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 EXECUTIVE SUMMARY  
 

 

 

Sl. No. HEADING  DETAILS  

1 Research Project Title Survey to determine the output and employment from 

Tourism in Assam 

3 Need of the Study A survey to determine the output and employment 

generated by tourism in Assam is imperative for fostering 

sustainable socio-economic development in the region. 

By comprehensively assessing the economic impact, 

employment opportunities, and sustainability of tourism 

practices, this study can provide valuable insights and 

recommendations for policymakers, investors, and 

stakeholders to harness the full potential of Assam's 

tourism sector while preserving its natural and cultural 

heritage. 

4 Objectives of the Study a. To determine the output from the tourism 

sector in Assam. 

b. To determine the employment from the 

tourism sector in Assam. 

5 Research Methodology Research Design: Exploratory cum Descriptive research. 

Sample Size: 2,675 units (Inbound- 784, Domestic- 922, 

Employment- 969) 

Sample unit: Tourists and Enterprises 

6 Questionnaire Questionnaires consist of questions to know basic 

information, Location Particulars, Travel details, 

Particulars of expenditure, Type of Business, and 

Employment & Income. 
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7 Geographical Area Confined within the state of Assam (covering 19 

districts of Assam namely Cachar, Karmganj, Nalbari, 

Nagaon, Morigaon, Dima Hasao, Kamrup(M), 

Kamrup(R), Barpeta, Goalpara, Baksa, Sonitpur, 

Darrang, Dibrugarh, Jorhat, Golaghat, Sibsagar, 

Tinsukia & Majuli.) 

8 Period The study was for 11 months from February 2023 to 

January 2024 

9 Analysis Techniques 

(&  Statistical software) 

SPSS, Counts, Percentages, Mean 

10 Pictorial 

Representations of Data 

Bar Diagram, Tables 

11 Finding / Conclusion / 

Recommendations 

-As below- 

 

 

Objective 1: To determine the output from the tourism sector in Assam. 

¶ The inbound survey consisted of a total of 784 respondents from the sampled districts 

who were randomly selected for the study. Among the 784 respondents, 59 were 

foreign nationals and 725 were domestic tourists. 

¶ The study reveals that the average expenditure incurred on the purpose of Health & 

Medical was found to be  49954 from the inbound tourists from outside the states. 

¶ It was found that average expenses for the Holidaying, leisure, and recreation activity 

were found to be Rs. 35638 per tourist in the survey from other states. 

MAJOR FINDINGS 
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¶ In the study it was found that Rs. 11685.75 is the average expenditure per inbound 

tourist from other states for shopping. 

¶ The average per-tourist expenditure was found to be Rs. 19769.8 from the inbound 

tourists outside the states for social purposes. 

¶ Average expenditure of inbound tourists from other states for religious purposes found 

to be Rs. 34084.60. 

¶ The study found Rs. 25619.70 to be the average expenditure incurred by inbound 

tourists from outside the states for education and training purposes. 

¶ Total inbound tourism expenditure from domestic tourists arriving from other states by 

leading purpose (in Cr.) is Rs. 21982.24. 

¶ The study reveals that the average expenditure incurred on the purpose of Health & 

Medical was found to be Rs. 24500 by tourists from another country to Assam. 

¶ It was found that average expenses for the Holidaying, leisure, and recreation activity 

were found to be Rs. 54371.96 per tourist in the survey by tourists from another 

country to Assam. 

¶ The study reveals that Rs. 9113.33 is the average expenditure incurred by foreign 

tourists in Assam for Business. 

¶ The study found that the average per-tourist expenditure was found to be Rs. 22200 by 

the foreign tourists in Assam for Social purposes. 

¶ Average expenditure of inbound tourists from another country to Assam for religious 

purposes is found to be Rs. 34740.48. 

¶ In the study it has been found that Rs. 22861.63 is the average expenditure incurred by 

inbound tourists from outside the country for education and training purposes. 

¶ Total inbound tourism expenditure from foreign tourists by leading purposes of travel 

(in Cr.) is Rs. 108.76. 
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¶ The domestic household survey consists of 922 respondents from the sampled districts 

who were randomly selected for the survey. Out of the sampled respondents, 82% of 

the respondents were from rural areas, and 18% were from urban areas. 

¶ Trip taken by the tourist by leading purposes in last 1 year: 47% of the respondent 

purpose of the trip was Health and Medical, 39% of the respondent purpose was 

Holidaying, and 14% of the respondent purpose was shopping. 

¶ Trip undertaken in last month within Assam: 32% of the respondent's purpose of the 

trip was stated as others, 30% of the respondent's purpose of the trip was Religious, 

17% of the respondent's purpose was Business, 13% of the respondent's purpose was 

Social and 8% of the respondent purpose was Education. 

¶ The study reveals that the average expenditure incurred by the domestic tourist within 

Assam for health and medical-related purposes was found to be Rs. 14846.07. 

¶ The average expenditure incurred by the domestic tourist within Assam for 

holidaying-related purposes was found to be Rs. 7107.14. 

¶ The average expenditure incurred by the domestic tourists who have undertaken the trip 

within Assam and have shopping as a purpose was found to be Rs. 6716.65. 

¶ The average expenditure incurred by the domestic tourist within Assam for business 

was Rs. 7260.59. 

¶ Rs. 5855.66 was the average expenditure incurred by domestic tourists within Assam 

for social purposes. 

¶ The average expenditure incurred by domestic tourists within Assam for religion was 

Rs. 5852.33. 

¶ The average expenditure incurred by domestic tourists for education within Assam was 

Rs. 6361.66. 

¶ Total expenditure of domestic tourists within Assam by leading purposes of travel (in 

Cr.) is Rs. 16960.87. 

¶ The average amount spent on the outbound pre-trip with health and medical as the 

primary purpose is Rs. 8989.59. 
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¶ The average amount spent on the outbound pre-trip with Holidaying as the primary 

purpose is Rs. 13897.94. 

¶ The average amount spent on the outbound pre-trip with Shopping as the primary 

purpose is Rs. 16653.63. 

¶ The average amount spent on the outbound pre-trip with Business as the primary 

purpose is Rs. 9090.63. 

¶ The average amount spent on the outbound pre-trip with Social as the primary purpose 

is Rs. 9950. 

¶ The average amount spent on the outbound pre-trip with Religious as the primary 

purpose is Rs. 6222.19. 

¶ The average amount spent on the outbound pre-trip with Education as the primary 

purpose is Rs. 21576.53. 

¶ Total expenditure of outbound pre-trip tourists by leading purposes of travel (in Cr.) is 

Rs. 30.50. 

¶ The total output from Tourism in Assam for the year 2023-24 including both Inbound 

and Domestic Tourism has been estimated to be 39082.37. 

Objective 2: To determine the employment from the tourism sector in Assam 

¶ Total employment in the tourism characteristics industry sector in Assam for 2023 ï 

Direct is 12,73,001. 

¶ Total employment in the tourism characteristics industry sector in Assam for 2023 ï 

Indirect is 25,25,125 

¶ The total employment from the tourism sector, including both direct employment and 

indirect employment for the year 2023 has been estimated to be 37,98,126. 
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Tourism is a social, cultural, and economic phenomenon that entails the movement of 

people to countries or places outside their usual environment for personal or 

business/professional purposes (United Nations World Tourism Organization, 2008). Although 

the term is sometimes used to refer only to foreign travel, it is widely understood to include a 

trip within one's own country or region. Tourism has become a significant source of income for 

many countries and an essential part of global economies. The tourism industry employs 

millions of people around the globe. Some work in tourism directly, such as tour guides and 

hotel staff, while others work in related industries, such as the airline and cruise ship industries. 

Studying the history of tourism is vital because it provides an understanding of the industry 

from pre-historic times to the current times; it also helps in understanding its future. 

Although the country has made some headway in the tourism industry, Assam has yet to 

develop it seriously. But the region has vast potential for it. Assam has all the physical and 

human elements to cater to the fancy of the tourists. With Hills, mountains, vales, dales, lush 

green forests, and numerous rivers, including the Brahmaputra, one of the largest rivers in the 

world, the State has many spots of scenic beauty. The region also has rare and exotic birds and 

animals, including one-horned rhinoceros. The State also has very ancient places of pilgrimage 

and archaeological and historical monuments and remains. 

A total of 70, 67,335 tourists visited Assam from April 2023 up to March 2024. Of the 

total, 70,41,206 were inbound tourists, and 26,129 were foreign tourists. (Directorate of 

Tourism, Assam). 

 

Tourism is one of the worldôs largest industries and it represents the fastest growing sector. 

According to the Oxford Dictionary óTourism is the organization of holidays and services for 

tourists.ô Tourism revolves around novelty-seeking, and modern technology has made it 

talismanic for the tourist to seek a world of experience that results in the expansion of the mind 

and adventure of the soul; it promotes peace and amity in this strife-torn world; it is an exercise 

to conserve the resources; an environmental pilgrimage; and can also work for the 

1. INTRODUCTION 

1.1. BACKGROUND 

1.2. TOURISM IN ASSAM 
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benefit of the poor. Tourism today offers a strange world of experiences that needs to be studied 

thoroughly. 

ñéTourism is a basic and most desirable human activity deserving the praise and 

encouragement of all people and all Governmentò. This statement, made at the XXI United 

Nations General Assembly in 1967, acknowledges the importance of the tourism industry. 

Tourism's contribution to the world economy is significant and is set to improve in another few 

years. It is therefore a small wonder that many countries in the world are concentrating on the 

tourism sector to boost their economies. It was after the Second World War that tourism 

emerged as an industry pushed along by rapid advancements made in the field of 

communications and transport. Tourism acts as a catalyst for socio-economic development and 

encourages mutual understanding by bringing into its fold a large variety of activities and 

individuals. 
 

Located at the gateway of North-East India, Assam is a beautiful and diverse state with an 

incredible range of cultures and landscapes and has become a center of tourist attraction. The 

geographical area of the State is 78,438 sq. km. of which 98.4 percent of the area is rural. 

Assam shares about 2.4% of the countryôs total geographical area and provides shelter to 2.6% 

of the population of the Country as per the 2011 census. 

Assam, the North-Eastern sentinel of the frontiers of India is richly endowed with places of 

tourist attraction The area of Assam extends from latitude 240 10' N to 270 58'N and longitude 

890 49'E to 970 26'E between the foothills of eastern Himalayas and the Patkai and Naga 

ranges. The mighty river Brahmaputra flows through it serving as a lifeline for its people settled 

on both of its banks. Assam is surrounded by Bhutan and Arunachal Pradesh on the North, 

Nagaland, and Arunachal Pradesh on the East, Meghalaya, Mizoram, and Tripura on the South, 

and Bangladesh, Meghalaya and West Bengal on the West. 

Assam is regarded as a paradise for tourists. Its enchanting hills, dancing rivers, roaring 

waterfalls, thick and dark forests, innumerable varieties of flora and fauna, countless species 

of wild animals and plants, mysterious clouds, melodious folk dishes, handlooms and 

handicrafts and above all its green landscape used to attract people from different parts of the 

world. Thus, the unique physiological beauty with innumerable varieties of flora and fauna, 

historical monuments, religious places like Kamakhya, and other temples are shines situated in 

Guwahati and other parts of the state, etc. are rich tourism resources of the state. 

1.3. STATE PROFILE 
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Geographical coverage is a significant aspect of the study. When selecting the area to be 

covered, every region of the state and every section of society are ensured equal representation. 

Consequently, the survey covered 19 districts, which is more than 50% of the total districts of 

Assam. 

 

Figure 1: Districts covered for the Survey 

 

The list of districts covered under the study is given in Table 1. 
 

Table 1: Districts covered for the Survey 

 

Sl. No. Districts Sl. No. Districts 

1 Morigaon 11 Darrang 

2 Nagaon 12 Golaghat 

3 Kamrup (R) 13 Majuli 

4 Kamrup (M) 14 Sivasagar 

5 Cachar 15 Tinsukia 

6 Karimganj 16 Dibrugarh 

7 Barpeta 17 Sonitpur 

8 Nalbari 18 Dima Hasao 

9 Jorhat 19 Baksa 

10 Goalpara   

1.4. GEOGRAPHICAL COVERAGE 
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The following rules were adhered to determine population coverage: 

 

1. Under-trial prisoners in jails and indoor patients of hospitals, nursing homes, etc., were 

excluded, but residential staff therein was listed while the listing was done in such 

institutions. The persons in the first category were considered as members of their parent 

households and were counted for the survey. Convicted prisoners undergoing sentence were 

outside the coverage of the survey. 

2. Floating population, i.e., persons without any normal residence were not listed. But 

households residing in open spaces, roadside shelters, under bridges, etc., more or less 

regularly in the same place, were listed. 

3. Neither the foreign nationals nor their domestic servants were listed if by definition the 

latter belonged to the foreign national's household. If, however, a foreign national became an 

Indian citizen for all practical purposes, he or she was covered. 

4. Persons residing in barracks of military and paramilitary forces (like police, BSF, etc.) were 

kept outside the survey coverage due to difficulty in conducting of survey therein. However, 

the civilian population residing in their neighbourhood, including the family quarters of 

service personnel, was covered. 

5. Orphanages, rescue homes, ashrams, and vagrant houses were outside the survey coverage. 

However, persons staying in old age homes, ashrams/hostels, and the residential staff (other 

than monks/ nuns) of these ashrams were listed. For orphanages, although orphans were not 

listed, the persons looking after them and staying there were considered for listing. 

 

Keeping in view the importance of the study, the present survey has been undertaken with 

the objectives given below: 

a. To determine the output from the tourism sector in Assam. 

b. To determine the employment from the tourism sector in Assam. 

1.5. POPULATION COVERAGE 

1.6. OBJECTIVES OF THE SURVEY 
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1.7.1. The estimates presented in this report are based on data collected from February 2023 

to January 2024, a period of 11 months. 

1.7.2. The reference period for capturing data on overnight trips was the last 365 days 

concerning leading purposes of holidaying, health & medical, and shopping. On the 

other hand, the reference period for capturing data on overnight trips was 30 days 

concerning leading purposes business; social; religious, and pilgrimage activities; 

education & training; and others. The reference period for capturing data on same-day 

trips was the last 30 days for all trips. 
 

