTS:

The sectionon Type of Establishmentgrovides insight intahe organizationastructureand
ownership othe enterprisesurveyed irthe tourismsector. Here'anexpanded explanation

of each category:

Proprietary
Establishment
Partnership
Establishment
m Private Co. Ltd.

Non-Profit
Institutions
m Govt./PSU
Establishment
m Private Sector
Establishment

Figure 53: Type of Establishments

1 Proprietary Establishment: A proprietary establishment is a business owned and
operated byan individualor asoleproprietor.In this type of establishmenthe owner
assumes full responsibility for the business's operations, finances, and liabilities.
Proprietaryestablishmentarecommonin smallscale businessasdoftenreflectthe

personal investment and entrepreneurship of the owner.

1 Partnership Establishment A partnership establishment is a business owned and
operated by two or more individuals who share ownership, management
responsibilities, profits, and losses. Partnerships are formed through a formal
agreement outlininthe rightsandobligationsof eachpartner.This structureallows

for shared decisiomaking and pooling of resources among partners.

91 Private Co. Ltd. (Company Limited): A private limited company is a business entity
that is owned by shareholders and operated under company law regulations. Private
limited companieshave limited liability, meaning that the shareholdersare not
personally liable for the company's debts beyond their investment in the company. This
structure provides a separate legal identity for the business and allows for easier access

to capital through the sale of shares.

1 Non-profit Institutions : Non-profit institutions are organizations that are not
operated fothe purpos®f making a profit. Instead, theye dedicatetb serving a

specific mission or cause, such as charitable, educational, religious, or cultural
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objectives Non-profit institutionsmayrely on donationsgrants,or othersourceof

funding to support their activities.

1 Government/PSU (Public SectorUndertaking) Establishment Government or

PSUestablishmentarebusinesseswnedandoperatedy thegovernment oa public

sector entity. These enterprises may provide essential services, infrastructure, or

utilities, andtheir operationsare oftenguided bypublic policy objectivesratherthan

profit motives.

1 Private SectorEstablishment Privatesectorestablishmentarebusinesseswned

and operated by individuals, corporations, or partnerships for the purpose of

generating profit. Private sectenterprises span a wide range of industries and

sectors, including tourism, manufacturing, services, finance, and technology.

1 Co-operative SocietiesCo-operative societies are business organizations owned and

democraticallycontrolled bytheir memberswho typically sharea commoninterestor

goal. Members podheir resources and efforts to meet their collective needs, such as

providing goodsservices, ofinancialassistance. Cooperative societperatebased

on principles of cooperation, mutual benefit, and community development.

Fromthe survey, it is observed that the highest number of enterprises surveyed belonged to

the privatesector,comprisingall enterprisesurveyed. This indicatdbe significant presence

of privately ownedusinesses in the tourism sector, reflecting entrepreneurship and investment

from individuals or corporations. The government or PSU sector accounted surtleged
enterpriseshighlightingtherole of public sectonnvolvement intourismrelated activities and

infrastructure development.

5.3. PERSONSENGAGED IN THE SECTOR:

1. Number of Employees Thisrefersto thetotalcount ofindividualsemployed within the
tourismsectorin the areaundersurvey. It providesnindicationof the workforce size

and its significance in the local economy.

2. Job Roles and ResponsibilitiesThis encompasses the various positions and functions

heldby individualsworking inthetourismsectorlt canincluderolessuch as hotel staff

(front desk, housekeeping, catering), tour guides, chefs, drivers, lifeguards, museum

curators, retaiissociates, and administrative personnel, anotimeys.
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3. Employment Status Thisindicateghenatureof employment foindividualswithin the
tourism sector, whether theyeemployed fulitime, parttime, or on a seasonal basis.
Understanding the distribution of employment statuses helps in assessing workforce

stability and employment patterns throughout the year.

The seasonahatureof businessesgsindicatedby the respondents the survey,suggestshat
their operations experience distinct fluctuations in demand and activity throughout the year.
Specifically, they highlighted two key periods of peak business activity: the winter season and

summer breaks.

1. Winter SeasorPeak: Duringthewinter monthscertainindustriesandbusinesses

thrive dueto factorssuchasweatherconditions holidays,andconsumer behavior:

1 Winter Apparel and Accessories: With the drop in temperature, there is a surge
in the demand fowinter clothing, footwear, and accessories like hats, gloves,
andscarvesRetailersspecializingn winter fashioncapitalizeonthis seasonal

trend.

1 Holiday Season: The winter months coincide with major holidays such as
Christmas, New Year's Eve, and Hanukkah. Retailers, restaurants, hotels, and
entertainment venues often experience heightened consumer spending as

peoplecelebrateandengagen gift shoppingdining out, andfestiveactivities.

1 TravelandTourism:Somedestinationgxperienceninflux of touristsduring
the winter season, either due to winter attractions like holiday markets and

festivals or to escape colder climates.

Hotels, airlines, tour operators, and attractions in these regions see an uptick in

bookings and visitor arrivals.

2. Summer Breaks Peak:The summer breaks in educational institutions, including
schoolscollegesanduniversitiesyepresent anothaignificantperiodof heightened

business activity:

1 Travel and Tourism: Families often plan vacations and trips during the summer
break, leading to increaseddemand for travelrelated services such as
accommodations, transportation, tours, and attractions. Popular destinations

for summer vacations experience a surge in visitors.
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1  SummerCampsandProgramsParentseekout summercampsworkshops,
and educational programs to keep their children engaged and entertained
during the break. Businesses offering such services, including recreational
facilities, educational institutions, and activity centers, witness a boost in

enrolments and participation.

1 Retail and Leisure: With more free time on their hands, consumers tend to
engage in leisure activities and discretionary spending during the summer
break.Retailerssellingsummerapparel putdoorgear,recreationakquipment,

and home improvement products may experience increased sales.

FoodandBeverageRestaurantgafes andeaterieoftenseehigher patronage as people dine
out more frequently, organize picnics, and attend outdyents and gatherings during the

summer months.