National Accounts are a collection of economic statistics, balance sheets, and tables that 

provide an accounting framework for the entire economy. The tourism sector is unique in that 

it is defined by the consumer demanding the products, not by the products themselves. Many 

aspects of the tourism sector are already incorporated into the national accounts system, 

although they may not be immediately obvious. Unlike other industries that follow the supply 

side, tourism is a demand-side activity that is measured in terms of visitor consumption. The 

value of a sector's output is usually calculated as the total production or supply of that sector. 

However, for the tourism industry, the value of the output is determined by the amount 

demanded by the consumer or tourist. 

The United Nations World Tourism Organization (UNWTO) recommends using an accounting 

framework to integrate tourism statistics with the System of National Accounts. This 

framework is known as the Tourism Satellite Account (TSA) and is documented in TSA: 

Recommended Methodological Framework, 2008. By using this framework, we can better 

understand the linkages between the demand and supply of goods and services in the tourism 

industry. The TSA is a tool that helps accurately measure the role of tourism in the economy. 

In this study, we followed the accounting framework of the TSA to determine the output and 

employment generated by tourism in Assam. 

1.7. REFERENCE PERIOD 

1.8. TOURISM IN NATIONAL  ACCOUNTS 
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The Tourism Satellite Account (TSA) is a framework designed to measure the economic impact 

of tourism. It uses internationally agreed standards, concepts, classifications, and definitions to 

assess the size and contribution of tourism to the economy. The TSA analyses the relationship 

between the demand and supply of goods and services related to tourism by integrating relevant 

tourism statistics with the System of National Accounts. Consequently, it provides a powerful 

tool for designing economic policies related to tourism. (Tourism Satellite Account, 2018-19). 

The UNWTO's TSA framework is the most comprehensive way to measure tourism's economic 

importance. It consists of a set of tables to arrive at output and employment data from the 

tourism sector. There are ten tables in a standard format recommended by UNWTO at the 

national level. The following are the ten tables. 

 

Table 2: Standard TSA Tables 

    Source: Tourism Satellite Account 2018-19 

 

The standard Tourism Satellite Account consists of a set of tables and accounts that are key to 

obtaining output and employment data from the tourism sector. 

TSA Table-1 Inbound Tourism Expenditure 

TSA Table-2 Domestic tourism expenditure incurred by resident visitors 

TSA Table-3 Outbound pre-trip tourism expenditure 

TSA Table-4 Total internal tourism expenditure. It is the sum of expenditure for 

inbound, domestic, and outbound pre-trip tourism. 

TSA Table-5 Production accounts of tourism industries. This is the supply-side 

information in the SUT framework. 

TSA Table-6 Supply and Internal Tourism Consumption 

TSA Table-7 Employment in tourism industries 

TSA Table-8 Tourism Gross Fixed Capital Formation 

TSA Table-9 Tourism Collective Consumption 

TSA Table-10 Non-monetary Tourism Indicators 

1.9. CONCEPT OF TOURISM SATELLITE ACCOUNT (TSA): 
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While the TSA: RMF 2008 framework is available for preparing a national-level TSA, no such 

framework is available for preparing regional or subnational-level TSAs. However, UNWTO 

does recognize the importance of preparing the TSAs at the State or subnational levels. 

However, at the State level, it is not possible to compile all ten tables due to data limitations. 

The NCAER has prepared the Regional Tourism Satellite Account (RTSA) for Assam for the 

period 2015-16. 

For the study, TSA Tables 1 to 4 have been prepared through the quantitative survey to arrive 

at the Output, and Table 7 has been prepared to estimate the Employment from the Tourism 

sector in Assam. 
 

The UN World Tourism Organization (UNWTO) defines tourism as follows, from which the 

accepted official definition of Tourism is derived: 

ñTourism refers to the activity of visitors. A visitor is a traveler taking a trip to a main 

destination outside his/her usual environment for less than a year for any main purpose 

(business, leisure, or other personal purpose) other than to be employed by a resident entity in 

the country or place visited.ò (United Nation World Tourism Organization, n.d.) 

Since tourism is a demand-side activity, its output is defined in terms of the consumption of its 

consumer, i.e., a tourist. Hence, the total expenditure incurred by tourists will be determined 

by calculating the expenses incurred from the following types of tourism. 

¶ Tourism Inbound Expenditure: Inbound Tourism Expenditure comprises expenditure 

incurred by visitors from other countries as well as by those from other states of the same 

country. It refers to the travel of a visitor from the time of arriving in the country to the time 

of leaving that country. This expenditure is incurred within the state of reference on tourism 

characteristics and tourism-connected products and services. 

¶ Domestic Tourism Expenditure: Domestic Tourism Expenditure is the expenditure of a 

resident visitor from within the economy of reference. It refers to tourists from within the 

state, that is, tourists living in the state of reference traveling to another place within the 

same state of reference. It is the tourists from the state of Assam traveling to another place 

within Assam. 

1.10. CONCEPT OF REGIONAL TOURISM SATELLITE ACCOUNT (RTSA): 

1.11. CONCEPT OF DIFFERENT TYPES OF TOURISM 
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¶ Outbound Pre-trip Tourism Expenditure : Outbound Pre-trip Tourism Expenditure 

comprises expenditure incurred by resident visitors outside the country of reference on 

tourism characteristics and tourism-connected products and services, respectively. It refers 

to the trip undertaken by the resident of the state of reference outside the country and also 

that undertaken in another state of the country. The expenditure, which is taken into account 

in both cases, is the pre-trip expenditure, that is, the expenditure undertaken within the state 

of reference before the actual trip starts. This expenditure is mainly on shopping items 

purchased in preparation for the outbound trip or transport services used to travel from 

residence to the final port of exit to another country or state. 

As a result, the output from the tourism sector in Assam is the culmination of the above three 

expenditures incurred by tourists in the state. 

 

According to the international TSA standards, products that would no longer exist in significant 

amounts or whose sales would be significantly reduced without tourism are called tourism-

characteristic products. The TSA recommends implementing core lists of these products based 

on their significant link to worldwide tourism to facilitate international comparisons. 

Additionally, the TSA recommends identifying country-specific tourism- characteristic 

products. The TSA considers the following products and services under the Tourism 

Characteristics Products. 

 

 Table 3: Tourism Characteristics Products 

         Source: Tourism Satellite Account 2018-19

Sl. No. Tourism Characteristic Products 

1 Accommodation services 

2 Food and beverage serving services 

3 Railway passenger transport service 

4 Road passenger transport services 

5 Water passenger transport services 

6 Air  passenger transport services 

7 Transport equipment rental service 

8 Travel agencies 

9 Cultural and religious services 

10 Sports and recreational services 

11 Health and medical-related services 

1.12. TOURISM CHARACTERISTICS PRODUCTS 
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These are products that visitors consume but are not considered tourism-characteristic 

products. All other products in the supply and use table not consumed by visitors are classified 

as 'all other goods and services' in the TSA. The following are considered to be tourism-

connected products. 

 Table 4: Tourism Connected Products 

 

 

 

 

 

 

 

 

 

 

 

 

 
             Source: Tourism Satellite Account 2018-19 
 

Despite its vast potential, the State has not been able to develop tourism as a gainful 

industry because of 

a. Poor transport links with the rest of India. 

b. Lodging and boarding problems in tourist spots. 

c. Poor transport facilities within the State. 

d. Lack of publicity. 

 

However, the state Tourism Department has undertaken various steps for 

promotion/infrastructure development in the State both individually and jointly with the 

private sector. For the growth of the tourism sector, special emphasis has been given to 

Tourism Circuit Development, Destination Development, Wayside Amenities, etc. through 

Public-Private Partnership (PPP) to tap the unexplored potential opportunities. Assam 

Tourism Policy, 2008 has also been adopted by the State Government giving special 

emphasis to encourage private investment in the Tourism sector by providing financial and 

logistic support. 

Sl. No. Tourism Connected Products 

1 Readymade garments 

2 Processed food 

3 Alcohol and tobacco products 

4 Travel-related consumer goods 

5 Footwear 

6 Soaps, cosmetics, and glycerine 

7 Gems and jewellery 

8 Books, journals, magazines, stationery, etc 

1.13. TOURISM CONNECTED PRODUCTS 

1.14. LIMITATIONS  



10  

 

 

The methodology for the study was based on a combination of structured questionnaires to 

collect quantitative data. The following three major groups of respondents were included in a 

survey for the study. 

The quantitative survey was carried out using structured, specialized, respondentïspecific 

questionnaires for the Domestic Tourism Expenditure (Household Survey), for Inbound 

Tourists and to determine Employment in Tourism Sector. The questionnaires were prepared 

in English and subsequently translated into the local Assamese language. A copy of the 

questionnaires is attached under Annexure. 

 

Four enumerators were assigned for each district covered under the study for data collection. 

Therefore, the field team comprises 68 enumerators and 1 field supervisor for each district for 

the survey. All the enumerators could read, write, and speak Hindi and the local language. 

They had prior experience in conducting surveys. Supervisors have been assigned 

enumerators to administer the field progress. The supervisor scrutinized all interviews and 

ensured data was collected per the highest quality norms. 

 

1.16.1. DATA  PROCESSING AND QUALITY  CONTROL 

 

After the fieldwork was complete, the quantitative data were entered by experienced data entry 

operators under the supervision of the Project Coordinator. All the data was coded, punched, 

cleaned, and validated before being handed over to the project coordinator, who did the 

analysis. The raw data was stored in Excel format and converted to SPSS format. 

 

The following ethical considerations were implemented during the survey and briefed in detail 

during the enumerators' training. 

¶ Informed consent- The study warranted free and fair execution of respondentsô right to 

know the purpose of the visit by the enumerator. The enumerator informed the 

respondents of the nature and objective of the study. 

1.15. RESEARCH TOOL 

1.16. FIELDWORK AND DATA  COLLECTION 

1.17. ETHICAL CONSIDERATION 
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¶ Privacy and confidentiality- Interviews were conducted in a safe setting, and 

respondents were informed that though their names would never be disclosed, the 

information would be shared with others. 

¶ Respect and dignity of the respondents- The enumerators and supervisors were strictly 

asked to respect the rights and dignity of all participants. The respondents were treated 

as being engaged in a process rather than being treated as mere information givers. 

Gender roles and religious and cultural factors were kept in perspective in conducting 

the fieldwork. 
 

According to the Confederation of Indian Industries (CII) by 2020, Indian tourism can recruit 

50 million people under its operation, and this can contribute almost 7% of the countryôs 

national income. The WTO and WTTC have highlighted its economic benefits, and tourism is 

now considered as a global instrument to reduce poverty. The most significant feature of the 

tourism industry is its capacity to provide large-scale employment, poverty elimination, job 

creation, generating revenue, promoting the growth of ancillary industries, and development of 

industrially backward regions. Assam has abundant resources for the development of the 

tourism industry, however its share in the field of tourism is too small. This share can be 

increased through the initiatives taken both by government and non-government agencies along 

with the general public. 

1.18. CONCLUSION 
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This study aimed to estimate the economic impact of the tourism sector in Assam. To achieve 

this, both primary and secondary data were used. The primary data was collected through field 

surveys from a representative sample size. Meanwhile, secondary data was collected from 

official statistics, reports, journals, and reference books available online as well as offline. 

 

The study utilized a quantitative approach to extract pertinent information. It involved a survey 

with three distinct groups of respondents. 

I. Inbound tourists (Indian and foreign) 

II. Domestic tourists 

III.  Employment in tourism sectors 

 

The RGVN research team developed a structured questionnaire consisting of both open and 

closed-ended questions, featuring single and multiple responses. 

 

The research team conducted a quantitative survey to determine the expenditures incurred by 

various tourists in the state of Assam. The survey covered inbound tourists, domestic tourists, 

and outbound pre-trip tourists. To select a representative sample from the population, the team 

used different sampling methods based on the nature of the data and the purpose of the inquiry. 

For inbound tourism, a non-random sampling method, that is, purposive sampling was used. 

For domestic and outbound pre-trip tourism, the simple random sampling method was used. 

The purposive sampling technique was used in inbound surveys to cover important tourist 

destinations in Assam that have the highest number of tourists from other states and countries. 

2. APPROACHES AND METHODOLOGY 

2.1. RESEARCH DESIGN 

2.2. RESEARCH METHODOLOGY 

2.3. SAMPLING METHODOLOGY-TOURISM OUTPUT 
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To assess the volume of inbound tourism, the UNWTO requires accounting for visits by eight 

categories of visitors: 

 Table 5: Categories of Visitors 

     Source: Market Research Division, Ministry of Tourism 

It's not possible to determine the exact number of inbound tourists from a single location or 

area. For instance, if a survey is conducted at accommodation units, it won't be able to cover 

same-day visitors or those visiting friends and relatives. Similarly, a survey of destinations 

would only provide an estimate of leisure visitors. Although a survey at exit points of the 

district may give an idea of the inbound tourists, it's difficult to count them accurately as locals 

and people who are seeking employment or setting up residence would also be present. Hence, 

it has been decided to conduct inbound tourist surveys at three different sources, i.e., tourist 

destinations, accommodation units, and exit points at districts. 

 

2.3.1.1. TARGET POPULATION: INBOUND TOURIST 

It is the collection of objects which possess the information required by the researcher and 

about which an inference is to be made. Inbound Tourism comprises expenditures incurred by 

visitors from other countries as well as by those from other states of the same country. It 

involves foreign tourists and domestic tourists coming from other states of India to Assam. 

Hence, the target population for inbound tourism is foreign tourists and domestic tourists from 

states other than Assam. A properly designated population must be defined in terms of 

elements, sampling units, extent, and time. For the inbound tourist survey, the relevant 

population is 

¶ Element: Inbound tourist 

¶ Sampling Unit: Tourist who visits Assam for various tourism purposes 

¶ Extent: The state of Assam 

¶ Time: 2023-24 

Leisure visitor Non-Leisure visitor 

a) Same-day Visitors a) Same-day Visitors 

b) Overnight Visitors b) Overnight Visitors 

i. Staying at accommodation units i. Staying at accommodation units 

ii.  Staying with friends and relatives ii.  Staying with friends and relatives 

iii.  Staying elsewhere (at temporary units) iii.  Staying elsewhere (at temporary units) 

2.3.1. SAMPLING DESIGN- INBOUND TOURISM 
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2.3.1.2. SAMPLING UNIT: INBOUND TOURIST 

A sampling unit is the element or elements available for selection at some stage of the sampling 

process. The ultimate respondents are the inbound tourists traveling to Assam for any one or 

more of the purposes (a) Holidaying, leisure and recreation, (b) Business, (c) Social, (d) 

Religious & cultural, (e) Education & training (f) Health and medical and (g) Shopping. For 

the ease of the survey, the above purposes are classified into the following two categories. 