Self-employed
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Figure 54. Average number of persons engaged in seimployment

Figure 54 shows that, on average, one persmiksfull-time, while nearly two peopleorks parttime

in selfemployment
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Figure 55. Average number of persons engaged as Employees

Figure 55 shows that, on average, six people are employeitihfall while nearly eight people work

parttime asemployees

5.4, AVERAGE EARNINGS:

1. Wages and SalariesThese represent the base earnings that individuals receive in
exchange for their worlwithin the tourism sector. Wages typically refer to hourly
compensatioffior hourly workers,while salariesdenotefixed annualor monthly pay
for salaried employees. Analyzing wage levels helps in understanding the baseline
income provided by tourisnrelated employment and comparing it with other

industries or sectors.

2. Tips and Gratuities: In many tourisnrelated roles, such as hospitality and service
oriented positions, employees may receive additional income in the form of tips or
gratuities fromcustomers. Thessupplementagarningscansignificantly contributeto
the overall income of workers, especially in sectors where tipping is customary.
Examining tip earnings provides insights into the extent to which employees rely on

customeigenerosity to supplement their wages.
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Figure 56: Average earnings per month in selemployment

Figure 56 shows that during the peak season, the average monthly earnirggffemployedperson
are Rs. 47,159, whereas in the-effason, the average monthly earnings drop to Rs. 26,441.
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Figure 57. Average earnings per month as employees

Figure 57 shows that during the peak season, the average monthly earnangerfgrloyeeare Rs.

34,042, while in the ofseason, the average monthly earnings decrease to Rs. 16,392.
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Inbound tourism expenditure is the amount of money spent by tourists who come from outside
a state's geographical boundary, including both foreign and domestic tourists. To obtain the
inbound tourism expenditure for both domestic and foreign touristg\siwere conducted at

three sourcegourist spots, accommodations, and exit points.

A survey was conducted to calculate the expenses related to inbound tourism, including
domestic and foreign tourists. The survey gathered detailed information axpkeses
incurred bytourists onvarious tourisirelated items, whickvere then matched witlourism
specific products and services. The following methodology was used to estimate the output

generated by inbound tourism.

1 Step 1: Obtain the St at e sThetDoectardte ohToundme r o f
Govt. of Assam, provides the state's total number of domestic and faceigst flows for
the year 2022024.

1 Step 2: Estimate the ratio of inbound tourists by leading purp&sesed on the inbound
tourist survey, theatio ofinboundtourismexpenseby leadingpurpose®f travel, that is,

business, leisure, social, religious, educational, medical, shopping, and others, has been

estimated.

1 Step 3: Estimate the average expenditure of domestic and foreign viSit@survey
provides the average expenditure incurred by domestic and foreign visitorspackasye
aswell asnonpackagetrips. In the caseof non-packagetrips, it would further

providea breakupof expensegcurredon

{ Accommodation

( Foodandbeverages

( Transportation

( Recreationreligious,culturalandsportingexpenses
( Medicalandhealthexpenses

( Shoppingexpensesnd

74



( Otherexpenseéf any)

1 Step4: Estimatethe Inboundtourist expensesFinally, to arrive at the total inbound
tourist expenditure, thenean expenditure incurred by domestic éo@ign tourists has

been multiplied by the total inbound domestic & foreign tourists.

6.1. INBOUND TOURIST- DISTRIBUTION OF DOMESTIC TOURISTSARRIVINGFROM
OTHERSTATESBY LEADING PURPOSE
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Figure 58: Percentage of domestic tourists arriving from other states by leading purpose

6.2. INBOUND DOMESTIC TOURISTS ARRIVING FROM OTHER STATES AVERAGE
PERTOURIST EXPENDITURE
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Figure 59: Average expenditure incurred by tourists arriving from other states by the
leading purpose of travel
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6.3. INBOUND TOURISM EXPENDITURE BY DOMESTIC TOURISTS ARRIVING

FROM OTHER STATES

Table 16: Total inbound tourism expenditure from domestic tourists arriving from other states by
leading purposes (in Crores)

Distribution Percentage of Number of domestic Average Total inbound tourism
of trips by domestictourists tourists arriving expenditure expenditure from
leading arriving from from other statesby incurred by tourists domestic tourists
purposes other states by leading purpose arriving from other arriving from other
leading purposé states by leading states by leading
purpose of travel purpose (in
crores)
Business 14.10% 992810 21681 2152.51
Holiday 44.56% 3137561 35638 11181.64
Social 3.02% 212644 19769 420.38
Religious 12.70% 894233 34084 3047.90
Education 9.70% 682997 25619 1749.77
Health 2.83% 199266 49954 995.41
Shopping 1.30% 91536 11685 106.96
Others 11.40% 802697 28998 2327.66
Total 100.00% 7013745 227428 21982.24
Source:
1 Field survey data of Inbound Touritrival (Domestic) by leading purposes

6.4. INBOUND TOURIST- DISTRIBUTION OF FOREIGN TOURISTS ARRIVING FROM
OTHER COUNTRIES BY LEADING PURPOSE
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Figure 60: Percentage of foreign tourists by leading purposes
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6.5. INBOUND FOREIGN TOURISTS-AVERAGE PERTOURIST EXPENDITURE
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Figure 61: Average expenditure incurred by foreigntourists leading purposes of travel

6.6. INBOUND TOURISM EXPENDITURE BY FOREIGN TOURISTS

Table 17: Total inbound tourism expenditure from Foreign Tourist by leading purposes (in Crores)

Distributionof trips

by leadingpurposes

Percentage of Number of Averageexpenditure Total inbound

foreign tourists by ~ foreigntourists =~ incurred by foreign =~ tourism expenditure

leadingpurpose®sf by leading tourists by leading  fromforeigntourists
travef purposes of purposes of travel by leading purposes
travel of travel (in cores)
Business 7.70% 2012 9113 1.83
Holiday 58.50% 15285 54371.96 83.11
Social 1.50% 392 22200 0.87
Religious 10.80% 2822 34740.5 9.80
Education 10.80% 2822 22861.4 6.45
Health 1.50% 392 24500 0.96
Shopping 0.00% 0 0.00
Others 9.20% 2404 23850 5.73
Total 100.00% 26129 27377 108.76
Source:

1  Field survey data of Inbound Tourist Arrivddreign) by leading purposes
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6.7. ESTIMATION OF DOMESTIC TOURISM EXPENDITURE INCURRED BY
TOURISTS FROM WITHIN ASSAM

The methodologyo estimateheexpenditure incurretdy touristsfrom the stateof Assam

traveling to another place within Assam is given under Table 1

Table 18: Methodology to estimate the expenditure incurred by tourists from the state of Assam
traveling to another place within Assam

Steps Details Source

1 Checktheprojectedoopulationof Assamfor theyear2016 StatisticaHandbook
Assam2023
2 Checkthetotal numberof residentf the statewho traveledwithin Regional Tourism
Assam as domestic tourists during 2156 SatelliteAccounts 2015
16, Assam
3 Calculatehepercentagef thetotal population traveleavithin Researctheam
Assam as domestic tourists during 205 computation
4 Checktheprojectedpopulationof Assamfor theyear2023 StatisticaHandbook
Assam2023
5 Calculate theotal number of state residents who traveled withi Researcleam
Assamasdomestidouristsduring2023 usinghe percentagef the computation

total population who traveled within Assam as domestic touris
during201516.