 Table 6: Purpose of the Trip 

    Source: Tourism Satellite Account 2018-19 

 

 

2.3.1.3. SAMPLING FRAME: INBOUND TOURIST 

A sampling frame is a list of all the sampling units available for selection at a stage of the 

sampling process. Each stage of a sampling process requires its sampling frame. Thus, the 

research team has prepared the following three sampling frames for the survey. 

¶ List of district-wise tourist destinations in Assam 

¶ List of entry/exit points of the district 

¶ List of accommodation units 

 

2.3.1.4. SAMPLE SIZE: INBOUND TOURIST 

Sample size refers to the number of elements to be included in a study. An optimum sample 

fulfils the requirements of efficiency, representativeness, reliability, and flexibility. The sample 

size for inbound tourism was arrived at using the following statistical formula. 

Leisure Visitor (Same day & Overnight visitor) Non-Leisure Visitor (Same day & Overnight visitor) 

Holidaying, leisure, and recreation Business 

Social Education & training 

Religious & cultural Health and medical 

Shopping Others: Non-Leisure 

Others: Leisure  
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n = 

 

 

 

Where, 

n= sample size 

z= The value of the standard variates at a given confidence level. It is assumed at 1.96 for a 

95% confidence level. 

p=Sample proportion. The value of p=0.5 is estimated, in which case ónô will  be the 

maximum and most conservative sample size. 

e=Acceptable error. It is estimated at 0.035, which is a sample size with a 3.5% margin of 

error. 

N=Population Size that is, 1704163 (Total number of domestic & foreign tourists visited 

during 2021-22) 

Using the above statistical formula, the sample size arrived for inbound tourism is 784. 

 

2.3.1.5. OUTLINE OF SAMPLE DESIGN- INBOUND TOURISM 

Inbound Tourism comprises expenditures incurred by visitors from other countries as well as 

by those from other states of the same country. Therefore, it involves foreign tourists and 

domestic tourists coming from other states of India to Assam. A three-stage purposive sampling 

design has been adopted for the inbound tourist survey so that the study covers the popular 

tourist destination of Assam, which has maximum tourist inflows. The first stage units (FSU) 

are the large primary sampling unit, that is, the districts. The ultimate stage units (USU) are the 

inbound tourists. 

First Stage Unit  (FSU) Sampling- Selection of Districts:  

 

The first stage of the sampling is to select districts. A sample of 11 districts based on has been 

selected using a purposive sampling method. The purpose was to select the districts that have 

the most popular tourist destinations and that attract a maximum number of domestic and 

foreign tourists. The list of selected districts is given in Table 7. 
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Table 7: List of selected districts for Inbound Tourism 

 

 

 

Second Stage Units Sampling: Selection of Tourist  spots, accommodation units&  exit 

points: 

The inbound tourism survey involves selecting three sources to assess inbound tourist 

expenditures: tourist spots, accommodation units, and district exit points. Due to the 

unavailability of any measure to distribute the sample size, the research team has decided to 

allocate the sample size in the ratio of 50% for tourist spots, 40% for accommodation units, 

and 10% for exit points and others. 

Ultimate Stage Unit  (USU) - Selection of Inbound tourist:  

 

The ultimate sampling units are the inbound tourists travelling to Assam for any one or more 

of the purposes (a) Holidaying, leisure and recreation, (b) Business, (c) Social, (d) Religious & 

cultural, (e) Education & training, (f) Health and medical and (g) Shopping. The final unit 

selection was a combination of probability and non-probability sampling methods. Domestic 

tourists were selected using the SRSWOR method, while purposive sampling was used to select 

foreign tourists due to their representation of only 0.07% of the total tourist inflow to the state 

in the year 2021-2022. 

Sl. No. Districts Sl. No. Districts 

1 Baksa 7 Golaghat 

2 Cachar 8 Kamrup Metro 

3 Darrang 9 Majuli 

4 Dibrugarh 10 Sivasagar 

5 Dima Hasao 11 Sonitpur 

6 Goalpara   
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Domestic tourism expenditure is the expense incurred by tourists from the state of Assam 

traveling to another place within Assam. On the other hand, outbound pre-trip expenses refer 

to the trip undertaken by the resident of Assam outside India and also that undertaken in another 

State of India. It includes pre-trip shopping expenses, medical insurance, visa fees, etc., before 

the actual trip starts. A household survey was conducted to estimate expenses for domestic and 

outbound pre-trip tourism. 

 

2.3.2.1. SAMPLING UNIT: SELECTION OF HOUSEHOLD- DOMESTIC & OUTBOUND PRE-

TRIP TOURIST 

The households selected for the survey are those who meet at least one of the following 

criteria: 

Table 8: Purpose of the Trip for Domestic Tourism 

 
    

Source: Tourism Satellite Account 2018-19 

 

2.3.2.2. SAMPLING SIZE: DOMESTIC & OUTBOUND PRE-TRIP TOURIST 

Using the following formula, the sample size for domestic tourism has been arrived. 

 

 

 

n = 

 

Where, 

n=Sample size 

z=The value of the standard variates at a given confidence level. It is assumed at 1.96 for a 

95% confidence level. 

p=Sample proportion. The value of p=0.5 is estimated, in which case ónô will  be the 

maximum and most conservative sample size. 

Have at least one member who performed overnight 

trips or same day during the last 365 days for the 

following leading purposes: 

Have at least one member who performed overnight 

trips or same-day trips during 

last 30 days for the following leading purposes: 

Health & Medical Business 

Holidaying, leisure & recreation Social 

Shopping Religious & Pilgrimage 

 Education & Training 

 Others 

2.3.2. SAMPLING DESIGN- DOMESTIC AND OUTBOUND PRE-TRIP TOURISM 
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e=Acceptable error. It is estimated at 0.03, which is a sample size with a 3% margin of error. 

N=Population Size = 6406471 (Total number of households in Assam as per Census 2011) 

Using the above statistical formula, the sample size arrived for domestic and outbound pre- 

trip tourism is 1067. 

 

2.3.2.3. OUTLINE OF SAMPLE DESIGN- DOMESTIC & OUTBOUND PRE-TRIP TOURISM 

A stratified multistage sampling design has been adopted for the domestic and outbound pre- 

trip tourism survey. The state of Assam has been divided into 5 administrative divisions. For 

the survey, each administrative division has been categorized as an individual stratum. Table 

9 provides the list of districts under each administrative division. The five divisions consist of 

31 districts of Assam. 

 Table 9: List of selected districts for Domestic Tourism 

 

 

 

 

 

 

 

 

 

 

 

First Stage Unit  (FSU) Sampling- Selection of Districts: 

A sample of 50% of districts has been selected from each stratum using a simple random 

sampling method. The selection of districts from each division will ensure the representation 

of districts from the entire state of Assam. The list of selected districts is given in Table 10. A 

total of 17 districts have been selected as first-stage units. 

Stratum 

Code 

Division Name List of Districts 

101 Barak Valley Division Cachar, Karimganj & Hailakandi 

201 Central Assam Division DimaHasao, East KarbiAnglong, West KarbiAnglong, Morigaon, 

and Nagaon 

301 Lower Assam Division Baksa, Barpeta, Bongaigaon, Chirang, Dhubri, 

Goalpara, Nalbari, Kamrup Metro, Kamrup Rural, Kokrajhar 

and South Salmara-Mankachar 

401 North Assam Division Darrang, Sonitpur, and Udalguri 

501 Upper Assam Division Charaideo, Dhemaji, Dibrugarh, Golaghat, Jorhat, Majuli, 

Lakhimpur, Sivasagar, and Tinsukia 
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 Table 10: Selection of the districts for First-Stage Units 

 
 

2.3.2.4. DISTRICT-WISE ALLOCATION OF SAMPLE SIZE 

Using the method of proportional allocation, the sample size of each stratum was further 

distributed among the selected districts based on the proportion of the districtôs population 

data. 

Second Stage Unit:  Selection of Villages and Towns: 

Within each district, two basic strata have been formed using Census 2011 data: 

 

(i) Rural stratum comprising all rural areas of the district and 

(ii) Urban stratum comprising all the towns of the district. 

 

District-level sample size has been allocated between rural and urban sectors in proportion to 

population as per Census 2011. The required number of sample villages and towns was selected 

using simple random sampling techniques. 

Ultimate Stage Unit  (USU) - Selection of Households: 

The Ultimate Stage Unit (USU) is a household that meets at least one of the criteria mentioned 

above for selection. The households were selected using the SRSWOR method. 

Stratum 

Code 

Division Name List of Selected Districts 

101 Barak Valley Division Cachar & Karimganj 

201 Central Assam Division Dima Hasao, Morigaon & Nagaon 

301 Lower Assam Division Barpeta, Nalbari, Goalpara, Kamrup Metropolitan, & Kamrup 

Rural 

401 North Assam Division Sonitpur and Darrang 

501 Upper Assam Division Dibrugarh, Golaghat, Tinsukia, Sivasagar and Majuli 
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Gathering information about employment in tourism-related industries is not an easy task due 

to various reasons, such as fluctuating demand based on seasons, varying working conditions, 

flexible job roles, and the informal nature of employment in small businesses. Therefore, it is 

suggested that employment in tourism-specific industries should only be limited to direct 

tourism employment. 

 

2.4.1. SAMPLING UNIT:  SELECTION OF ENTERPRISE- TOURISM EMPLOYMENT 

Measuring direct tourism employment by associating it with a specific product or establishment 

is a complex matter. It is not possible to directly assess tourism employment, which refers to 

employment related to goods and services acquired by visitors and produced by tourism and 

other industries. Hence, it is recommended to restrict employment in tourism characteristic 

industries as direct tourism employment. Therefore, the study takes into consideration the 

enterprises engaged particularly in the below-mentioned tourism characteristics products. 

 

Table 11: List of Tourism Characteristic Products 

 
      
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Source: Tourism Satellite Account 2018-19 

Sl. No. Tourism Characteristic Products 

1 Accommodation services 

2 Food and beverage serving services 

3 Railway passenger transport service 

4 Road passenger transport services 

5 Water passenger transport services 

6 Air  passenger transport services 

7 Transport equipment rental service 

8 Travel agencies 

9 Cultural and religious services 

10 Sports and recreational services 

11 Health and medical-related services 

2.4. SAMPLING METHODOLOGY-TOURISM EMPLOYMENT 
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2.4.1.1. SAMPLING SIZE: ENTERPRISE SURVEY- TOURISM EMPLOYMENT 

The sample size for the enterprise survey has been calculated using the infinite population 

formula since the enterprise population related to the tourism sector is not known. 

 

 

n =  

Where, 

n=Sample size 

z=The value of the standard variates at a given confidence level. It is assumed at 1.96 for a 

95% confidence level. 

p=Sample proportion. The value of p=0.5 is estimated, in which case ónô will  be the 

maximum and most conservative sample size. 

e=Acceptable error. It is estimated at 0.03, which is a sample size with a 3% margin of error. 

The sample size for the enterprise survey is 1067. 

 

2.4.1.2. OUTLINE OF SAMPLE DESIGN- TOURISM EMPLOYMENT 

As tourism-related enterprises are mostly concentrated in major tourist destinations, the 

employment survey has been designed using the same approach as the inbound survey. This 

means that purposive sampling was used to select the districts for the survey. 

First Stage Unit  (FSU) Sampling- Selection of Districts:  

 

Same as the inbound tourist survey 

 

Second and final  Stage Unit: Selection of Enterprise: 

The research team, in collaboration with a domain expert from the tourism department and 

relevant industries, has used a non-probability judgmental sampling method to select the 

ultimate stage units for enterprises engaged in tourism-related products and services. 
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The overall sample size for the entire survey is given in Table 12. 
 

 Table 12: Total sample size 

 Surveys Sample size proposed Sample size achieved 

Inbound Tourism 784 784 

Domestic & Outbound pre-trip 1067 922 

Employment 1067 969 

Total 2918 2675 

2.5. TOTAL SAMPLE SIZE 
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Inbound tourism refers to the activities of visitors from other countries as well as from other 

states of the same country coming into a given country for various purposes that are not related 

to an occupation remunerated from within the country visited. These visitors can be categorized 

broadly into tourists (overnight visitors) and same-day visitors. Assam, with its unique natural 

landscapes, wildlife, and rich cultural heritage, offers a diverse range of attractions for both 

domestic and international visitors. By considering both visitors from other countries and other 

states within the same country as part of inbound tourism, this expanded definition 

acknowledges the complex, multifaceted nature of tourism and its wide- ranging impacts on 

destinations. It highlights the importance of adopting inclusive, sustainable approaches to 

tourism development, management, and policy-making. Inbound tourism plays a pivotal role 

in driving economic growth, promoting cultural exchange, enhancing infrastructure 

development, and fostering global recognition for the state's tourism sector. By prioritizing 

inbound tourism, states can capitalize on their unique attractions and create sustainable tourism 

models that benefit both visitors and local communities. 

The objective of this chapter is to determine the output from the inbound tourism. The output 

from tourism refers to the economic value generated by the tourism industry within a specific 

region or country. It encompasses various goods and services produced as a result of tourist 

activities. This includes goods and services directly purchased by tourists during their visit to 

a destination. It encompasses spending on accommodation, transportation, food and beverages, 

attractions, entertainment, shopping, and other tourism-related activities. Expenditure incurred 

by inbound tourists refers to the money spent by travelers originating from within the same 

country but visiting a different state destination within that country. Inbound tourism plays a 

significant role in many countries' economies, contributing to local businesses, employment, 

and infrastructure development. 