6 Calculatehepercentagef domestidouristsfrom Assamwho Field surveydata

traveled within Assam by leading purposes

7 Calculateheaverageertouristexpendituréy leadingpurposes Field surveydata

incurred by domestic tourists from Assam who traveled withir

Assam.
8 Estimate thaotal domestidourism expenditurécurred bytourists Researclheam
from within Assamby multiplying the estimatechumber ofdomestic computation

tourists by theaverage petourist expenditure by leading purposes
incurred.
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6.8. DOMESTIC TOURISM- TOURIST DISTRIBUTION BY LEADING PURPOSE
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Figure 62: Distribution of Domestic Tourists by leading purposes

6.9. OUTBOUND PRETRIP-AVERAGE PERTOURIST EXPENDITURE
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Figure 63: Average per tourist expenditure
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6.10.

TRAVEL

Table 19: Total Domestic expenditure incurred by the leading purpose of travel

TOTAL DOMESTIC EXPENDITURE INCURREDBY THELEADING PURPOSEOF

Theprojectedpopulationof Assamin theyear2016 33168000
Totalnumber ofresidentof Assam whdraveled withinAssamasdomestidourists
during201516° 18486000
Percentagef thetotal populationtraveledwithin Assamasdomestidouristsduring201516 55.73%
Theprojectedpopulationof Assamfor theyear2023 35713000
Projectechumberof residentof the statewho traveled withinAssamasdomestic
tourists during02324 19904442

Percendistribution

of domestidourists

by leadingpurposes
of travel (in %%

Estimatechumberof

residents of Assam

who traveled within

Assam as domesti

touristsduring2023
24

Average per-tourist

expenditurencurred

by domestic tourist
by leading purpose
of travel(in )

Total expenditureof
domestictouristsby
leading purposes o

travel(in Crores)

Sources:

[o9)
c
0.
=}
0]
n
7))

%

sholbljey

%

Buiures yuoireonp3

%

Buiddoys

15.09%

16082 | 48606 | 12599 | 28662 | 734473 | 41003 | 14709 | 300358| 199044
79 65 51 40 9 15 38 0 42
7260 | 7107 5856 | 5853 6361 | 14846 | 6717 7931
1167.5| 3454.2 1677.4 6086.8 2381.9 | 16960.8
737.77 467.16 987.95
2 0 8 4 5 7

1  Statistical Handbook Assag023
2 Regional Tourism Satellite Accounts, 2als Assam
3  Field survey dataf Domestic Tourist Within Assam by leading purposes

80



6.11. ESTIMATION OF TOURISM OUTBOUND PRE-TRIP EXPENDITURE

Outbound prerip expenditure refers to the tourisexpenditure incurred by resident visitors
outside the country based on tourism characteristics and tecosnected products and services,
respectively. This expense could have been incurred during a domestic or outbound tourism trip.
Travel between leamg the place of residence and returning is categorized as either domestic or
outbound. A domestic trip has a main destination within the traveler's country of residence, while

an outbound trip has a main destination outside this country.

At the state level, the term "outbound trip" refers to travel undertaken by a resident of a particular
state outside of their home country, as well as travel undertaken within astdteof the same

country. In other words, when someone from a state decides to travel to a foreign country or take
a trip to another state within their own country, this is considered an outbound trip at the state

level.

The expenses in question primarily include the cost of shopping items bought to prepare for the
outbound trip, such as clothing, travel accessories, toiletries, and any other necessary travel gear.
They may also cover the cost of any transportation sesruised to travel fronthe residence to

the final port of exit, such as taxi fares, train tickets, or airfare. These expenses are typically

incurred when traveling to another country or state.

As per Regional Tourism Satellite Accounts, 208 Assam, a total of 19676 residents of Assam
were estimated to have traveled abroad as outbound tourists durind@0Ibe RTSA 2015

16, Assam takes into account the total number of outbound tourigtinigaabroad through the
International Passenger Survey (IPS), 2@65conducted by the Indian Statistical Institute (1SI),
Kolkata. However, data on expenditures incurred by residsitbrs traveling to other states of
India was not available and beybthe scope of any survey, including the Domestic Tourism

Survey (DTS) or International Passenger SuiVies).

The estimated number of outbound tourists from the state of Assam for the year 2023 is derived
from the estimated corresponding number for 2065as obtained from the RTSA 2015,

Assam. Thenational levelcompounded annual growth rate in the number of outbound tourists
departing from India from 2015 to 2019 (ge®©VID period) is used as a proxy to determine the

growth in the number of outbound tourists from Assam until 2023.
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Table 20: Growth in the number of outbound tourists from Assam until 2023

Outboundouristfrom Assamwhotravelledabroadn 201516 19676
CAGR of outboundouristsdepartingrrom Indiafrom 2015to 201§ 7.21%
Estimatechumberof outboundouristsdepartingrom Assamin 2023 34341
Source:
1 Regional Tourism Satellittccount 201816, Assam
2 The number of outbound tourists from Assam in 2023 was estimated by calculating the Compound
Annual Growth Rate (CAGR) for outbound tourism in India, using national data available from RTSA
201516.