As mentioned in the previous Chapter, for the survey of the inbound tourist districts with the 

popular tourist destination of Assam such as Kaziranga National Park, Manas National Park, 

Kamakhya Temple, Assam State Zoo, Orang National Park, Rang Ghar, Kareng Ghar, Dihing 

Patkai National Park etc. has been taken into consideration. 

The detailed analysis and findings are provided in the next page. 

3. INBOUND TOURISM 
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The inbound survey consisted of a total of 784 respondents from the sampled districts who were 

randomly selected for the study. The respondents came from various parts of India as well as 

from foreign countries. Among the 784 respondents, 59 were foreign nationals and 725 were 

domestic tourists. The domestic tourists were from 31 different states of India. 

 

3.1.1. OCCUPATION 

Occupation can influence the reasons why individuals travel. Occupation serves as an 

important demographic variable for segmenting the inbound tourism market. By categorizing 

respondents based on their occupation, researchers can identify distinct market segments with 

unique characteristics, behaviours, and preferences. Incorporating questions about the 

respondent's occupation in an inbound tourism survey helps in gaining a deeper understanding 

of the diverse needs, behaviours, and preferences of inbound travelers, facilitating more 

targeted and efficient tourism management. 

In this regard, a detailed assessment is provided in the Figure 2. It is observed that out of the 

total sample, the highest 33.10 percent of sample inbound respondents have their own business, 

followed by 26.10 percent of sample respondents engaging in private services, 16.70 

percent of sample tourists employed in government services, 12.48 percent of sampled 

respondents are student/researchers, 4.30 percent sampled respondent were retired people, 4 

percent of the respondent were professionals and only 3.40 percent of the respondents were 

housewife. 

 

 

 

 

 

 

 

 

 

 

 
Figure 2: Pictorial representation of respondentôs occupation 
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3.1.2. RELIGION 

The tourists were queried about their religion as understanding the religious affiliations of 

tourists can help destination marketers and tourism planners identify opportunities for cultural 

and religious tourism. Religious considerations may influence tourists' preferences for 

accommodation and other options. 

Figure 3: Graphical representation of the religion of the respondents 

From Figure 3, it can be observed that Hinduism is the highest followed religion comprising 

74.90 Percent of the total sample. Islam is the second highest-followed religion with 10.40 

percent of the sampled respondents. The other category religion with 0.50 percent is the 

lowest. 

 

3.1.3. CATEGORY OF THE TOURISTS 

In the study, the three categories of inbound tourists have been taken into consideration. They 

are ï Domestic tourists, foreign tourists, and Domestic day tourists. 

ñDomestic inbound touristsò refers to individuals who travel within their own country but 

visit a different region or destination within that same country. In other words, these are 

travelers who originate from one part of a country and travel to another part of the same 

country for leisure, business, or other purposes. 

 

A foreign tourist, also known as an international tourist, refers to an individual who travels 

from their home country to another country for various purposes such as leisure, business, 

education, or visiting friends and relatives. In other words, they are travelers who cross 

international borders to visit a destination outside of their own country. 
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ñDomestic inbound day touristò refers to an individual who travels from one region or location 

within their own country to visit another region or destination within the same country for a 

short-duration trip, typically returning home on the same day without requiring overnight 

accommodation. In other words, they are domestic travelers who cross-regional or local 

borders within their own country for a day trip. 

 

In the study, out of all the inbound tourists in the study it was found 88.9% of the tourist to be 

inbound domestic tourists traveling from a different state to Assam, 8.2% of the tourists were 

foreign tourists traveling from a different country to Assam and 2.9% of the sampled tourists 

were domestic day tourist traveling from a different state to Assam but typically returning 

home on the same day without requiring overnight accommodation. 

 

For the study, the study needs to know about the details of the tourist traveling details such as 

with which they are traveling, the purpose of their visit, the number of nights stay in Assam, 

travelling arrangements, and the place of stay of the tourist. The detail of the following is 

provided in the below-given segment. 

 

3.2.1. TRAVELLING  WITH 

A research question was administered in the survey, to understand the tourists with whom they 

are traveling. It is found that 30.80% of the respondent tourists are found to be traveling alone, 

35% of them travel with family, 28.80% of them are found traveling with friends, and the rest 

5.40% of the respondents are found to be traveling with both friends and family. The pictorial 

representation is given in the figure 4. 

3.2. TRAVEL DETAILS 
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Figure 4: Graphical representation of respondents with whom they are traveling 

 

3.2.2. PURPOSE OF THE VISIT 

 

Figure 5: Graphical representation of respondentôs purpose of visit 

Based on individual needs and preferences the purpose of the visit is segregated into eight 

different categories viz; health & medical, holidaying, leisure and recreation, shopping, 

business, social, religious; pilgrimage, education &training, and others. Amongst all the 

categories the primary purpose for visiting the state was holidaying and leisure compromising 

of 45.70%, followed by 13.60% of respondents visiting for business purposes, 12.60% of the 

tourists visited for religious and pilgrimage purposes, 11.20% of respondents visited for others 

purpose for health and medical purpose, 9.8% of respondent visiting for education and 

training, and respondent visiting for social, health &medical, shopping comprised of 2.90%, 

2.80%, and 1.30% respectively. 
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3.2.3. TRAVEL ARRANGEMENT 

The tourists were queried about the nature of travel arrangements. Figure 6 reveals that 76.6% 

of the tourists made their travel arrangements by themselves. Only 5.2 % of the tourists 

arranged their trip as official/employers and 12.5% of the tourists made their travel agent/tour 

operator. On the other hand, 5.7% of the tourist marked others for their travel arrangement. 

 

Figure 6: Pictorial representation of different ways of respondents' travel arrangements 

 

3.2.4. AVERAGE NUMBER OF NIGHT STAYS IN ASSAM BY TOURISTS 

Understanding the number of nights inbound tourists stay in Assam is crucial for determining 

the output generated by their visit to the state. The length of stay directly correlates with the 

amount of money spent by tourists. Generally, tourists who stay longer tend to spend more on 

accommodation, dining, transportation, shopping, and other tourism-related activities. 

Generally, tourists who stay longer tend to spend more on accommodation, dining, 

transportation, shopping, and other tourism-related activities. It was observed that the average 

night stay by tourists in Assam was 3 to 4 days per person who visited Assam for different 

purposes. 

 

3.2.5. PLACE OF STAY 

The place of stay for tourists was classified into different categories viz. hotels, relativesô 

House, with friends, dharmsalas, rented property, and others. Out of these hotels staying with 

relatives is the prominent and most preferred choice. It was observed that 63.90% 
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of the tourists stayed at the hotels whereas 9.60% stayed in guest houses. On the other hand, 

the rest stayed in different places like relatives, friends, home stay, and others comprised of 

8.30%, 4.40%, 3.40%, and 7.30% respectively. 

The preference for the stay is shown in Figure7 given below. 

 

Figure 7: Graphical representation of respondentsô place of stay 

 

Inbound tourism in Assam includes tourism activities of visitors from other states of India. This 

section gives information on the expenditure incurred by the tourist on the products and 

services. These expenditures were estimated by the leading purposes of the trip. Table 13 states 

the purpose of the trip for the study.   

 Table 13: List of Purposes of the trip 

      Source: Tourism Satellite Account 2018-19

Sl. No. Purpose of the trip  

1 Health & Medical 

2 Holidaying, leisure, and recreation 

3 Shopping 

4 Business 

5 Social 

6 Religious & Pilgrimage 

7 Education & Training 

8 Others. 
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3.3. DETAILS OF INBOUND TOURISM EXPENDITURE INCURRED BY TOURISTS 

ARRIVING FROM OTHER STATES: 
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3.3.1. HEALTH & MEDICAL  

In terms of medical expenses analysis, a significant purpose to consider is that of medical and 

health-related expenditures. This encompasses a range of costs directly associated with 

healthcare services. Specifically, these costs include but are not limited to, expenses incurred 

for hospitalization, the procurement of necessary medications, and other miscellaneous 

expenses directly related to healthcare. 

 

 

Figure 8: Average per-tourist expenditure incurred by tourists from other states to Assam for 

Health & Medical  

The study reveals that the average expenditure incurred on the purpose of Health & Medical 

was found to be  49954 which included accommodation, Food & Beverage expenses, 

Transport expenses, Religious, recreation, cultural& sporting expenses, Medical & Health 

expenses, Shopping expenses and other expenses. Figure 8 presents the average expenditure 

incurred by the tourist from other states in Assam for Health Medical. 

 

3.3.1. HOLIDAYING  LEISURE AND RECREATION 

Holidaying, leisure, and recreation are also other purposes to estimate the expenditures incurred 

by the inbound tourists from other states in Assam. Recreation, leisure, and recreation in 

tourism is an essential part of every individual. Tourist who spends on leisure activities serves 

as an important economic source. Leisure and entertainment expenditure incurred by inbound 

tourists refers to the money spent on the purpose of recreational activities, entertainment, and 

leisure pursuits during their travels within their own country. 
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These expenses contribute to enhancing the overall travel experience and often include various 

recreational and entertainment options. 

It was found that average expenses for the holiday, leisure, and recreation activity were found 

to be Rs.35638 per tourist in the survey. Figure 9 represents the average expenditure incurred 

by the inbound tourists from other states in Assam. 
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Medical &  Health Expenses  839     
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Figure 9: Average per-tourist expenditure incurred by tourists from other states to Assam for 

holidays, leisure & recreation 

 

3.3.2. SHOPPING 

Shopping tourism has emerged as a significant component of the travel experience, often 

serving as a primary motivation or a major activity undertaken by tourists at their destinations. 

It plays a crucial role in driving economic development, with few sectors boasting the power 

to inspire growth and create jobs as tourism and shopping can. This part aims to provide a 

comprehensive overview of expenditures incurred by tourists from other states in Assam. 

In the study, it was found that Rs. 11685.75 is the average expenditure per inbound tourist from 

other states for shopping. Figure 10 represents the average expenditure of inbound tourists from 

other states to Assam for shopping. 
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Figure 10: Average expenditure of inbound tourists from outside the state for shopping purposes 

 

3.3.3. BUSINESS 

Business tourism not only serves the purpose of achieving specific business goals but also 

contributes significantly to local economies and the global tourism industry. Business tourism 

is an integral part of the economy which provides significant economic contributions to the 

economy. Business is also one of our purposes of the visit for the inbound tourists from other 

states to Assam. Figure 11 presents the average expenditure incurred for business purposes in 

Assam by inbound tourists from other states. 

 

Figure 11: Average per-tourist expenditure incurred by tourists from other states to Assam 
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3.3.4. SOCIAL 

Tourism isnôt just about visiting places; itôs also about understanding and appreciating the 

social, cultural, and historical contexts of those places. The average per-tourist expenditure was 

found to be Rs. 19769.8 from the inbound tourists from outside the states. This depicts the 

expenditure incurred for the social purpose of the visit which includes accommodation 

expenses, food & beverage expenses, transportation expenses, religious expenses, medical 

expenses, shopping expenses, and other expenses. Figure 12 represents the average expenditure 

incurred by the tourist from other states in Assam. 

 

 

Figure 12: Average expenditure incurred by inbound tourists from other states leading by the 

purpose of social 

 

3.3.5. RELIGIOUS & PILGRIMAGE 

Religious tourism serves as a significant purpose for visiting Assam, a state rich in spiritual 

and cultural heritage. Religious tourism can vary greatly depending on the individualôs personal 

beliefs and interests. Religious tourism includes people traveling for religious purposes such as 

visiting pilgrimages and visiting sites of religious spots. Therefore, while religion can be a 

major purpose for tourism, it is one of many factors that motivate people to travel. The average 

expenditure of inbound tourists from other states for religious purposes was found to be Rs. 

34084.6 Figure 13 represents the average expenditure incurred on different items for religious 

purposes by inbound tourists from other states to Assam. 
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Figure 13: Average expenditure incurred by inbound tourists from other states for religious 

purposes 

 

3.3.6. EDUCATION & TRAINING 

Education is also one of the purposes of tourism in Assam. Education and training tourism in 

Assam offers a unique blend of learning experiences, making it a preferred destination for 

tourists seeking knowledge and cultural immersion. The study found Rs. 25619.7 to be the 

average expenditure incurred by inbound tourists from outside the states for education and 

training purposes. Figure 14 represents the expenditures incurred on different products and 

services in Assam by inbound tourists from other states by leading education and training as a 

purpose of visit. 

 

Figure 14: Average expenditure incurred by inbound tourists from other states for education 

purposes 
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3.3.7. OTHERS 

Others are another category for the trip. Others include purposes that are not indicated 

elsewhere. For example, making a trip to render some social service, such as attending a blood 

donation camp to donate blood, etc. comes under this category. The study reveals that 

expenditure on food & beverages is highest with per tourist average as Rs. 6699.67 and on the 

other hand Rs. 598.8 is the lowest expense on religion & recreation by leading other purposes 

incurred by the inbound tourists from other states to Assam. 

Figure 15: Average expenditure incurred by the inbound tourists from other states for other 

purposes 

 

Inbound tourism expenditures comprise expenditures incurred by visitors from other countries 

as well as by those from other states of the same country. This section will give us an idea about 

the expenditure incurred by a tourist during the visit to Assam coming from a country other 

than India. To arrive at the actual expenditure, the per-tourist expenditure was considered for 

the further process. Expenditure incurred was found by the leading purposes of visit as, Health 

&Medical, Holidaying, leisure and recreation, shopping, business, social, Religious & 

pilgrimage, Education &training, and others. However, in the study, it was found that, for 

shopping purposes, there was no expenditure incurred by foreign inbound tourists. 
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3.4.1. HEALTH & MEDICAL  

In terms of medical expenses analysis, a significant purpose to consider is that of medical and 

health-related expenditures. This encompasses a range of costs directly associated with 

healthcare services. Specifically, these costs include but are not limited to, expenses incurred 

for hospitalization, the procurement of necessary medications, and other miscellaneous 

expenses directly related to healthcare. 

The study reveals that the average expenditure incurred on the purpose of Health & Medical 

was found to be Rs. 24500 which included accommodation, Food & Beverage expenses, 

Transport expenses, Religious, recreation, cultural & sporting expenses, Medical & Health 

expenses, Shopping expenses, and other expenses. Figure 16 presents the average expenditure 

incurred by the tourist from another country in Assam for Health & Medical. 