6.12. OUTBOUND PRETRIP- TOURIST DISTRIBUTION BY LEADING PURPOSE

2.99%

5.05% = Business

7.10%

0 Holiday
14.21% 0.94%

/ ® Social

= Religious
Education

= Medical

= Shopping

Others

2.24%

Figure 64: Distribution by leading purpose

Accordingto Figure64, religioustourismaccountedor the highest percentags outbound
pre-trip purposes at 37.94%, followed by medical (29.53%), holiday (14.21%), shopping
(5.05%),busines$2.99%), education/trainin(®.24%),social(0.94%), anathers(7.10%).
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6.13. OUTBOUND PRETRIP-AVERAGE PERTOURIST EXPENDITURE

Education/Training FE. - 21577
Shopping I 16654
Holiday I - 13898
Social I 9950
Business I 9091
Medical I 8990
Religious T 6222

Others NN 5582
0 5000 10000 15000 2000C 25000
Figure 65: Average per tourist expenditure

According to the field survey, the highest average expenditure per tourist is in the
education/training cateagpgepy n@ (213B88HK4)f olhlo
social( 9950) , businéss8P909P0D9tLe)] i medusal 622
( 5582) respectively.

6.14. TOTAL OUTBOUND PRETRIP EXPENDITURE INCURREDBY THE LEADING
PURPOSEOF TRAVEL

Table 21: Total Outbound Pre-Trip expenditure incurred by the leading purpose of travel

us

ssauisng
snolbljoy
Bulures

Juoneanp3

8l Guiddo

Percentistributionof outbound
tourists by leading purposes o

travel (in %}

Estimatechumberof touristsin
2023

Averagepertouristexpenditure

incurred by outbound tourist

Total expenditureof outbound
touristsby leadingpurpose®f
travel (in Cores)

Source:
1  Field survey dataf Outbound PreTrip Tourist by leading purpose
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6.15. TOTAL TOURISM EXPENDITURE

Table 22: Percentage distribution of expenditure incurred in products and services by
different tourists in the state of Assam

Inbound Inbound Domestic Outbound
from from other Pre-trip
another states
country
AccommodatiorExpenses 20.01% 17.57% 9.89% 17.94%
Food& BeverageExpenses 14.65% 15.95% 9.16% 16.77%
TransportExpenses 39.08% 22.58% 20.09% 30.63%
Religious& RecreatiorExpenses 3.32% 3.15% 3.22% 1.92%
Medical& HealthExpenses 3.25% 11.18% 23.73% 5.69%
Shoppingexpenses 16.92% 19.34% 27.18% 24.00%
OtherExpenses 2.77% 10.24% 6.74% 3.05%

Source: Field survey

Table 23: Total Output from Tourism in Assam 202324

Category Expenditures

1 Totalinboundtourismexpenditurdrom domestidourists arriving 21982.24
from other states by leading purpose (in Cdres)

2 Totalinboundtourismexpenditurdrom foreigntouristsby leading 108.76
purposes of travel (in Corés)

3 Totalexpenditureof domestidouristsby leadingpurpose®f travel ((in 16960.87
Cores}
4 Total expenditureof outboundpre-trip touristsby leading purposes 30.50
travel (in Cores)
5 Grand total tourism expenditure (in Cores) 39082.37
Sources:
1 Table B: Total inbound tourism expenditure from domestic touasising from other statebyleading
purposes (in Crores)
2 Table I7: Total inbound tourism expenditure frdoreigntouristsbyleadingpurposes (in Crores)
3 Table19: Total domestic tourism expenditure incurred by leading purposes of travel
4 Table 2: Total outbound prérip expenditure incurred by leading purposes of travel

Hence, thdotal output fromTourismin Assamfor the year202324 includingbothlnbound

and Domestic Tourism has been estimated 183082.37.
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6.16. ESTIMATION TOURISM EMPLOYMENT

Collecting dataon employment intourismindustriesis challengingdueto seasonality, high
variability in working conditions, flexibility, and the informalitf jobs in small units.

Moreover, labour is a fundamental component of production and is typically tied to a business
thatproducesvariousgoods.Thus, connectingmployment ta particularproduct or groupf
products within a given business is a complicated matter when it comes to measuring direct
employment in tourism. It is not possible to directly assess tourism employmméstiincludes
employment relatetb goodsandservicesacquiredby visitors and produced bgither tourism

or other industries. Hence, it is recommended that employmetdunism characteristic
industries be restrictedo direct tourismemployment. A discussed above, the tourism
characteristics products include the following set of businesses and activities.

Table 24: List of tourism characteristics products

1 Accommodatiorservices/hotels

2 Foodandbeverageservingservices/restaurants
3 Railwaypassengdransporservices

4 Roadpassengeransportservices

5 Waterpassengeiransporservices

6 Air passengetransporservices

7 Transporequipmententalservices

8 Travelagenciesndotherreservatiorservices
9 Culturalandreligiousservices

10 Sportsandotherrecreationabervices

11 Healthandmedicatrelatedservices

Source: Tourism Satellite Account 2018

TheTourismSatellite Account fothe year201516 provides informatioron thetotalnumber
of jobs. Each employed person can have more than one job, with the second job aeing of
subsidiarynature.The report also differentiates jobstourism industriebased orthe nature

of employment, i.e., whethéneworkersareselfemployedor employees. Theesearchieam
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hasusedthefollowing methodologyo estimateheemployment fronthetourismsectorn

the state of Assam.

Table 25: Methodology to estimate the employment from the tourism sector in the state of Assam

Steps Details ‘ Source ‘
1 Estimatetheprojectedpopulationof Assamfor theyear2021 StatisticaHandbook
Assam2023
2 Calculatehepopulationagegroupl15yearsandabove StatisticaHandbook
Assam2023
3 Extrapolatehe population aggroup ofl5 yearsandaboveto the Researcleam
year 2023 using the geometric mean growth rate formula. computation
4 Estimatethepercentagef sexratiousing2011Censusiata StatisticaHandbook
Assam2023
5 Calculatehepopulation oimalesandfemalesagedl5andabove Researcleam
using the sex ratio percentage. computation
6 Male-femaleworkerratioin Assamfor 2022-23. EconomicSurvey,Assam
202324
7 Calculatehetotal numberof workingmalesandf e m agopulsition Researcleam
aged 15 years and above. computation
8 Findthe shareof tourismpercentagéself-employedandemployees) Regional Tourism
in total jobs in Assam. SatelliteAccounts2015
16, Assam
9 Calculatethetotal jobsin thetourismsector (selemployed and Researcleam
employees) in Assam. computation

1 Population of Assamfor the year 2021

Theprojectedpopulationof Assamfor theyear2021is estimatedat 3,50,43,00@sof 1%
March 2021

1 Population agegroup of 15years& above

Table26 providesthe agegroupwisedivision of the projectedpopulationfor the year2021.
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Table 26: Age group-wise division of the projected population for the year 2021

Theprojectedpopulationof Assamfor theyear202% 3,50,43,000
Projectedpbopulationfrom 0 to 14 yearsasof 2021 99,69,000
Populatiorabovel5 yearsasof 2021 2,50,74,000
1 Statistical Handbook Assam, 2023

1 Extrapolating the Population agegroup of 15years& above
The population data of thagegroup 15 yearsindabovehasbeen extrapolated tihe year

2023 using the geometric mean growth rate formula.