 

Figure 16: Average per-tourist expenditure incurred by tourists from another country to 

Assam for Health & Medical 
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This purpose includes sightseeing, attending sporting and cultural events, non-professional 

active sports, adventure sports, holidays at hill stations, summer camps, dining out, visiting 

spas, and other establishments specializing in well-being and fitness except in the context of 

medical treatment. These expenses contribute to enhancing the overall travel experience and 

often include various recreational and entertainment options. 
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It was found that average expenses for Holidaying, leisure, and recreation activity were found 

to be Rs. 54371.96 per tourist in the survey. Figure 17 represents the average expenditure 

incurred by the inbound tourists from another country in Assam. 

Figure 17: Average per-tourist expenditure incurred by tourists from another country to Assam 

for holidays, leisure, and recreation 

 

3.4.3. BUSINESS 

Business tourism is an integral part of the economy which provides significant economic 

contributions to the economy. Business is also one of our purposes of the visit for the inbound 

tourists from other states to Assam. Figure 18 presents the average expenditure incurred for 

business purposes in Assam by inbound tourists from another country. The study reveals that 

Rs. 9113.33 is the average expenditure incurred by foreign tourists in Assam. The highest 

expenditure was found to be on the transport expenses as Rs. 3833.33 
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Figure 18: Average per-tourist expenditure incurred by tourists from another country to 

Assam for business 

 

3.4.4. SOCIAL 

Social is also another purpose of the visit for tourists in Assam from another country. The study 

found that the average per-tourist expenditure was found to be Rs. 22200 from the inbound 

tourists from outside the states. This depicts the expenditure incurred for the social purpose of 

the visit which includes accommodation expenses, food & beverage expenses, transportation 

expenses, religious expenses, medical expenses, shopping expenses, and other expenses. Figure 

19 represents the average expenditure incurred by tourists from another country in Assam. 
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3.4.5. RELIGIOUS & PILGRIMAGE 

Religious tourism is one of the earliest forms of tourism and is a fast-growing market. The 

average expenditure of inbound tourists from other states for religious purposes was found to 

be Rs. 34740.48 Figure 20 represents the average expenditure incurred on different items for 

religious purposes by inbound tourists from another country to Assam. The highest expenditure 

was found to be on the transport expenses as Rs. 10871.43 on the other hand, the lowest 

expenditure was found to be on the medical & health expenses as Rs. 200 and there is no other 

expense for religious & pilgrimage. 
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Figure 20: Average per-tourist expenditure incurred by tourists from another country to Assam 

for religious & pilgrimage  

 

3.4.6. EDUCATION & TRAINING 

Education is a conscious and objective effort to develop human resources to be a better person. 

Tourism education has been developed to balance the tourism development demand for 

fulfilling the broader perspective of managing tourism. From The study, it has been found that 

Rs. 22861.63 is the average expenditure incurred by inbound tourists from outside the country 

for education and training purposes. Tourists' highest spending is found to be on shopping items 

with an average of RS. 6438.57. Figure 21 represents the expenditures incurred on different 

products and services in Assam by inbound tourists from other states by leading education and 

training as a purpose of visit. 
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Figure 21: Average per-tourist expenditure incurred by tourists from another country to 

Assam for Education & training 

 

3.4.7. OTHERS 

Others are the last purpose of the visit in the study. Expenditures incurred on others include 

different expenditures for the products and services as transport expenses, accommodation 

expenses, food & beverage expenses, shopping expenses, religious & recreational expenses, 

medical expenses, and other expenses. Rs 23850 are the average per-tourist expenditure spent 

by the tourist in terms of another purpose. Figure 22 represents the expenditures incurred on 

different products and services in Assam by inbound tourists from another country by leading 

others as a purpose of visit. 
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Figure 22: Average per-tourist expenditure incurred by tourists from another country to 

Assam for others 
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Domestic tourism expenditure refers to the money spent by residents of a country within their 

own country for tourism-related activities. This includes expenditures on accommodations, 

transportation, food, entertainment, and other goods and services associated with travel and 

leisure activities. It's a significant economic indicator, reflecting the strength of a country's 

tourism industry and its contribution to the overall economy. Governments often track domestic 

tourism expenditure to assess the impact of tourism on employment, GDP, and various sectors 

such as hospitality, transportation, and retail. 

The objective of this chapter is to determine the output from the domestic tourism expenditure. 

The output from domestic outbound state tourism refers to the economic impact generated by 

residents of a particular state traveling to destinations outside of that state for tourism purposes. 

The domestic tourism expenditure incurred by tourists originating from a state and visiting 

another place in the same state is taken under consideration as well as the pre-trip expenditure 

incurred by outbound tourists. Detailed information was collected on the expenditure incurred 

by tourists on a detailed set of tourism-specific products and services. 

The domestic tourism survey is done through the random sample household survey in selected 

districts of Assam. A comprehensive list of districts within the target region served as the 

sampling frame. This list provided the basis for randomly selecting districts to ensure 

geographical diversity and representation. The Schedule for Domestic Tourism consists of 

separate sections on the identification of the respondent, particulars of the household members, 

travel history, particulars of overnight completed by household members, particulars of 

expenditure, and total expenditure. However, the expenditure from the domestic tourism 

expenditure includes: 

Expenditure from domestic tourism within Assam: At the state level domestic tourism 

expenditure incurred by tourists originating from a state and visiting another place of the same 

state is taken under consideration. Expenditure from domestic tourists in Assam who are 

traveling within the state refers to the money spent by individuals or groups from other parts 

of Assam while they are on a trip within the state's boundaries. This expenditure includes 

various costs incurred during their travel, stay, and activities within Assam. 

4. DOMESTIC TOURISM EXPENDITURE 



42  

Expenditure from Outbound pre-trip . At the state level, an outbound trip refers to a trip 

undertaken by the resident of the state of reference outside the country and also that undertaken 

in another state of the country. The expenditure, which is considered, is the pre- trip expenditure 

that is the expenditure undertaken within the state of reference before the actual trip starts. 

The detailed analysis and findings are provided below: 

 

i. Identification  

The domestic household survey consists of 922 respondents from the sampled districts 

who were randomly selected for the survey. Random sampling was employed to select 

households from a list of districts within the target region. This approach ensures that 

each household within the sampled districts has an equal chance of being included in 

the survey, thus providing a representative sample of the population. 

ii. Type of residence 

In the survey, the households selected from the sampled district were both from the 

rural and urban areas. Out of the sampled respondents, 82% of the respondents were 

from rural areas, and 18% were from urban areas. 

Figure 23: Type of Residence 

iii.  Occupation 

 

Different occupations may have varying preferences and interests when it comes to 

travel. A research question was administered to know about the occupation of the 

domestic tourist. The occupation of domestic tourists can provide insights into their 

income levels and spending behaviour. 
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It is observed that out of the total sample, the highest 33 percent of sample inbound 

respondents have their enterprise or business, followed by 20 percent of sample 

respondents who are employed in the private sector, 15 percent of sample tourists are 

homemakers, 11 percent sampled respondents are employed in the government sector, 

8 percent sampled respondent were students, 9 percent of the respondent tourist were 

engaged in other activities. A detailed analysis is provided below: 

Figure 24: Primary occupation of the household 

iv. Religion 

It is necessary to know about the religion of the respondent as it can provide valuable 

insights into the cultural, social, and demographic dimensions of the surveyed 

population and enhance the overall quality and relevance of research findings. 

 

       

 

 

 

 

 

 

 

 

 

 Figure 25: Graphical representation of the Religion of the respondents 
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The detailed analysis and findings of the schedule are provided below: 

 

4.1.1. TRAVEL DETAILS 

For the study, the study needs to know about the details of the tourist traveling details such as 

with whom they are traveling, the purpose of their visit, the number of nights stayed within 

Assam, travelling arrangements, and the place of stay of the tourist. The detail of the following 

is provided in the below-given segment. 

 

4.1.1.1. PURPOSE OF THE TRIP 

The households selected for the survey were those who met at least one of the following 

criteria: 

 Table 14: Different purpose of the trip 

 Source: Tourism Satellite Account 2018-19 

 

The information on the trips is collected differently for different leading purposes of trips that 

is reference period for some trips is 365 days and for others is 30 days. Hence, the survey 

captures all the trip characteristics for two sets of trips ï one with a 365-day reference period 

and the other with 30 30-day reference period. The data was collected for the travel by the 

respondents themselves as well as for their family members who travel within Assam or outside 

the state for any of the reasons discussed in the study. 

The graph given below gives a detailed assessment of the trip taken by the tourist for leading 

purposes in the last 1 year. It shows that 47% of the respondents' purpose of the trip was 
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Health and Medical, 39% of the respondent's purpose was Holidaying, and 14% of the 

respondent purpose was shopping. 

     Figure 26: Purpose of the Trip in the last 365 days 

Moreover, the respondents were asked about the purpose of the trip undertaken in the last 

month within Assam. The graph given below shows that 32% of the respondents' purpose of 

the trip was stated as Others, 30% of the respondent purpose of the trip was Religious, 17% of 

the respondent purpose was Business, 13% of the respondent purpose was Social and 8% of 

the respondent purpose was Education. 

 

      Figure 27: Purpose of the trip in the last 30 days 
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4.1.1.2. MAIN  DESTINATION TRAVELLED 

The main destination of a trip is defined as the place, visiting of which was central to the 

decision to undertake the trip. It serves as a central anchor around which the travel experience 

revolves. In the study, the respondents were asked whether their trip was within Assam, within 

the district, outside the district, outside the state, or international. 

From the figure given below, among the respondents that traveled within Assam, 76% of the 

respondents have traveled outside their district and 24% of the respondents have traveled 

within the district. 

 

Figure 28: Destination travelled 

 

4.1.1.3. MODE OF TRAVEL 

Mode of travel refers to the means of transport used by the visitor(s) to travel on a trip. 

Different modes of travel incur varying costs, such as transportation fares, fuel expenses, 

vehicle rental fees, or public transit fares. By understanding the mode of travel chosen by 

domestic tourists, one can assess how expenditure is allocated across different categories, such 

as transportation, accommodation, dining, entertainment, and shopping. 

The mode of travel included travel by bus, on foot, train, ship or boat, air travel, owned vehicle, 

hired vehicle, and others. The travel is relevant here was the traveling done to cover the 

distances to the destinations and not joyrides or movement for adventure, as in skiing or 

boating for pleasure, or walking inside a museum, fort, or maze. The following diagram 

depicts the intensity of each mode of travel. In the 
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survey it was found that the most preferred mode of travel was the bus as 47% of respondents 

used the bus as a mode of travel, followed by their vehicle which was 21%. Whereas 19% of 

the respondents use rented cars as a mode of transport. 

 

Figure 29: Mode of travel 

 

4.1.1.4. TYPE OF STAY 

The type of stay refers to the accommodation used for stay by the visitor(s) on an overnight 

trip. A domestic overnight trip is one with a main destination within the state of residence of 

the visitor. It refers to a journey within the state of reference where the traveler spends at least 

one night away from their usual residence. The movement is for any of the following purposes 

i.e. Business, Holidaying & Leisure, Social, Religious & Pilgrimage, Education Training, 

Health, and Medical, Shopping, and Others. 

In the study, it was observed from the data collected from the survey that most of the 

respondents preferred staying in Hotels during their visits. Around 51 % of respondents stayed 

in hotels which was the highest among the respondents. The second preferred type of stay by 

the respondents was at their relative's home. The study shows that 20% of the respondents 

stayed with their relatives during their tour. 10 % of the respondents stayed in guest houses, 

9% of the respondents stayed as others, 7% of the respondents at their friends óhomes and 3% 

of the respondents stayed at home stay. 
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Figure 30: Type of Stay 

 

4.1.1.5. NO. OF MEMBERS IN THE TRIP 

The respondent was queried about the no. of members engaged in the trip undertaken by the 

respondent. It was observed that an average no. of 2 people was engaged in the trip. 

 

4.1.1.6. NO. OF NIGHT SPENT 

The number of nights spent by the visitor outside his/her usual place of residence from starting 

of the trip to the completion of the trip, including the night spent in transit. The average no. of 

nights spent by the respondent within Assam was found to be 3 nights. 

 

4.1.2. PARTICULARS OF EXPENDITURE - WITHIN  ASSAM 

This section of the chapter provides information on the particulars of the expenditure incurred 

by Domestic tourists within Assam on the products and services. At the state level domestic 

tourism expenditure incurred by tourists originating from a state and visiting another place of 

the same state is taken into consideration. As mentioned in the previous chapter on inbound 

tourism, these expenditures were also estimated by the leading purposes of the trip undertaken 

by the respondent. The purpose of the trip undertaken by the domestic tourist was ï Health & 

Medical, Holidaying, leisure & recreation, Shopping, Business, Social, Religious & 

Pilgrimage, Education & Training, and Others. 
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4.1.2.1. HEALTH & HOLIDAYING  

The expenditure incurred by a tourist on a health-related trip within Assam can vary depending 

on several factors, including the nature of the medical treatment or services sought, the duration 

of the stay, the type of accommodation chosen, and additional expenses such as transportation 

and food. 

The study reveals that the average expenditure incurred by domestic tourists for health and 

medical-related purposes was found to be Rs. 14846.07. It includes the expenses incurred by 

the respondent in accommodation, food & beverages, transportation, medical & health, 

religious, recreation, cultural & sports, shopping, and other expenses. The figure given below 

gives the pictorial representation of the average expenditure incurred by domestic tourists 

within Assam for Health & Medical. 

 

Figure 31: Average expenditure incurred by the domestic tourist within Assam for the primary 

purpose of Health & Medical 
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holidaying, leisure, and recreation, there are several types of expenditures that a person may 

incur. These expenses can vary depending on factors such as destination, duration of the trip, 

travel style, and personal preferences. 
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within Assam on the products and services. The graph given below reveals the detailed average 

expenditure spent by tourists on the products and services. 