3

Pe=P(1+ )
100
By using this method, a growth factor of 1.034 has been arrived at to account for an increase

in the population of 15 years and above since 2021.

Table 27: Extrapolation of the Population age group of 15 years & above

Theprojectedpopulationof Assamfor theyear202 3,50,43,000
Projectedbopulationfrom 0 to 14 yearsasof 2021 99,69,000
Populatiorabovel5 yearsasof 2021 2,50,74,000
Populatiorabovel5 yearsasof 2023 2,59,16,648
Source:
1 Statistical Handbook Assam, 2023

1 Sexratio of Assam

As perthe2011census, theexratio inAssamis 958per1000males, whichranslates into the
percentage of males and females 51% and 49%, respectively.

Table 28; Sex ratio of Assam

Details Male Female Total
Male & femalepercentage 51% 49% 100%
Populatiorabovel5 yearsasof 2023 1,32,17,490 12699158 2,59,16,648
Source:
1 Statistical Handbook Assam, 2023
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1  Worker population ratio of Assam

The workerpopulation ratio is the percentage of employed persons in the population. It is
calculated bydividing thetotal number ofworkersby the total populationand expressing the
result as a percentage. According to the 2B2&conomic Survey of Assam, the male worker
populationratio in bothruraland urbarareas for 20223 is 88.9%, whilethe female ratio is
19.6%.

Table 29: Worker population ratio of Assam

Details Male Female Total
Populatiorabovel5 yearsasof 2023 1,32,17,490 12699158 2,59,16,648
WorkerPopulatiorRatio(Assamj 88.9% 19.6%
Workerpopulation202223 (Assam) 1,17,50,348 24,89,035 1,42,39,383
Source:
1 Economic Survey, Assam 2623

1 Shareof tourism percentagein total jobs

According tothe Regionall ourism Satellite Accounts, Assam report for 2016, tourism
jobsaccount for 4.41%f totaljobs inAssam. Tabl&0showsthenumber angercentagef
selfemployed and employed jobs.

Table 30: Share of tourism percentage in total jobs
Details Numberof jobs

Self-employed Employees
Shareof tourismto total jobsin thestaté 3.51% 5.43% 4.41%

Source:
1 Regional Tourism Satellite Account 2016, Assam
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1 Employmentin the Tourism Sector Direct

Table 31: Employment in Tourism Sector Direct

Theprojectedoopulationof Assamfor the

3,50,43,000
I year 2021
Projectedbopulationfrom Oto 14 yearsas
: hop Y 99,69,000
Il of 2021
H=1-N Populatiorabovel5 yearsasof 2021 2,50,74,000
v Populatiorabovel5 yearsasof 2023 2,59,16,648
Y Male & femalepercentage 51% 49% 100%
VI=IV*V Populatiorabovel5 yearsasof 2023 1,32,17,490 1,26,99,158 2,59,16,648
VIl WorkerPopulationRatio(Assam) 88.90% 19.60%
VII=VI*V i
| Workerpopulation202223 (Assam) 1,17,50,348 24,89,035 1,42,39,383
Percentage of seémployed in the
IX tourismsectorto total jobsin thestate 3.51%
Numberof selfemployedn thetourism
X=VIII*IX sector 4,99,802
Percentagef employeesn thetourism
Xl sector to total jobs in the state 5.43%
XI=VIII* Numberof employeesn thetourism
Xl sector 7,73,198
Total employment in tourism
XHI=X+X characteristicsdustrysectorin Assam
I for 2023 12,73,001

1 Employmentin the Tourism Sector Indirect

The benefits of tourism are not just limited to the direct revenue generated by tondsect
benefitsare alsocreatedthroughthe interlink ages afourismspecific industriesvith other
industries in the local economy. This happens when the money spent by tourists in an area is
re-circulated and rapent in the local economy, thereby generatadditional income and

output. In other words, the total economic benefit to the area is greater than the original amount

spent by the tourists.
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The Tourism Satellite Account: Recommended Methodological Framework 2008 recommends
using the InpuDutput (I0) model to measure indirect benefits. This model calculates
employment multipliers, which are indicatorf a sector's indirect contributions to

employment.

The Regional Tourism Satellite Accounts, 20l for Assam, derived the employment
multiplier using an inpubutput modebased orthe industryX industrylO matrix. Asper the
report, the employment multiplier for the state of Assam is 1.9836. Based on this multiplier,
the indirect employment in Assam's tourism sector is estimated. T2lge@ides the total
number of indirecemployments

Table 32: Total number of Indirect Employment

Totalemploymentn tourismcharacteristicendustrysectorin Assamfor 2023 12,73,001
Employmenimultipliers’ 1.9836
Tourismemploymentindirect 25,25,125
Totaltourismemployment Direct andIndirect 37,98,126
Source:

1 Table 31: Employment in Tourism Sect@irect
2 Regional Tourism Satellite Account 2016, Assam

Hence thetotalemployment fronthetourismsector,including bothdirect employment and
indirect employment for the year 2023 has been estimated3d,88,126.
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Annexure 1: Schedulefor Inbound Tourist

oo e Fcar fidy sfta S

Schedule for Inbound Tourist
<& T 3 fHell@F<el / Section A : Identification

2t 712/Q.No. P72 / Questions >34/ Response (5% / Tickv')
F 3 /A1 | GII9RFRE A / Name of Enumerator Mobie No of Enumerar
T 3 /A2 | ArmIssRE e / Date of interview
F © /A3 | 2f%@ 7% / Name of Respondent
T8 /A4 [FEES! (ROl 225w i) /
Nationality (for foreign tourist)
Fe/A5 | e (Tl A6 ) /
State (For Domestic tourist)
917 / Business ]
F /A6 | (2Bl / Occupation O (B, TR, B.q, O
sfrmarel =) / Professional (Doctor,
layer, CA, Consultant etc.)
BT (1 / Govt. Service O
jfEaie (1 / Private Service O
QI9-%@l / 5F / Student/Researcher O
5if&l / Housewife O
TR (F1F / Retired O
TFa / Others 0
T 4 /A7 |4/ Religion &% / Hinduism O
%1% / Islam O
4% / Christianity O
14 / Sikhism O
(el / Jainism O
(4T / Buddhism o
IFAFE / Others |
<e < 3 SIFEIA fa*I% ©2j / Section B : Location Particulars
3 72/Q.No. #3752 / Questions 7377/ Response (% / Tickv)
%4y /B1 |25 a5/ Name of the tourist spot
4 3 /B2 | d5q %= f&eT /District of the tourist spot
49 /B3 |t/ Category ¥l 76 / Domestic tourist ]
Rt #1565 / Foreign tourist ]
¥@| (Al 91753 / Domestic day tourist
2 8 /B4 | AFFISHSE EI / Place of interview (2IT5%1 / (A%4°G / Hotel/Restaurant [m}
22534 Bl / Tourist spot O
T4 ARG (5127 / Tour operator premise | [
T7E / Others O
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Qe 9 3 gweq f9I% ©2)j / Section C : Travel Details

24 72/Q.No. &Pz / Questions

/g7 / Response (5% / Tickv")

a9s/C1

= (719 / Traveling

el / Alone m}

AAf@ER BT / With family

I (IC9/ With friend

@I o IF (T09/With family & friends

9 3/C2

Zseq B / Purpose of visit

F% =i BFA / Health & Medical

O|o|o|o|o

% fuw, [ S FJ&TRER / Holidaying,

leisure and recreation

&nE 941 / Shopping

AT / Business

FHwifE<s / Social

43713 o1 2{F6+1 / Religious & pilgrimage

! o< 2= / Education & training

wie / Others

99/C3

Sl SN I ARl M
%f&@ / How did you make your travel
arangement

feite / Self

T / fcia=edt / Office/Employer

o|o|ofo|(o|oo|ojo

o GES | el ofsEwREET / Travel
Agent/Tour operator

]

e / Others

9 8 /C4

opIe SfedifEe 1 i el /
Number of Night Stay in Assam

9« /C5

<] 29 / Place of stay

(217551 / Hotels

wfefd 9z / Guest House

g4 / Friends

g / Relatives

999 4=l / Home Stay

o|jo|jo|jo|o|o

TRee [ Others

<& ¥ 3 7T fv 92y / Section D : Particulars of expenditure
9 3 2 3 G200 (IFT T@l T, SO TS TN IR TS (SR Y T {A

(BT)

D1 : Ifitis a package tour, what is the total cost of the package with respect to visit to the state of

Assam (in Rs.)

i ST-(olt Al 27 ((F9e 9w qiege 997) / If non-package trip (Expense in the state of Assam only)
s/ 2454 979 / Accommodation Expense #/f=ti+ (51e) / Amount (Rs.)
5.3/1.1 | (AG=PRR / Hotels

s.2/1.2 | o2 92/ GuestHouse
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5.9/1.3

a1 / Friends

>.8/1.4

TG / Relatives

3.¢/1.5

wq¢ 41 / Home Stay

3.9/1.6

S / Others

.0/1.0

T35 / Sub-total

3/2

< =< (19 979 /| Food & Beverage Expense

sifeis (51e) / Amounst (Rs.)

.5/2.1

AT BTG W] IIF (217 T2/ Food & Beverages expenses
in Accommodation

3/2.2

2| A AeTe 4 SF (97 772 / Food & Beverages
expenses outside Accommodation

2.0/2.0

T35 / Sub-total

©/3

#ifsaze 979 / Transport Expense

s|fi (GF1@) / Amounst (Rs.)

©,5/3.1

az / Bus

©.3/3.2

35 / Rail

©.9/3.3

@12% / Ship

©.8/3.4

Caerzie / Air

©.¢/3.5

ez et / Own Car

©.Y/3.6

©IT! 5et / Rented Car

©.4/3.7

O / Others

©.0/3.0

T35 / Sub-total

8/4

TG, 49, AFRo W< Pl Gz / Recreation,
Religious, Cultural & Sporting Expenses

+|f= (G%1®) / Amounst (Rs.)

8.5/4.1

forers, facabie, [ =nfv / Cinema, Theatre, Amusement etc.

8.3/4.2

FZ TWI AT NGE IF S AEE / Entry fee & other

expenses at national parks

8.9/4.3

43 AT (T 2@ WA SR W TR Entry fee &

other expenses at religious/cultural sites.

8.0/4.0

T3 / Sub-total

¢/5

e @i F1% e a1 / Medical and Health related
enpenditure

2| (5%1%) / Amounst (Rs.)

@.5/5.1

ofesl 759 / Hospitalisation expenses

@.3/5.2

B I T A JEZ/Medicine and other related expenses

@.0/5.0

735 / Sub-total

v/6

JIE9E A / Shopping expenses

»/fe= (5%1®) / Amounst (Rs.)

©.3/6.1

TERFE / Garments
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Vv.3/6.2 W W / Processed Foods

L.9/6.3 | GFF ZE [ 470 AFPTR /Alcohol & Tabacco expenses
v.8/6.4 | TN T TATSIG! AN Travel-related consumer Goods
v.¢/65 | S @ (&, (5T / Footwear

L,v/6.6 | BITAM, ALY wifir / Soaps, cosmetics efc.

.9/6.7 | SN-SETFIE / Gems & Jwellery

L.b/6.8 |83, (IS, 39, "Wt N / Books, stationary,

memento, souvenirs etc.
L. 5/6.9 | TI7<¢eT / Others

v.0/6.0 | T3 / Sub-total
a/7 T TR (T RCFIET) / Others Expenses (if any) 2/f9=7 (5FT%) / Amounst (Rs.)