Figure 32: Average expenditure incurred by the domestic tourist within Assam for the primary 

purpose of Holidaying, leisure, and recreation 
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People choose trips for shopping to satisfy their curiosity, fulfil their desires, and enrich their 

lives through the discovery of unique products, cultural experiences, and shared moments of 
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The average expenditure incurred by the domestic tourists who have undertaken the trip within 

Assam and have shopping as a purpose was found to be Rs. 6716.65. The graph given below 

gives a detailed average expenditure spent by tourists on the products and services. 
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4.1.2.4. BUSINESS 

Despite the advancements in technology enabling virtual communication, face-to- face 

interactions still hold significant value in business dealings, especially for building trust, 

fostering relationships, and sealing deals. The average expenditure incurred by the domestic 

tourist for business was Rs. 7260.59. When embarking on a business trip, individuals typically 

incur various expenditures associated with travel, accommodation, transportation, meals, and 

other incidental expenses. The figure below gives the pictorial representation of the average 

expenditure incurred by tourists in the various products and services within Assam. 

 

Figure 34: Average expenditure incurred by the domestic tourist within Assam for the 

primary purpose of Business 
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Figure 35: Average expenditure incurred by the domestic tourist within Assam for the 

primary purpose of Social 

 

4.1.2.6. RELIGIOUS 

Religious trips often involve exploring the cultural and historical aspects of a particular 

religion. Travelers may visit ancient religious sites, study religious art and architecture, or 

learn about the history and rituals of different faith traditions. The average expenditure 

incurred by the domestic tourist for religion was Rs. 5852.33. The graph below gives the 

detailed average expenditure spent by domestic tourists within Assam. 
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4.1.2.7. EDUCATION 

Assam offers a unique educational experience with its rich cultural heritage, diverse 

ecosystems, traditional crafts, and academic institutions, attracting students and researchers 

from various fields of study. 

The average expenditure incurred by domestic tourists for education within Assam was Rs. 

6361.66. The graph below shows the detailed assessment of the expenditure. 
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Figure 37: Average expenditure incurred by the domestic tourist within Assam for the 

primary purpose of Education 

 

4.1.2.8. OTHERS 

People may choose to travel for other miscellaneous purposes due to a variety of factors and 

interests specific to the region, such as textile, handicraft tours, wellness retreats, adventure, 

etc. The average expenditure incurred by the domestic tourist for others was Rs. 7931.39. The 

graph below shows the detailed assessment of the expenditure. 
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Figure 38: Average expenditure incurred by the domestic tourist within Assam for the 

primary purpose of others 

 

 

4.2.1. TRAVEL DETAILS 

Travel details for the outbound pre-trip tourist are provided in the below-given segment: 

 

4.2.2. PURPOSE OF THE TRIP 

The household selected for the survey follows the same criteria as domestic tourists within 

Assam that is: 

 Table 15: Different purpose of the trip 
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The graph given below gives a detailed assessment of the outbound trips taken by the tourist 
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Figure 39: Purpose of the trip in the last 365 days 

Moreover, the respondent was asked about the purpose of the outbound trip undertaken in the 

last month. The graph given below shows that 75% of the respondents which is the highest 

have taken a trip for a religious purpose, 14% of the respondent's purpose of the trip was 

Religious, 6% of the respondent purpose was Business, 4% of the respondent purpose was 

Education and 1% of the respondent purpose was Social. 
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4.2.3. MAIN  DESTINATION TRAVELLED 

Among the respondents that had outbound trips, 95% of the respondents have traveled outside 

the state of Assam within the country and 5% of the respondents have traveled outside the 

country that is internationally. 

 

Figure 41: Main destination travelled 
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Mode of travel refers to the means of transport used by the visitor(s) to travel on a trip. In the 
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mode of travel was a rented car as 39% of respondents used the rented car as a mode of travel, 

and others which is 39%. Followed by 8% of the respondents traveled by train, 6% of the 
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use their car as a mode of transport. 

 

Figure 42: Mode of Travel 
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4.2.5. TYPE OF STAY 

In the study, it was observed from the data collected from the survey that most of the 

respondents preferred staying in Hotels during their visits. Around 89% of respondents stayed 

in Hotels which was the highest among the respondents. The second preferred type of stay by 

the respondents was at their relativeôs home. The study shows that 4% of the respondents 

stayed in their relative house during their tour. 3% of the respondents stayed in guest houses, 

2% of the respondents stayed in their friends óhouses and 1% of the respondents stayed in a 

home stay. 

 

Figure 43: Type of stay 
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locally, providing them with greater options and opportunities for optimal medical care and 

treatment outcomes. 

The study reveals that the average expenditure incurred by domestic tourists for health and 

medical-related purposes was found to be Rs. 8989.59. It includes the expenses incurred by 

the respondent in accommodation, food & beverages, transportation, medical &  health, 

religious, recreation, cultural &  sports, shopping, and other expenses before going on the trip 

outside Assam. The figure given below gives the pictorial representation of the average 

expenditure incurred by the outbound tourist as a pre-trip expenditure for Health & Medical. 

 

 

 

 

 

 

 

 

 

 

 

 

 

Figure 44: Average amount spent on the outbound pre-trip with health and medical as the 

primary purpose 
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escape their routine and create cherished memories in new and exciting destinations. 
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Figure 45: Average amount spent on the outbound pre-trip with Holidaying as the primary purpose 

 

4.2.6.3. SHOPPING 

One of the primary reasons individuals choose shopping trips is to seek out unique and 

authentic products that cannot be easily found in their hometowns. 

Before starting on their journey, domestic tourists spent an average of Rs. 16653.63 on 

shopping-related expenses. The graph that follows provides specific information about the 

average amount of money spent by tourists on goods and services. 

 

 

 

 

 

 

 

 
 

 

 
 

 

 

 

Figure 46: Average amount spent on the outbound pre-trip with Shopping as the primary purpose
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4.2.6.4. BUSINESS 

In-person interactions are still very important in business operations, even with the advances 

in technology that allow virtual communication. This is especially true when it comes to 

creating connections, finalizing deals, and fostering trust. Rs.9090.63 was the average cost 

incurred by the tourist traveling beyond the state for business. People who travel for business 

usually have to pay for numerous costs related to travel, lodging, transportation, food, and other 

incidentals. The average amount of money a tourist spends on different goods and services 

before leaving Assam is depicted graphically in the image below. 
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Figure 47: Average amount spent on the outbound pre-trip with Business as the primary 

purpose 

 

4.2.6.5. SOCIAL 

Social tourism is all about making new friends, meeting relatives, and loved ones, and having 

life-enriching experiences. They provide chances for leisure, exploration, cross-cultural 

interaction, and personal development. The average amount that the respondent spent that had 

traveled outside the state for social purposes on pre-trip expenses was Rs. 9950. The detailed 

average expenditure of the expenses is displayed in the graph below. 
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Figure 48: Average amount spent on the outbound pre-trip with Social as the primary purpose 

 

4.2.6.6. RELIGIOUS 

Understanding the historical and cultural aspects of a specific religion is a common activity 

for cultural travels. Visitors can explore historic religious places, examine works of religious 

art and architecture, or discover the background and customs of many religious groups. 

Before embarking on the religious trip, the tourist's average spending for expenses was Rs. 

6222.19. The detailed average expenditure spent by tourists is displayed in the graph below. 
 

Figure 49: Average amount spent on the outbound pre-trip with Religious as the primary purpose 
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4.2.6.7. EDUCATION 

With its rich cultural legacy, varied ecosystems, traditional crafts, and academic institutions, 

Assam provides a singular educational experience that draws scholars and students from a wide 

range of academic disciplines. The tourist's average pre-trip expenditure for educational 

purposes was Rs. 21576.53. The full evaluation of the expense is displayed in the graph below. 
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Figure 50: Average amount spent on the outbound pre-trip with Education as the primary purpose 

 

4.2.6.8. OTHERS 

Traveling for other non-essential reasons might be motivated by a range of local interests and 

circumstances, including adventure, wellness retreats, handcraft tours, and textiles. The 

average pre-trip expenditure incurred by the tourist for other miscellaneous purposes was Rs. 

2839.10. The full evaluation of the expense is displayed in the graph on the next page. 
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Figure 51: Average amount spent on the outbound pre-trip with others as the primary purpose 
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The schedule to determine employment in tourism typically consists of several sections 

designed to gather comprehensive information about the tourism sector in a particular area. 

Here's an expanded breakdown of each section: 

1. Enterprises Associated with Tourism-Specific Products/Services: This section aims 

to identify the various types of businesses or establishments that are directly involved 

in providing products or services catering to tourists. This can include hotels, 

restaurants, tour agencies, souvenir shops, transportation services, recreational 

facilities, cultural attractions, health and medical-related services, railway services, 

road services, and water services. By documenting these enterprises, the survey team 

can understand the diversity of offerings available to tourists in the area. 

2. Type of Establishments: In this section, the survey collects data on the nature and 

classification of the establishments identified in the first section. It may categorize them 

based on factors such as size (small, medium, large), ownership (private, public, 

cooperative), specialization (accommodation, food and beverage, entertainment, 

transportation), and any other relevant criteria. This helps in analyzing the distribution 

and composition of tourism-related businesses within the region. 

3. Persons Engaged in the Sector: Here, the survey gathers information about the 

individuals employed within the tourism sector. This includes data on the number of 

employees, their job roles and responsibilities, employment status (full -time, part- 

time, seasonal), qualifications, and demographics (age, gender, ethnicity). By 

examining the workforce composition, the survey can assess the labor dynamics and 

identify any potential gaps or challenges in employment opportunities. 

4. Average Earnings: The final section focuses on the financial aspect of employment 

in tourism. It seeks to determine the average earnings or income levels of individuals 

working within the sector. This may involve collecting data on wages, salaries, tips, 

commissions, bonuses, or any other forms of compensation received by employees. 

Analyzing the earning patterns helps in evaluating the economic impact of tourism on 

5. EMPLOYMENT IN THE TOURISM SECTOR 
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the livelihoods of local residents and assessing the overall income distribution within 

the industry. 

By compiling data from these sections, the survey team generated valuable insights into the 

employment landscape of the tourism sector in Assam. This information not only facilitates 

informed decision-making for policymakers and industry stakeholders but also contributes to 

the development of strategies aimed at enhancing job opportunities, promoting sustainable 

growth, and maximizing the socio-economic benefits of tourism in the region. 

 

The section on Enterprises Associated with Tourism-Specific Products and Services provides 

a detailed breakdown of the types of businesses or establishments engaged in catering to 

tourists. Here's an expanded explanation: 
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Figure 52: Tourism specific enterprises 

¶ Accommodation Services: This category includes Hotels, Motels, Guest Houses, 

Lodges, Rented Properties, Home stays, etc., and any other establishments providing 

lodging facilities for tourists. Accommodation services are crucial for ensuring that 

visitors have a comfortable and convenient place to stay during their travels. From the 

survey, it was found that accommodation contributes 23.5% towards tourism-specific 

enterprises. 

¶ Restaurant/Food and Beverage Services: This category encompasses eateries, cafes, 

restaurants, food stalls, food trucks, and any other establishments offering food and 

5.1. ENTERPRISES ASSOCIATED WITH TOURISM SPECIFIC PRODUCTS/SERVICES: 
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beverage services to tourists. Dining experiences are an essential aspect of tourism, 

and these services play a significant role in enhancing the overall travel experience. 

From the survey, it was found that Restaurant/F & B services contribute 45.9% 

towards tourism-specific enterprises. 

¶ Tour  and Travel Agencies: Tour and travel agencies facilitate the organization and 

booking of travel-related services such as transportation, accommodation, tours, 

excursions, and activities. They serve as intermediaries between tourists and service 

providers, helping travelers plan and arrange their trips effectively. From the survey, 

it was found that Tour and Travel agencies contribute 4.6% towards tourism-specific 

enterprises. 

¶ Transport Rental Services: This category includes car rental companies, bike rentals, 

boat rentals, and any other businesses offering transportation rental services to tourists. 

Providing convenient and reliable transportation options is essential for enabling 

tourists to explore and navigate the destination comfortably. From the survey, it was 

found that Transport Rental Services contributes 4.3% towards tourism- specific 

enterprises. 

¶ Cultural & Religious Services: This category covers cultural attractions, historical 

sites, religious institutions, pilgrimage sites, museums, art galleries, and any other 

venues or activities that showcase the cultural heritage and traditions of the region. 

Cultural and religious experiences are often a significant draw for tourists seeking to 

immerse themselves in the local culture. From the survey, it was found that Cultural& 

Religious Services contributes 12.1% towards tourism-specific enterprises. 

¶ Sports and Other Recreational Services: This category includes recreational 

activities such as adventure sports, trekking, hiking, wildlife safaris, amusement parks, 

water sports, and any other leisure pursuits available to tourists. Offering a diverse 

range of recreational opportunities enhances the attractiveness of the destination and 

appeals to different types of travelers. From the survey, it was found that Sports and 

Other Recreational Services contribute 4.6% towards tourism-specific enterprises. 
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¶ Health and Medical Related Services: Facilities providing healthcare services to 

tourists, including hospitals, clinics, pharmacies, and medical centres. Additionally, 

wellness spas, yoga retreats, and alternative therapy centres may cater to tourists 

seeking relaxation and rejuvenation. From the survey, it was found that Health and 

Medical Related Services contributes 3.4% towards tourism-specific enterprises. 

¶ Railway Services: Train transportation services that connect different destinations 

within the region or country. This can include scenic train routes, high-speed trains, 

and heritage railways, offering tourists a unique way to travel and experience the 

landscape. From the survey, it was found that Railway services contribute 0.9% 

towards tourism-specific enterprises. 

¶ Road Services: Transportation services provided by road, such as bus companies, 

shuttle services, and private car rentals. These services facilitate tourist mobility 

within the destination and between nearby attractions. From the survey, it was found 

that Road services contribute 0.3% towards tourism-specific enterprises. 

¶ Water Services: Transportation services utilizing waterways, such as ferry operators, 

boat tours, cruises, and water taxis. These services offer tourists opportunities to 

explore coastal areas, islands, rivers, and lakes, providing scenic and aquatic 

experiences. From the survey, it was found that Water services contribute 0.4% 

towards tourism-specific enterprises. 