T / Total

2% F%4 / Signature of the Respondent T IoiFISE FrE4/ Siganture of the Enumerator
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Annexure 2: Schedule for Domestic Tourism Expenditure

) 7R 0 T (9 T4 )

Domestic Tourism Expenditure Schedule (Household Survey)
403§ @ | Section A : Identification

7% /0. No. | 2/ Question %R Response (f/mick ) | 74/ Response )
F3/AT | TR A/ Name of Enumerator Moble No.
FY/A2 | e oTed | Date ofinenview
Fo/A3 | / Name of Distit
ang|TRIROR TR S R R R
Name of Respondent & Total Members in the house
/A5 | 3PS & | Type Of Residence IR Rurd D
7R/ Urban [
[FY/A6 [/ 52N/ Name of Vilage  Town
T Business [] [/ e SudentReseatcher []
(o (), wewB Al / [ | i
Profession (Doctor, Lawyer elc.)
so/p7 | TEIGETR Pinayopsiono etoisehdd (5% 5% o Senie 0 [t Reid 0
(@551 (741 | Prvale Senice (] [ww Others [
12/ Hndism O |/ dainism 0
. N Iskam 0 | @/ Budism O
Fv/A8 | &) el
e <R Chisianiy O  [wilotes 0
4 Sitism
(371 3/ Notes :

o 0, T s g ¢ % e ) e, (4547 91 e g, AR (<, RS 1, S oA, Mg Ay, A o

90T TS T i o, S A, a4 o0, i 3 T Afedi @, B e A |

Holidaying, leisure & recreation : This category includes sightseeing, aftending sporing and cultral events, nonprofessional aciive sports, adventure sports, recreational activies, cultural activies, holidays

atbeaches and hll tations, summer camps, dining out,visting spas and oher establishments specialising in wellbeing and finess exceptin the conlext of a medical reatment.

o TR € (4 7 I A 9 S A ) TR G 4 3 TR SR TS R A% WG 2 (S s 0 ) | T e 40 @

I AT &R SR TR 0 1 316 TS % e, Rl 409131 (71 1 i 22 0 0 0/

Shopping : This category includes trips for making purchases of consumer goods for own use or as gifs but not for resale or foruse in a uture produckive process (inwhich case the purpose would be

business}, if a shopkeeper undertakes a tip to a aity/town to make wholesale purchases for rtailselling, then the purpose of his tip was taken as business and not shopping.

o i e ¢ €2 (T 2R 0TS T8 Y T (% TR W) T TS (R W 9 R AT TR RO WO I R R A

] % ] SR/

Education & trainings : This category includes trips to join shortterm courses (ofless than six months) following particular programmes of study, education and research programming, or for acquiring

specific skils through formal on-te-job training including paid study.

o T R (oS e S ) ST g ) B T, R R (R S 7 6 7 9, T ST G e S T €2 (o i/
Others : This category incudes purposes which are not indicated elsewhere. For example, making a tip to render some social service, such as attending a blood donation camp o donate blood, falls under

this category.

Pageito5
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464 ST ¥ 947 | Section B : Travel Detall
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Ty (RGN [TOR N e Puposeofitetip TR/ |WRE e | T
Tip Name ofhe Man Destinaton avelld 7/ No.ofmenbes{ e s &/ In [y g /In | Modeoftiavel | Typeof sy :'T‘W/No. Time ofte tip
i e fip Last 1 year Last  Month ofighsspe
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Tqe |(WFFERR (T T Pupseoirep || | FH w4 9
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LK Wﬁ‘mﬂ Section C : Particulars of expenditure
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W mpt | W/Tpe | wEelTps | TW8/Tipd
S A | O (97583, - (8-  Nature of ip Package-, Nonpackage-2)
312 | W, (7 el (539 ) . Package tp (Amountin s)
T -7 T I non-package
913 | %E/ Accommodation Expenses
R 16000 | TEFETAR| 1At | SRR R K A | TR W ke | TAR
Witin Assar) o T Ep| Wihin Assam | B TinEi Within Assam | eoeTiEip| Within Assam | o T
03131 | (DT Hoel
0332 | TO R Guest House
09/32 | T | Friends
98/34 | YRR  eltes
0.0/ 35 | 90 49 997 / Home Stay
0Y/36 | e | Others
99/30 | B4/ Sib-otd
84 | muE ("R Food & Beverage Expenses
R 1 | A T R | TR | P G | TR 8| ekt | TR
Witin Assam | B i E{ Witin Assam| e T E) Witin Assam Bl Tip x| Within Assam | Bt Ti B
83/41 | 476 e G | Wv@wl | FiB £xp. in Accommodation
842 | R TI%e G 9% € ov | Fig £)p. outside Accommodation
80/40 | ¥/ Subio
¢/5 | AR Transpor Expense
R R (TERAHR % | TR 9040 [CERATR | W e TR | W e (R
_ Wihin Assam [ByeTinEx. Wit Assam (Betv i B, | Within Assam (B Tip | Within Assam {Betve T B
¢.3/5.1 | 9/ Bus
¢3/52 | (9 Train
¢.4/5.3 | GRE/Ship
08/54 | &4 TN
¢4/55 | R TEi0m Ca
¢Y/56 | T TelRekdCa
€.8/5.7 | T Others
00/50 | ¥H7/ Subotal
/6 T@ﬁw, aﬁfa,mwﬁmﬁaw [ Recreation, Religious, Cutural
& Sporng Expenses
9000 | AR | T RS TERFARAR| G 900 || N 008 | TR
Witin Assam | e T B Wi Assam (Bl i x| Wiin Assam [Bete TioEo) Witin Assam | Bebe T
/6. | 7, e, v & Cinema, Theatre, Amusement ef.
4y/62 @WWWWWW’Entrytee&otherexp.atnaﬁonalparks
0163 | 43R 5% T 2704 W7 U S SRRty e & ober ep.
refijoustufura s
b0/60 | 94/ Siblod
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4/7 | 00 g PR R Hospitalison xpenses

Witin Assam

’mm TR (5O (TR R VO (TERERAR| TR (R [T

Beive TioEi| Within Assam (Béor Tip o} Within Assam (BfoeTipE:

WihinAssam

BT

4311 | eI Hospitalsation expenses

4372 | %8 T TR R Medoine and ober rfted expenses

4010 | -/ Sibo

w8 | TEREAGRR Shopping expenses

Witin Assam
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TR
Beloe TipEip|

81 | G- | Gaments

82 | A6 4 Procesed Foods

83 | 47T 2 B ¢ATER % | Aloohol & Tobacco expenses

v884 | TG A% 40 Travehreated oonsumer Goods

b5 | ¥ (B9l Footwear

¥Y/86 W,WW/Soaps, cosmefics efe.