From the survey, it is observed that the highest number of Enterprises Associated with Tourism 

Specific Products/Services surveyed belong to Restaurant/Food and Beverage Services 

followed by Accommodation and Cultural & Religious Services. 
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The section on Type of Establishments provides insight into the organizational structure and 

ownership of the enterprises surveyed in the tourism sector. Here's an expanded explanation 

of each category: 

 

 

 

 

 

 

 

Figure 53: Type of Establishments 

¶ Proprietary Establishment: A proprietary establishment is a business owned and 

operated by an individual or a sole proprietor. In this type of establishment, the owner 

assumes full responsibility for the business's operations, finances, and liabilities. 

Proprietary establishments are common in small-scale businesses and often reflect the 

personal investment and entrepreneurship of the owner. 

¶ Partnership Establishment: A partnership establishment is a business owned and 

operated by two or more individuals who share ownership, management 

responsibilities, profits, and losses. Partnerships are formed through a formal 

agreement outlining the rights and obligations of each partner. This structure allows 

for shared decision-making and pooling of resources among partners. 

¶ Private Co. Ltd. (Company Limited): A private limited company is a business entity 

that is owned by shareholders and operated under company law regulations. Private 

limited companies have limited liability, meaning that the shareholders are not 

personally liable for the company's debts beyond their investment in the company. This 

structure provides a separate legal identity for the business and allows for easier access 

to capital through the sale of shares. 

¶ Non-profit Institutions : Non-profit institutions are organizations that are not 

operated for the purpose of making a profit. Instead, they are dedicated to serving a 

specific mission or cause, such as charitable, educational, religious, or cultural 

5.2. TYPE OF ESTABLISHMENTS: 
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objectives. Non-profit institutions may rely on donations, grants, or other sources of 

funding to support their activities. 

¶ Government/PSU (Public Sector Undertaking) Establishment: Government or 

PSU establishments are businesses owned and operated by the government or a public 

sector entity. These enterprises may provide essential services, infrastructure, or 

utilities, and their operations are often guided by public policy objectives rather than 

profit motives. 

¶ Private Sector Establishment: Private sector establishments are businesses owned 

and operated by individuals, corporations, or partnerships for the purpose of 

generating profit. Private sector enterprises span a wide range of industries and 

sectors, including tourism, manufacturing, services, finance, and technology. 

¶ Co-operative Societies: Co-operative societies are business organizations owned and 

democratically controlled by their members, who typically share a common interest or 

goal. Members pool their resources and efforts to meet their collective needs, such as 

providing goods, services, or financial assistance. Cooperative societies operate based 

on principles of cooperation, mutual benefit, and community development. 

From the survey, it is observed that the highest number of enterprises surveyed belonged to 

the private sector, comprising all enterprises surveyed. This indicates the significant presence 

of privately owned businesses in the tourism sector, reflecting entrepreneurship and investment 

from individuals or corporations. The government or PSU sector accounted for the surveyed 

enterprises, highlighting the role of public sector involvement in tourism-related activities and 

infrastructure development. 

 

 

1. Number of Employees: This refers to the total count of individuals employed within the 

tourism sector in the area under survey. It provides an indication of the workforce size 

and its significance in the local economy. 

2. Job Roles and Responsibilities: This encompasses the various positions and functions 

held by individuals working in the tourism sector. It can include roles such as hotel staff 

(front desk, housekeeping, catering), tour guides, chefs, drivers, lifeguards, museum 

curators, retail associates, and administrative personnel, among others. 

 

5.3. PERSONS ENGAGED IN THE SECTOR: 
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3. Employment Status: This indicates the nature of employment for individuals within the 

tourism sector, whether they are employed full-time, part-time, or on a seasonal basis. 

Understanding the distribution of employment statuses helps in assessing workforce 

stability and employment patterns throughout the year. 

The seasonal nature of businesses, as indicated by the respondents in the survey, suggests that 

their operations experience distinct fluctuations in demand and activity throughout the year. 

Specifically, they highlighted two key periods of peak business activity: the winter season and 

summer breaks. 

1. Winter  Season Peak: During the winter months, certain industries and businesses 

thrive due to factors such as weather conditions, holidays, and consumer behavior: 

¶ Winter Apparel and Accessories: With the drop in temperature, there is a surge 

in the demand for winter clothing, footwear, and accessories like hats, gloves, 

and scarves. Retailers specializing in winter fashion capitalize on this seasonal 

trend. 

¶ Holiday Season: The winter months coincide with major holidays such as 

Christmas, New Year's Eve, and Hanukkah. Retailers, restaurants, hotels, and 

entertainment venues often experience heightened consumer spending as 

people celebrate and engage in gift shopping, dining out, and festive activities. 

¶ Travel and Tourism: Some destinations experience an influx of tourists during 

the winter season, either due to winter attractions like holiday markets and 

festivals or to escape colder climates.  

Hotels, airlines, tour operators, and attractions in these regions see an uptick in 

bookings and visitor arrivals. 

 

2. Summer Breaks Peak: The summer breaks in educational institutions, including 

schools, colleges, and universities, represent another significant period of heightened 

business activity: 

¶ Travel and Tourism: Families often plan vacations and trips during the summer 

break, leading to increased demand for travel-related services such as 

accommodations, transportation, tours, and attractions. Popular destinations 

for summer vacations experience a surge in visitors. 
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¶ Summer Camps and Programs: Parents seek out summer camps, workshops, 

and educational programs to keep their children engaged and entertained 

during the break. Businesses offering such services, including recreational 

facilities, educational institutions, and activity centers, witness a boost in 

enrolments and participation. 

¶ Retail and Leisure: With more free time on their hands, consumers tend to 

engage in leisure activities and discretionary spending during the summer 

break. Retailers selling summer apparel, outdoor gear, recreational equipment, 

and home improvement products may experience increased sales. 

Food and Beverage: Restaurants, cafes, and eateries often see higher patronage as people dine 

out more frequently, organize picnics, and attend outdoor events and gatherings during the 

summer months. 

 

 

 

 

 

 

 

 

 

Figure 54: Average number of persons engaged in self-employment 

Figure 54 shows that, on average, one person works full -time, while nearly two people works part-time 

in self-employment. 
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Figure 55: Average number of persons engaged as Employees 

Figure 55 shows that, on average, six people are employed full-time, while nearly eight people work 

part-time as employees. 

 

 

1. Wages and Salaries: These represent the base earnings that individuals receive in 

exchange for their work within the tourism sector. Wages typically refer to hourly 

compensation for hourly workers, while salaries denote fixed annual or monthly pay 

for salaried employees. Analyzing wage levels helps in understanding the baseline 

income provided by tourism-related employment and comparing it with other 

industries or sectors. 

2. Tips and Gratuities: In many tourism-related roles, such as hospitality and service- 

oriented positions, employees may receive additional income in the form of tips or 

gratuities from customers. These supplemental earnings can significantly contribute to 

the overall income of workers, especially in sectors where tipping is customary. 

Examining tip earnings provides insights into the extent to which employees rely on 

customer generosity to supplement their wages. 
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Figure 56: Average earnings per month in self-employment 

Figure 56 shows that during the peak season, the average monthly earnings for a self-employed person 

are Rs. 47,159, whereas in the off-season, the average monthly earnings drop to Rs. 26,441. 

 

 

 

 

 

 

 

   

Figure 57: Average earnings per month as employees 

Figure 57 shows that during the peak season, the average monthly earnings for an employee are Rs. 

34,042, while in the off-season, the average monthly earnings decrease to Rs. 16,392. 
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Inbound tourism expenditure is the amount of money spent by tourists who come from outside 

a state's geographical boundary, including both foreign and domestic tourists. To obtain the 

inbound tourism expenditure for both domestic and foreign tourists, surveys were conducted at 

three sources: tourist spots, accommodations, and exit points. 

A survey was conducted to calculate the expenses related to inbound tourism, including 

domestic and foreign tourists. The survey gathered detailed information on the expenses 

incurred by tourists on various tourism-related items, which were then matched with tourism- 

specific products and services. The following methodology was used to estimate the output 

generated by inbound tourism. 

ʅ Step 1: Obtain the Stateôs total number of Inbound tourist data. The Directorate of Tourism, 

Govt. of Assam, provides the state's total number of domestic and foreign tourist flows for 

the year 2023-2024. 

ʅ Step 2: Estimate the ratio of inbound tourists by leading purposes. Based on the inbound 

tourist survey, the ratio of inbound tourism expenses by leading purposes of travel, that is, 

business, leisure, social, religious, educational, medical, shopping, and others, has been 

estimated. 

ʅ Step 3: Estimate the average expenditure of domestic and foreign visitors. The survey 

provides the average expenditure incurred by domestic and foreign visitors on the package 

as well as non-package trips. In the case of non-package trips, it would further 

provide a breakup of expenses incurred on 

ɽ Accommodation 

ɽ Food and beverages 

ɽ Transportation 

ɽ Recreation, religious, cultural and sporting expenses 

ɽ Medical and health expenses 

ɽ Shopping expenses and 

6. ESTIMATION 
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Shopping 11685 

0 10000 20000 30000 40000 50000 60000 

ɽ Other expenses (if  any) 

ʅ Step 4: Estimate the Inbound tourist expenses: Finally, to arrive at the total inbound 

tourist expenditure, the mean expenditure incurred by domestic and foreign tourists has 

been multiplied by the total inbound domestic & foreign tourists. 

 

 

Figure 58: Percentage of domestic tourists arriving from other states by leading purpose 
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Figure 59: Average expenditure incurred by tourists arriving from other states by the 

leading purpose of travel 
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Table 16: Total inbound tourism expenditure from domestic tourists arriving from other states by 

leading purposes (in Crores) 

Source: 

1 Field survey data of Inbound Tourist Arrival (Domestic) by leading purposes 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Figure 60: Percentage of foreign tourists by leading purposes 
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Business 14.10% 992810 21681 2152.51 

Holiday 44.56% 3137561 35638 11181.64 

Social 3.02% 212644 19769 420.38 

Religious 12.70% 894233 34084 3047.90 

Education 9.70% 682997 25619 1749.77 

Health 2.83% 199266 49954 995.41 

Shopping 1.30% 91536 11685 106.96 

Others 11.40% 802697 28998 2327.66 

Total 100.00% 7013745 227428 21982.24 
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Figure 61: Average expenditure incurred by foreign tourists leading purposes of travel 

 

Table 17: Total inbound tourism expenditure from Foreign Tourist by leading purposes (in Crores) 

    Source: 

1 Field survey data of Inbound Tourist Arrival (Foreign) by leading purposes  
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The methodology to estimate the expenditure incurred by tourists from the state of Assam 

traveling to another place within Assam is given under Table 18. 

 

 Table 18: Methodology to estimate the expenditure incurred by tourists from the state of Assam 

traveling to another place within Assam 

 

Steps Details Source 

1 Check the projected population of Assam for the year 2016 Statistical Handbook 

Assam-2023 

2 Check the total number of residents of the state who traveled within 

Assam as domestic tourists during 2015-16 

Regional Tourism 

Satellite Accounts, 2015- 

16, Assam 

3 Calculate the percentage of the total population traveled within 

Assam as domestic tourists during 2015-16 

Research team 

computation 

4 Check the projected population of Assam for the year 2023 Statistical Handbook 

Assam-2023 

5 Calculate the total number of state residents who traveled within 

Assam as domestic tourists during 2023 using the percentage of the 

total population who traveled within Assam as domestic tourists 

during 2015-16. 

Research team 

computation 

6 Calculate the percentage of domestic tourists from Assam who 

traveled within Assam by leading purposes 

Field survey data 

7 Calculate the average per-tourist expenditure by leading purposes 

incurred by domestic tourists from Assam who traveled within 

Assam. 

Field survey data 

8 Estimate the total domestic tourism expenditure incurred by tourists 

from within Assam by multiplying the estimated number of domestic 

tourists by the average per-tourist expenditure by leading purposes 

incurred. 

Research team 

computation 

6.7. ESTIMATION OF DOMESTIC TOURISM EXPENDITURE INCURRED BY 

TOURISTS FROM WITHIN  ASSAM 
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Figure 62: Distribution of Domestic Tourists by leading purposes 

 

 

Figure 63: Average per tourist expenditure 
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 Table 19: Total Domestic expenditure incurred by the leading purpose of travel 

        Sources: 

1       Statistical Handbook Assam-2023 

2       Regional Tourism Satellite Accounts, 2015-16. Assam 

3       Field survey data of Domestic Tourist Within Assam by leading purposes 

The projected population of Assam in the year 20161 33168000 

Total number of residents of Assam who traveled within Assam as domestic tourists 

during 2015-162 

 

18486000 

Percentage of the total population traveled within Assam as domestic tourists during 2015-16 55.73% 

The projected population of Assam for the year 20231 35713000 

Projected number of residents of the state who traveled within Assam as domestic 

tourists during 2023-24 
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Outbound pre-trip expenditure refers to the tourism expenditure incurred by resident visitors 

outside the country based on tourism characteristics and tourism-connected products and services, 

respectively. This expense could have been incurred during a domestic or outbound tourism trip. 

Travel between leaving the place of residence and returning is categorized as either domestic or 

outbound. A domestic trip has a main destination within the traveler's country of residence, while 

an outbound trip has a main destination outside this country. 

At the state level, the term "outbound trip" refers to travel undertaken by a resident of a particular 

state outside of their home country, as well as travel undertaken within another state of the same 

country. In other words, when someone from a state decides to travel to a foreign country or take 

a trip to another state within their own country, this is considered an outbound trip at the state 

level. 

The expenses in question primarily include the cost of shopping items bought to prepare for the 

outbound trip, such as clothing, travel accessories, toiletries, and any other necessary travel gear. 

They may also cover the cost of any transportation services used to travel from the residence to 

the final port of exit, such as taxi fares, train tickets, or airfare. These expenses are typically 

incurred when traveling to another country or state. 

As per Regional Tourism Satellite Accounts, 2015-16, Assam, a total of 19676 residents of Assam 

were estimated to have traveled abroad as outbound tourists during 2015-16. The RTSA 2015-

16, Assam takes into account the total number of outbound tourists traveling abroad through the 

International Passenger Survey (IPS), 2015-16, conducted by the Indian Statistical Institute (ISI), 

Kolkata. However, data on expenditures incurred by resident visitors traveling to other states of 

India was not available and beyond the scope of any survey, including the Domestic Tourism 

Survey (DTS) or International Passenger Survey (IPS). 