Y487 | THEGIE | Gems & Jwellery

88 | %, (BWie, G, T T/ Books, stafionary, memento, souvenirs et

89 | T | Others

TREEIE

9| o v (<% A ATR) /Ot Expenses i any)

010 | % | Total

469 ¢ @  Section D : Total expenditure

4 774 434 | Type of Tourism Expense

ofGaR | Amount

R %0594 R (%A 1924 | From Domesic Tourism (Within Assam)

AT ] (S 1959 78 591 17 3 T979%) | From preip (Expense incued before thetp witin Assam)

W | Tol

et R | Signature o the Respondent
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Annexure 3: Schedule to Determine Employment in the Tourism Sector

orfom des Fraisr fid sfea Sl

Schedule to Determine Employment in Tourism Sector

e F 3 oares<¢ / Section A : Identification

i 2 Wiz fe. /
Mobile No./email id of

Date of interview

SEREEISE S/ SRR A W92 7Y

Enumerator Name Enumerator Mobile No.

GGRATE N / SRS T/

Name of the Enterprise Name of the Respondent

AR AT /| @ Owner [ FAWRPartner [ 5.2 3 /A% /CEODirector [] I R1Employee [] Sa/Others []
Respondent Designation

GFRART/ATRFRIT ArFIFIE wIfF

the Enterprise/Respondent
ofie/5Eaa A / fe@na S/ District
Village / Town Name Name

e ¥ ¢ WA TN / Section B : Type of Business
49 3 3 A7 [eE AR 91 CAR F @61 Gire IPRAET e 2|

B1: What type of tourism-specific Products or Services, the enterprise is associated with.

FAAF 72 /SLNo. b T=FI AR / (FPTEE 34 / Tourism related products/service

S 2= J1ZT ORI (21055, Wl 92, ©rel 77ife, 79w 45« 592 i) / Accommodation O
services (Hotel, Guest House, Rented Property, Homestays etc.)
2 (I / 4 S (47 (71 / Restaurant / Food & Beverages services O
© o3¢ FZPTZ / Tour & Travel agencies I:]
8 o|fFzel e CRPTR (ool 911, 91ZF =) / Transport rental services (Hired Car, Bike etc.) I:]
@ AKFReF o 47T (RPHEZ / Cultural & religious services I:]
Y T S ) S AR (TAPTZ / Sports & other recreational services ]
9 F Sl BHiRFl 79F 1 GTAPTIZ / Health and Medical related services O
v (T (19l Railway services [l
> 2|2 (7741 (Frerzl #1f@aZ9) / Road services (Public transport) I:]
N T (1 (71, SRS WNi) / Water services (Boat, ship etc.) D
S TEEE (14l / Air services ]
Y 3 8 ‘ZTWFW{H'Q 439 T(z74 F5F / B2 : Please mention the type of establishments.
FF 72/ 2fePT 99/ Establishment Type FhiF 7¢ /  feDT ¥99 / Establishment Type
SI.No. Sl.No.
S FgIfKFIaT 2feW / Proprietary Establishment  [] @ bl /ArEEl es 2f9/Govt./PSU Establishment
2 SV AfSiVPartnership Establishment O Y e 2eq 2foP/Private Sector Establishment
© qFES ({1 ARG T/Private Co. Ltd. O q ISR FA©2/Co-operative Societies
8 TSGR ﬂﬁm{i/Non—Proﬁt Institutions [_] b SSPTRITE (515/Self-Help Group
4% © ¢ SAIE IR IgFIEH (17 / Is your business seasonal
27/ Yes [0 ==/No O
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4 8 ¢ I 7T, =B a\'ﬁi%i A A /1 yes, which of the following are the peak season

LIl Ny PR/ N o AR A | AP i 377 |
Months PeakSeason  Months PeakSeason  Months Peak Season  Months Peak Season
GiEIdanuary ] afgs /april [ TR / July []  ©w3ka/October O
ASUFebruary [ @0 / May OJ [ / August []  a®%a/November [ ]
6 / March ] T / June ] (=7 | September [ ] 59 / December [ ]

e 9t 3 fTA9 =< =W / Section C : Employment & Income
Ay ¢ A IRER P I8N e on Ee (2 wig

C 1 : How many numbers of persons are currently associated with the establishment

@few Aifea 43¢ / Type of People engaged AG/Number W‘f /Full Time GHRFIT/Part Time

wrg-fEifere (e /wedma)/ A i) /
Self-employed (Owner/Partner/Promoter etc.)

IR / Employees
Y5 / Total

9l % ¢ AfoTE T Tolr e sAfaea 2
C 2 : How much is the average earnings per month ?
ez ofe wiE 2if / =5-fraifers / FADIR /
Average Income Range Per Month Self-employed Employees
A A / S T RS T /SR R
Peak Season Off Season Peak Season Off Season
O O

30000 GHIF T3/ Less than 10000
50000-30000 /10000-20000

20000-90000 / 20000-30000
©Y0000-80000 /[ 30000-40000
80000-¢0000 /40000-50000

€0000-%0000 /50000-60000

¥0000-40000 / 60000-70000

40000-0000 / 70000-80000

»0000-30000 / 80000-90000

»0000-500000 / 90000-100000

500000-33¢000 /100000-125000

33¢000-5¢0000 / 125000-150000

€0000-%4¢000 [/ 150000-175000

34€000-300000 / 175000-200000
300000 (& FHF / More than 200000

Oo|ojoo|jo|joo|jo|jojo|jo|jojo(o|o
Ooooo|ojoo|o|jojo|o|jojo|o
Oo|o(joo|o|joo|jo|jojo|jo|jojo(o|o
Oojooo|jo|jo(o|o|jojo|o|jojo|o

Saifarer Fwa/ Signature of the respondent W@?W / Signature of the enumerator
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Image 1: Images of Inbound Tourists
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s18msd qsM 290 & s19msd qeM 290 [
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Image 2: Images of Domestic Household Survey
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Image 3: Images of Employment
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