The estimated number of outbound tourists from the state of Assam for the year 2023 is derived 

from the estimated corresponding number for 2015-16 as obtained from the RTSA 2015-16, 

Assam. The national level compounded annual growth rate in the number of outbound tourists 

departing from India from 2015 to 2019 (pre-COVID period) is used as a proxy to determine the 

growth in the number of outbound tourists from Assam until 2023. 

6.11. ESTIMATION OF TOURISM OUTBOUND PRE-TRIP EXPENDITURE 
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Table 20: Growth in the number of outbound tourists from Assam until 2023 

 

   

 

 

 

 

 

 

Sources: 

1 Regional Tourism Satellite Account 2015-16, Assam 

2 The number of outbound tourists from Assam in 2023 was estimated by calculating the Compound 

Annual Growth Rate (CAGR) for outbound tourism in India, using national data available from RTSA 

2015-16. 

 

Figure 64: Distribution by leading purpose 

According to Figure 64, religious tourism accounted for the highest percentage of outbound 

pre-trip purposes at 37.94%, followed by medical (29.53%), holiday (14.21%), shopping 

(5.05%), business (2.99%), education/training (2.24%), social (0.94%), and others (7.10%). 

 

 

Details Units 

Outbound tourist from Assam who travelled abroad in 2015-161 19676 

CAGR of outbound tourists departing from India from 2015 to 20192 7.21% 
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Figure 65: Average per tourist expenditure 

According to the field survey, the highest average expenditure per tourist is in the 

education/training category (  21577), followed by shopping (  16654), holiday (  13898), 

social (  9950), business (  9091), medical (  8990), religious (  6222), and other categories 

(  5582) respectively. 

 

 Table 21: Total Outbound Pre-Trip expenditure incurred by the leading purpose of travel 

        Source: 

1 Field survey data of Outbound Pre-Trip Tourist by leading purposes 
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Percent distribution of outbound 

tourists by leading purposes of 

travel (in %)1 

2.99 14.21 0.94 37.94 2.24 29.53 5.05 7.10 100.00 

Estimated number of tourists in 

2023 

1027 4880 323 13029 769 10141 1734 2438 34341 

Average per-tourist expenditure 

incurred by outbound tourist 

9091 13898 9950 6222 21577 8990 16654 5582 
 

Total expenditure of outbound 

tourists by leading purposes of 

travel (in Cores) 

0.93 6.78 0.32 8.11 1.66 9.12 2.89 0.69 30.50 

6.13. OUTBOUND PRE-TRIP-AVERAGE PER-TOURIST EXPENDITURE 
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6.14. TOTAL OUTBOUND PRE-TRIP EXPENDITURE INCURRED BY THE LEADING 

PURPOSE OF TRAVEL 
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 Table 22: Percentage distribution of expenditure incurred in products and services by 

different tourists in the state of Assam 

            

 

 

 

 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 
 

Source: Field survey 

 

Table 23: Total Output from Tourism in Assam 2023-24 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Sources:  

1 Table 16: Total inbound tourism expenditure from domestic tourists arriving from other states by leading 

purposes (in Crores) 

2 Table 17: Total inbound tourism expenditure from foreign tourists by leading purposes (in Crores) 

3 Table 19: Total domestic tourism expenditure incurred by leading purposes of travel 

4 Table 21: Total outbound pre-trip expenditure incurred by leading purposes of travel 

 

Hence, the total output from Tourism in Assam for the year 2023-24 including both Inbound 

and Domestic Tourism has been estimated to be 39082.37. 

Items Inbound 

from 

another 

country 

Inbound 

from other 

states 

Domestic Outbound 

Pre-trip  

Accommodation Expenses 20.01% 17.57% 9.89% 17.94% 

Food & Beverage Expenses 14.65% 15.95% 9.16% 16.77% 

Transport Expenses 39.08% 22.58% 20.09% 30.63% 

Religious & Recreation Expenses 3.32% 3.15% 3.22% 1.92% 

Medical & Health Expenses 3.25% 11.18% 23.73% 5.69% 

Shopping Expenses 16.92% 19.34% 27.18% 24.00% 

Other Expenses 2.77% 10.24% 6.74% 3.05% 

Sl. No. Category Expenditures 

1 Total inbound tourism expenditure from domestic tourists arriving 
from other states by leading purpose (in Cores)1 

21982.24 

2 Total inbound tourism expenditure from foreign tourists by leading 

purposes of travel (in Cores)2 

108.76 

3 Total expenditure of domestic tourists by leading purposes of travel ((in 

Cores)3 

16960.87 

4 Total expenditure of outbound pre-trip tourists by leading purposes of 
travel (in Cores)4 

30.50 

5 Grand total tourism expenditure (in Cores) 39082.37 

6.15. TOTAL TOURISM EXPENDITURE 
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Collecting data on employment in tourism industries is challenging due to seasonality, high 

variability in working conditions, flexibility, and the informality of jobs in small units. 

Moreover, labour is a fundamental component of production and is typically tied to a business 

that produces various goods. Thus, connecting employment to a particular product or group of 

products within a given business is a complicated matter when it comes to measuring direct 

employment in tourism. It is not possible to directly assess tourism employment, which includes 

employment related to goods and services acquired by visitors and produced by either tourism 

or other industries. Hence, it is recommended that employment in tourism characteristic 

industries be restricted to direct tourism employment. As discussed above, the tourism 

characteristics products include the following set of businesses and activities. 

 Table 24: List of tourism characteristics products 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

  Source: Tourism Satellite Account 2018-19 

 

The Tourism Satellite Account for the year 2015-16 provides information on the total number 

of jobs. Each employed person can have more than one job, with the second job being of a 

subsidiary nature. The report also differentiates jobs in tourism industries based on the nature 

of employment, i.e., whether the workers are self-employed or employees. The research team 

Sl. No. Tourism characteristics products 

1 Accommodation services/hotels 

2 Food and beverage serving services/restaurants 

3 Railway passenger transport services 

4 Road passenger transport services 

5 Water passenger transport services 

6 Air  passenger transport services 

7 Transport equipment rental services 

8 Travel agencies and other reservation services 

9 Cultural and religious services 

10 Sports and other recreational services 

11 Health and medical-related services 

6.16. ESTIMATION TOURISM EMPLOYMENT 
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has used the following methodology to estimate the employment from the tourism sector in 

the state of Assam. 

 

Table 25: Methodology to estimate the employment from the tourism sector in the state of Assam 

 

 

 

¶ Population of Assam for  the year 2021 

The projected population of Assam for the year 2021 is estimated at 3,50,43,000 as of 1st 

March 2021. 

¶ Population age group of 15 years &  above 

Table 26 provides the age group-wise division of the projected population for the year 2021.

Steps Details Source 

1 Estimate the projected population of Assam for the year 2021 Statistical Handbook 

Assam-2023 

2 Calculate the population age group 15 years and above Statistical Handbook 

Assam-2023 

3 Extrapolate the population age group of 15 years and above to the 

year 2023 using the geometric mean growth rate formula. 

Research team 

computation 

4 Estimate the percentage of sex ratio using 2011 Census data Statistical Handbook 

Assam-2023 

5 Calculate the population of males and females aged 15 and above 

using the sex ratio percentage. 

Research team 

computation 

6 Male-female worker ratio in Assam for 2022-23. Economic Survey, Assam 

2023-24 

7 Calculate the total number of working males and femalesô population 

aged 15 years and above. 

Research team 

computation 

8 Find the share of tourism percentage (self-employed and employees) 

in total jobs in Assam. 

Regional Tourism 

Satellite Accounts, 2015- 

16, Assam 

9 Calculate the total jobs in the tourism sector (self-employed and 

employees) in Assam. 

Research team 

computation 
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Table 26: Age group-wise division of the projected population for the year 2021 

 

 

 

 

 

 

 

Source:  

1 Statistical Handbook Assam, 2023 

 

¶ Extrapolating the Population age group of 15 years &  above 

The population data of the age group 15 years and above has been extrapolated to the year 

2023 using the geometric mean growth rate formula. 

 
Pὲ =  Pέ (1 +  ὶ 

ὲ 
) 

100 
 

By using this method, a growth factor of 1.034 has been arrived at to account for an increase 

in the population of 15 years and above since 2021. 

 Table 27: Extrapolation of the Population age group of 15 years & above 

 

   

 

 

 

 

 

 

 

Source:  

1 Statistical Handbook Assam, 2023 

 

¶ Sex ratio of Assam 

As per the 2011 census, the sex ratio in Assam is 958 per 1000 males, which translates into the 

percentage of males and females 51% and 49%, respectively. 

 Table 28: Sex ratio of Assam 

   

 

 

 

 

 

Source:  

1 Statistical Handbook Assam, 2023

A The projected population of Assam for the year 20211 3,50,43,000 

B Projected population from 0 to 14 years as of 2021 99,69,000 

C=A-B Population above 15 years as of 20211 2,50,74,000 

The projected population of Assam for the year 20211 3,50,43,000 

Projected population from 0 to 14 years as of 2021 99,69,000 

Population above 15 years as of 20211 2,50,74,000 

Population above 15 years as of 2023 2,59,16,648 

Details Male Female Total 

Male & female percentage1 51% 49% 100% 

Population above 15 years as of 2023 1,32,17,490 12699158 2,59,16,648 
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¶ Worker  population ratio of Assam 

The worker population ratio is the percentage of employed persons in the population. It is 

calculated by dividing the total number of workers by the total population and expressing the 

result as a percentage. According to the 2023-24 Economic Survey of Assam, the male worker 

population ratio in both rural and urban areas for 2022-23 is 88.9%, while the female ratio is 

19.6%. 

 Table 29: Worker population ratio of Assam 

 

   

 

 

 

 

 

 

Source:  

1 Economic Survey, Assam 2023-24 

 

¶ Share of tourism percentage in total jobs 

According to the Regional Tourism Satellite Accounts, Assam report for 2015-16, tourism 

jobs account for 4.41% of total jobs in Assam. Table 30 shows the number and percentage of 

self-employed and employed jobs. 

 Table 30: Share of tourism percentage in total jobs 

   

 

 

 

 

Source:  

1 Regional Tourism Satellite Account 2015-16, Assam 

 

Details Male Female Total 

Population above 15 years as of 2023 1,32,17,490 12699158 2,59,16,648 

Worker Population Ratio (Assam)1 88.9% 19.6%  

Worker population 2022-23 (Assam) 1,17,50,348 24,89,035 1,42,39,383 

Details Number of jobs 

Self-employed Employees Total 

Share of tourism to total jobs in the state1 3.51% 5.43% 4.41% 
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¶ Employment in the Tourism Sector- Direct 

 

 Table 31: Employment in Tourism Sector- Direct 

 

 

 

¶ Employment in the Tourism Sector- Indirect  

The benefits of tourism are not just limited to the direct revenue generated by tourists. Indirect 

benefits are also created through the interlink ages of tourism-specific industries with other 

industries in the local economy. This happens when the money spent by tourists in an area is 

re-circulated and re-spent in the local economy, thereby generating additional income and 

output. In other words, the total economic benefit to the area is greater than the original amount 

spent by the tourists. 

Sl. No. Details Male Female Total 

 

I 

The projected population of Assam for the 

year 2021 

   

3,50,43,000 

 

II 

Projected population from 0 to 14 years as 

of 2021 

   

99,69,000 

III=I -II Population above 15 years as of 2021 
  

2,50,74,000 

IV Population above 15 years as of 2023 
  

2,59,16,648 

V Male & female percentage 51% 49% 100% 

VI=IV*V  Population above 15 years as of 2023 1,32,17,490 1,26,99,158 2,59,16,648 

VII  Worker Population Ratio (Assam) 88.90% 19.60% 
 

VIII=VI*V 

II 

 

Worker population 2022-23 (Assam) 

 

1,17,50,348 

 

24,89,035 

 

1,42,39,383 

 

IX 

Percentage of self-employed in the 

tourism sector to total jobs in the state 

  
 

3.51% 

 

X=VIII*IX  

Number of self-employed in the tourism 

sector 

  
 

4,99,802 

 

XI 

Percentage of employees in the tourism 

sector to total jobs in the state 

  
 

5.43% 

XII=VIII* 

XI 

Number of employees in the tourism 

sector 

  
 

7,73,198 

 

XIII=X+X 

II 

Total employment in tourism 

characteristics industry sector in Assam 

for 2023 

   

 

 

12,73,001 
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The Tourism Satellite Account: Recommended Methodological Framework 2008 recommends 

using the Input-Output (IO) model to measure indirect benefits. This model calculates 

employment multipliers, which are indicators of a sector's indirect contributions to 

employment. 

The Regional Tourism Satellite Accounts, 2015-16 for Assam, derived the employment 

multiplier using an input-output model based on the industry X industry IO matrix. As per the 

report, the employment multiplier for the state of Assam is 1.9836. Based on this multiplier, 

the indirect employment in Assam's tourism sector is estimated. Table 32 provides the total 

number of indirect employments. 

 Table 32: Total number of Indirect Employment 

 

   

 

 

 

 

 

Sources: 

1  Table 31: Employment in Tourism Sector - Direct  

2 Regional Tourism Satellite Account 2015-16, Assam 

 

Hence, the total employment from the tourism sector, including both direct employment and 

indirect employment for the year 2023 has been estimated to be 37,98,126. 

Total employment in tourism characteristics industry sector in Assam for 20231 12,73,001 

Employment multipliers2 1.9836 

Tourism employment- indirect 25,25,125 

Total tourism employment- Direct and Indirect 37,98,126 
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Annexure 1: Schedule for  Inbound Tourist  
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Annexure 2: Schedule for Domestic Tourism Expenditure 
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Annexure 3: Schedule to Determine Employment in the Tourism Sector 
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Image 1: Images of Inbound Tourists 
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Image 2: Images of Domestic Household Survey 
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Image 3: Images of Employment 

 

 

   

 

 

 

 

 

 

 

 

 

 

 

 


